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PATEK PHILIPPE 

GENEVE 

Begin your own tradition. 


“At our family-owned company, we have 
a unique way of creating a new watch. 
We involve the family 

I know that many people are fascinated by how a new Patek Philippe watch design comes 
into being. At our family-owned watch company, new designs are born after deliberations 
involving a close-knit team. At the heart of this team is our family, and has been so for the past 
four generations. 

Fortunately, as an independent company, we can make all our decisions on grounds of design and 
taste, rather than accede to commercial pressures. Whilst we are known for taking great pride in 
keeping traditional skills and know-how alive, it is paramount for us that our designs also use the 
most advanced technologies to deliver a perfect finish, technically and aesthetically. 

It is a combination of both that makes our company so revered and which will ultimately 
earn the Patek Philippe Seal, a mark of quality that applies to the completely assembled watch. 
The result is a design that is perfectly balanced: the finished watch being as thin as possible 
with a dial configured to optimise legibility. 

It is these timeless qualities which provide another example of our passion for horology; 
a passion that has been passed down through generations of my family and which, I am happy 
to say, is now in my safe hands. 



Thierry Stern 
President, Patek Philippe 



Patek Philippe Seal 
patek.com 
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www.dior.com / 1-866-675-2078 












VIII 

HIGH-TECH CERAMIC TIMEPIECE 
DIAMOND SET DIAL 
DIAMOND HEAD CERAMIC BRACELET 
AUTOMATIC MOVEMENT 
40-HOUR POWER RESERVE 












The best chronograph movement in the world. 



End of discussion. 



NSTRUMENTS FOR PROFESSIONALS 





Bell® Ross 

TIME INSTRUMENTS 



EVOLUTION OF THE BR MILITARY WATCH 


AVIATION BR 03-92 0 42 mm ■ VINTAGE BR 126 0 41 mm ■ Natural Leather strap 

Bell & Ross Inc. +1.888.307.7887 ■ information@bellrossusa.com ■ e-Boutique: www.bellross.com 






EDITOR’S 

Letter 



The big show 



The first Speedmaster, 19S 7 



“Hey, that guy looks 
just like...” 


L2 Bringing It 
IS* Back Alive 


T he Baselworld exhibition is 
unique in the watch world. It’s 
hard to convey the size, scope and 
spirit of the thing. Nothing com¬ 
pares with it, including its so- 
called “rival” Swiss watch show, SIHH. That 
show, held in January in Geneva, is nothing 
like Baselworld. SIHH has 18 exhibitors, 12 of 
them from the Richemont Group, in a venue 
that you can walk through in 10 minutes. To¬ 
tal attendance is 13,000. In Basel, more than 
100,000 people attend the show and there are 
hundreds of watch exhibitors, 292 from 
Switzerland alone. Add in the French, Ger¬ 
man, Hong Kong, Japanese and, yep, even 
American brands (Bulova, Timex, Jacob & 
Co., etc.) and the tally exceeds 500. They are 
spread over a sprawling complex of seven 
multi-story buildings that would take literally 
hours to walk through. True, watches share 
the stage at Baselworld with jewelry ex¬ 
hibitors. But watch brands have pride of place 
and take up the majority of space. Baselworld 
has the feel of an event planner’s dream (or 
nightmare): a Shriners’ convention combined 
with a Super Bowl and spring break. SIHH 
seems like an elegant, intimate dinner party 
compared with it. Our gang of six (three print 
editors, plus a digital media editor, ad director 
and publisher) spent six days in Basel. The ex¬ 
perience is both exhilarating and exhausting. 

It is impossible to capture that experience 
on the printed page. But in this issue, we try. 
Our Baselworld report, starting on page 50, is j 
our biggest ever: 60+ watches and five articles 
over 43 pages. In the past, we have had to 
spread our Baselworld reporting over two is¬ 
sues because of tight deadlines. This year’s ear- 
liest-in-memory fair gave us enough time to 
hurry home, chain ourselves to our desks and 
get cranking. We hope you find plenty to enjoy 
in the section, not only the “novelties,” as Eu¬ 
ropeans call the new watches, but also report¬ 
ing and analysis on the show and the industry 
that you won’t find anywhere else. 


In the last issue, we presented a three-part 
report on the Rolex Submariner. Reader reac¬ 
tion was quite positive. (See, for example, a 
not-to-be-missed letter in Readers’ Forum 
[page 28] from a New Jersey reader with the 
world’s greatest mother-in-law.) In this issue, 
the Omega Speedmaster gets similar treat¬ 
ment. Our cover watch is the newest version, 
the Speedmaster Moonwatch Omega Co-axial 
Chronograph, introduced last year. It contains 
I Caliber 9300, an automatic movement with 
Omega’s proprietary co-axial escapement and 
a silicon hairspring. Our chief watch tester, 
Jens Koch, compares this watch with its 
Moonwatch predecessor that has a manual- 
wind movement (Caliber 1861) with a stan¬ 
dard escapement (page 110). Koch then offers 
a brief history of the Moonwatch and its 
amazing travels. The trip down memory lane 
ends with a presentation of 23 versions of the 
Moonwatch that Omega has issued commem¬ 
orating major space missions. 

In addition to the two Moonwatches, we 
test the Girard-Perregaux Vintage 1945 XXL 
(page 144) and review the Carl F. Bucherer Pa- 
travi EvoTec Power Reserve (page 132). Plus, 
we profile the man now in charge at Carl F. 
Bucherer, Sascha Moeri (page 138). 

Finally, I call your attention to our Face- 
Time pages (152 and 153). I suspect you will 
have the same experience I did. When I looked 
at the photos that Managing Editor Dara Hin- 
shaw had selected, I said, “Hey, that guy looks 
just like Sully.” 

Joe Thompson 
Editor-in-Chief 
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Breguet, the innovator. 



Type XXII 10Hz, high-frequency chronograph 


A contemporary interpretation of the legendary Type XX supplied in 1960 
to the French Naval Air Force, the Type XXII is the first series-produced 
mechanical chronograph to feature a regulating mechanism that oscillates at 
a frequency of 10Hz, enabling measurements to 1/20th of a second. This 
major technical innovation is made possible by the physical properties of 
silicon and the lighter weight of the escapement components; considerably 
enhancing the watch’s regulating performance. History is still being written... 


* 


BREGUET BOUTIQUES - NEW YORK FIFTH AVENUE 646 692-6469 - NEW YORK MADISON AVENUE 212 288-4014 
BEVERLY HILLS 310 860-9911 - BAL HARBOUR 305 866-1061 - LAS VEGAS 702 733-7435 - TOLL FREE 877-403-8163 - WWW.BREGUET.COM 






























JL 

<Jaeger-leCoultr$> 


THE QUEST 
FOR PRECISION 

In 1833, Antoine LeCoultre, a young 
blacksmith fascinated by precision mechanics, 
founded a small watchmaking workshop in a 
remote valley of the Swiss Jura. He tirelessly 
designed and produced tools and instruments 
dedicated to improving the precision of 
timepieces. Step by step, he acquired the 
competencies required to make complete 
movements. In 1866, he inaugurated the first 
horological Manufacture in the Vallee de 
Joux: an establishment bringing together in 
one place the full range of skills indispensable 
to creating a wide array of calibres ranging 
from the simplest mechanisms to the most 
refined complications. 

THE “GRANDE MAISON” 

Almost 180 years of research and develop¬ 
ment have enabled the Grande Maison to file 
400 patents and to create 1,231 mechanical 
movements - an absolute record within 
the watch industry. Many of them are 
equipped with the most prestigious 
complications involving impressive 
feats of production: over 200 repeater 
striking mechanisms, chronographs and 
perpetual calendars, as well as the smallest 
movement and the thinnest calibre in the 
world. A watchmaking icon, the Reverso 
invented in 1931 at the request of polo 
players in India has left an indelible imprint 
on scientific and technological history. 80 
years on, it has become a genuine cult 
watch. In 2004, Jaeger-LeCoultre caused a 
sensation by unveiling the Gyrotourbillon. 
By gravitating on two axes in order to free 
the timepiece from the effects of gravity, 
this revolutionary spherical tourbillon has 
pushed the limits of precision to a whole 
new level. 



JOIN THE CIRCLE 
OF REAL CONNOISSEURS 

The Manufacture brings together more than 
180 aspects of watchmaking know-how, all 
under one roof, ranging from the rarest manual 
skills to state-of-the-art technologies. This 
integration allows Jaeger-LeCoultre to craft 
truly exceptional timepieces from the smallest 
pinion to the most complicated components. 
Meticulous care is devoted to making them 
and 95% of the operations are consistently 
performed by hand. Each model is equipped 
with a calibre specially designed to ensure 
the closest possible fit with the shape of 
the case. In order to meet this requirement, 
Jaeger-LeCoultre currently produces more 
than 60 manually-wound or automatic calibres, 
from ultra-thin movements to Grande 
Complication versions. The Manufacture is 
dedicated to preserving horological traditions 
and to perpetuating the rarest forms of hand 
craftsmanship. Its gem-setters, engravers 
and enamellers transform watches into 
genuine works of art. Before leaving the 
Manufacture, each finished timepiece must 
meet the stringent quality criteria imposed 
by the 1000 Hours Control. For over six 
weeks, this extremely tough battery of tests 
verifies in real-life conditions the precision, 
the reliability, the resistance to water and to 
shocks, and the smooth functional operation of 
the complications. It has thus become a unique 
signature feature of the Grande Maison in the 
Vallee de Joux. 
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Fig. J5. 



GRANDE REVERSO ULTRA THIN. Jaeger-LeCoultre Calibre 822. 

YOU DESERVE A REAL WATCH. 


Jaeger-LeCoultre Boutique 

LOS ANGELES . 9490 B BRIGHTON WAY • BEVERLY HILLS, CA 90210 . 310-734-0525 
BOCA RATON . 312 PLAZA REAL . BOCA RATON, FL 33432 . 561-368-3866 

www.jaeger-lecoultre.com 
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SPACE FACES 
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been issuing Speedmaster Moonwatches 
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132 | SPECIAL RESERVE 

i The Patravi EvoTec’s elaborately crafted black 
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| How well does this watch perform in everyday 
| use? 

144 I TIME AND AGAIN 
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BLACK MATTE CERAMIC 45MM MODEL 
SMOKY SAPPHIRE CRYSTAL CASE BACK 
MANUFACTURE MOVEMENT 
SELF-WINDING CHRONOGRAPH 
261 COMPONENTS 
48-HOUR POWER RESERVE 
SWISS MADE 

FOR PRIVATE APPOINTMENTS 
888.475.7674 
RALPHLAURENWATCHES.COM 
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HARD TIMERS 

Hublot is using a new, very hard gold alloy to 
make some of its watch cases. 
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Watch in white high-tech ceramic set with 54 diamonds (~1.4 carat). 
Self-winding mechanical movement. 42-hour power reserve. Water-resistant to 50 meters. 

#///4 


chanel.com 
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AUDEMARS PIGUET 
CELEBRATES 40 YEARS 
OF THE ROYAL OAK 

The iconic sports watch 
with the octagonal bezel 
turns 40 this year and to 
mark the occasion, Aude- 
mars Piguet has created a 
touring exhibit of 100 rare 
watches, including a Royal 
Oak piece once owned by 
its creator, the legendary 
Gerald Genta, which kicked 
off in New York this spring 
and visits five other world 
cities this year. Check out 
our report for an up-close 
look at the exhibit. 


HIGH SEAS HOROLOGY: MONTBLANC’S 
REGULATEUR NAUTIQUE 

One of the most technologically 
intriguing timekeepers introduced at 
this year’s watch fairs, and also one of 
the largest, the latest limited-edition 
masterpiece from Montblanc’s Villeret 
collection combines a chronograph 
wristwatch and a nautical clock, and 
is destined to become a conversation 
piece for 16 lucky yacht owners. 


Scan this code 
with your smart¬ 
phone to visit 
watchtime.com 
right now! 


THE WATCHTIME Q&A: 

DOMINIQUE LOISEAU 
The legendary French watchmaker and 
creator of the Blancpain 1735 has joined 
Girard-Perregaux, with a mission to develop 
new complications and movements. 

In an exclusive interview, we speak with 
Loiseau about his philosophy of watchmak¬ 
ing, his proudest horological accomplish¬ 
ments, and his Girard-Perregaux plans. 


m 


WATCH TO WATCH: RICHARD 
MILLE’S RM 052 SKULL 
You’ve heard of skeleton watch¬ 
es? Well, this one’s just a skull. 
But it had tongues wagging at 
the SIHH in January, and when 
you check out our detailed pho¬ 
tos of its cleverly sculpted crani¬ 
um-shaped baseplate with 
“crossbones”-style integrated 
bridges, you’ll see why. 


NEW AND BLUE: ROLEX REVAMPS 
THE YACHT-MASTER 

The new Sky-Dweller was Rolex’s biggest 
newsmaker at Baselworld, but collectors 
were also excited about the design and 
technical upgrades for the classic Yacht- 
Master, including its Rolesium case, 
Parachrom hairspring, improved Oyster- 
lock clasp, and snazzy blue sunray dial. 
We’ve got pictures, specs, and video. 


IWC HONORS MUHAMMAD ALI WITH 
UNIQUE BIG PILOT’S MODEL 
On the occasion of the boxing legend’s 
70th birthday, IWC auctioned off its Big 
Pilot’s Watch Edition Muhammad Ali at the 
star-studded Celebrity Fight Night gala, 
with proceeds benefiting the Muhammad 
Ali Parkinson Center. We show you the one- 
of-a-kind watch along with candid shots of 
the celebrity guests. 


ON WATCHTIME.COM 

Visit our website for even more info about the world 
of fine watches. To read the stories here, go to 
watchtime.com/on-watchtime. 


JAEGER-LECOULTRE IS MAD ABOUT “MAD MEN” 

The fifth season of the Emmy-winning AMC se¬ 
ries is underway, and Jaeger-LeCoultre has creat¬ 
ed the extremely limited w - 

Grande Reverso Ultra- 
Thin Tribute to Mad 
Men model to celebrate 
it. JLC North America 
President Philippe 
Bonay, a former ad man 
and fan of the series, 
tells WatcbTime the sto¬ 
ry behind the watch. 
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TO BREAK THE RULES, 
YOU MUST FIRST MASTER 
THEM. 


THE WATCH THAT BROKE ALL THE RULES. REBORN FOR 
2012. IN 1972. THE ORIGINAL ROYAL OAK SHOCKED THE 
WATCHMAKING WORLD AS THE FIRST HAUTE HOROLOGY 
SPORTS WATCH TO TREAT STEEL AS A PRECIOUS METAL. 
TODAY THE NEW ROYAL OAK COLLECTION STAYS TRUE TO 
THE SAME PRINCIPLES SET OUT IN LE BRASSUS ALL THOSE 
YEARS AGO: “BODY OF STEEL. HEART OF GOLD: 


OVER 130 YEARS OF HOROLOGICAL CRAFT. MASTERY AND 
EXQUISITE DETAILING UE INSIDE THIS ICONIC MODERN EXTERIOR: 
THE ALWAYS PURPOSEFUL ROYAL OAK ARCHITECTURE NOW 
EXPRESSED IN 41 MM DIAMETER. THE AUDEMARS PIGUET 
ROYAL OAK: CELEBRATING 40 YEARS. 



i 


JUDEMARS PlCUET 

Le Brass us 


AUDEMARS PIGUET BOUTIQUE 

NEW YORK: 65 EAST 57TH STREET. NY. 888.214.6858 


BAL HARBOUR: BAL HARBOUR SHOPS. FL. 866.595.9700 


audemarspiguet.com 
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FOUNDED IN 1755. ON AN ISLAND 
IN LAKE GENEVA. AND STILLTHERE. 



Patrimony Contemporaine Perpetual Calendar 

Hallmark of Geneva, pink-gold case, ultra-slim mechanical movement 
with automatic winding, calibre 1120 (QP, moon phases. 

Reference: 43175/000R -9687 


In 1839, Vacheron Constantin created the famous pantograph, 
a mechanical device allowing for principal watchmaking components 
to be reproduced with total precision. Elevating the quality of its 
timepieces even further, this invention, which also revolutionized 
Swiss watchmaking, would propel the brand into the future. 


Faithful to the history upon which its reputation is 
built, Vacheron Constantin endeavours to maintain, 
repair and restore all watches it has produced since its 
founding: a sign of excellence and confidence, which 
continues to elevate the brand’s name and stature. 


VACHERON CONSTANTIN ® 


Manufacture Horlogere, Geneve, depuis 1755. 


Vacheron Constantin Boutique 

729 Madison Avenue at 64th Street, New York City 
TEL. 1 (855) 729-1 775 • www.vacheron-constantin.com 

For a complimentary catalogue, or to find your nearest authorized retailer, contact our Concierge at 1 (877) 862-7555 
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HARRY WINSTON THE OCEAN COLLECTION® 02012 Hara/Winston ' lnc ' 



HARRYWINSTON.COM 








READERS’ 

Forum 




Orient: part of the Seiko Group 



Graham: not part of any group 


‘‘WHEN I WOKE UP, MY MOTHER-IN-LAW HAD 
LAID FIVE $100 BILLS ON MY CHEST WITH A NOTE 
THAT SAID, ‘GO GET YOUR WATCH.’” 


MEMORY LANE 

The iconic image of my favorite Rolex on the 
cover [of the April issue] really makes me 
smile. Here's why: 

I bought my Submariner in the summer of 
1978 - completely by accident. The band on 
my Omega Speedmaster broke while I was 
driving home from an errand. I made a detour 
to a local high-end mall and went to a rep¬ 
utable jeweler to get a new band for my treas- | 
ured “Speedy.” The owner said, “Why do you 
want an Omega when you can get a Rolex?” I 
was an underpaid schoolteacher back then, so 
a Rolex was beyond my wildest dreams - even 
though growing up I had three magazine ads 
pinned to the wall above my bed: the Omega 
Speedmaster Moon Watch ad, a gritty Porsche 
ad and a Rolex Submariner ad. The jeweler 
quickly whipped out a Submariner and let me 
try it on while he fiddled with the band on the 
Omega. He saw he had me as I tried on the 
Rolex and had a smile that made my face hurt. 

Instead of the hard sell, he said if I put 
some money down, he would hold it for me 
until I reached half the price (I’m embarrassed 
to say how low it was but it was less than the 
sales tax on some of today’s new models), j 
Once I reached half way, I could take it and 
just keep making payments. I fished out all of 
the cash I had in my wallet and the deal was 
done. When I got home, my mother-in-law 
was visiting and I blurted out my story about 
the Rolex. After supper, I took a power nap on 
the sofa while my wife drove her mother ; 
home. When I woke up, my mother-in-law 
had laid five $100 bills on my chest with a j 
note that said, “Go get your watch ...” 

I have had that watch ever since and still 
wear it with pride. The coda on the tale is that 
I had that Rolex on at a watch show in Red | 
Bank, NJ. The Rolex salesman saw my watch 
and we struck up a friendly conversation. I 
told him the story - and the amount I paid - 
and he said he could guess the name of the j 
jeweler. Darn if he wasn’t right! He then said 
he personally took the dealer’s Rolex franchise 
away because he was underselling everyone in 
violation of the rules. I call that a small world. : 

Dom Miliano j 
Via email 


WHERE’S ORIENT? 

Thank you for the great compilation of brands 
and groups [“Who Owns What” by Joe Thomp¬ 
son, February 2012]. Based on an article in the 
February 2010 issue of WatcbTime [“Decon¬ 
structing Seiko”], I believe Orient Watch Co. is 
wholly owned by Seiko. But it is not listed under 
their group. Additionally, isn’t the British Mas¬ 
ters group of Graham and Arnold & Son watch 
brands missing from the list? 

Michael Martin 
Pompano Beach, FL 

You are absolutely right about Orient. It should 
have been listed as part of the Seiko Group. 
Thanks for the correction. Regarding British 
Masters, that corporate entity no longer exists 
and the brands have gone separate ways. 
Brother Holding SA, owner of La Joux-Perret, 
the respected mechanical movement and compo¬ 
nent producer, acquired Arnold & Son last year. 
But even if the British Masters firm still existed, 
it would not qualify as a group because it would 
be a single corporate entity, with the same man¬ 
agement operating both brands. All of the 
groups listed have at least two separate compa¬ 
nies run by different management teams. 

It is already time to revise the list. The latest 
news is that Arnold & Son is now part of the Cit¬ 
izen Group, which acquired Prother Holding in 
March. For details, see “Baselworld Buzz: Citi¬ 
zen, Arnold and La Joux-Perret " in the Basel- 
world section of this issue. JT 

A TOUCH OF TULIP MANIA? 

Today I’m wearing a Casio that shows on its face 
the time, day, date, month, one alternate time 
zone and, at the press of a button, altitude, which 
is why I bought it (we are at 1,950 meters here in 
Morelia, Mexico). I changed the bad bracelet for 
a wide brown leather strap of good quality, for a 
total of about $160, and the watch looks great. I 
got it in Montreal, my summer home. My fa¬ 
vorite watch is by Seiko and its case and bracelet 
are made of a stainless steel that positively glows 
with an unearthly pallor. The black face beneath 
the white hands might be polished obsidian but is 
actually a discreet screen that, when viewed 
straight on, shows data in letters and numbers 
that I would swear were mercury. 
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Make 


an empire statement. 



IWC 

SCHAFFHAUSEN 
SINCE 1868 


NEW YORK CITY FLAGSHIP BOUTIQUE NOW OPEN 


You see that? 



Spitfire Chronograph. Ref. 3878: Coastlines passing in the dis¬ 
tance below, clouds perforated by sunlight: even pilots in fighter 
planes are privileged to see beautiful sights that simply take 
your breath away. And the glass canopy also gave them a per¬ 
fect view. The sight of your IWC Spitfire Chronograph will be 
equally impressive: with its mechanical flyback chronograph, 
43-mm case and alligator leather strap it is guaranteed to attract 
envious glances even on the ground. IWC. Engineered for men. 


Mechanical chronograph movement I Self-winding I 68-hour power reserve 
when fully wound I Date display I Stopwatch function with 
minutes and seconds I Flyback function I Small hacking 
seconds I Soft-iron inner case for protection against magnetic ' 
fields (figure) I Screw-in crown I Sapphire glass, convex, 
antireflective coating on both sides I Water-resistant 6 bar I 18 ct red gold 



IWC SCHAFFHAUSEN BOUTIQUES 

535 MADISON AVENUE 9490C BRIGHTON WAY THE PALAZZO HOTEL 

NEW YORK, NY 10022 BEVERLY HILLS, CA 90210 CASINO LEVEL, LAS VEGAS 
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READERS’ 

Forum 



Grand Seiko: a bargain at $4,400 



Pens: sorry/happy to see them go 


WatchTime welcomes cor¬ 
respondence from readers. 
Send comments to editor- 
in-chief Joe Thompson at 
274 Madison Avenue, Suite 
804, New York, NY 10016 
or via e-mail to jthomp- 
son@watchtime.com. 
Please include your full 
name, city and state, and 
country (if outside the 
United States). Letters may 
be edited for length or 
clarity. 


“ISN’T THERE A BIT OF TULIP MANIA HERE £ YOU 

CAN’T BE PURELY ENTHUSIASTS, WILLING TO PAY 
SO MUCH JUST TO ADMIRE THE CRAFTSMANSHIP ” 


I buy your magazine frequently, and al¬ 
ways when it contains an article on a Japanese 
maker, as did your April edition [“Seiko’s j 
Grand Plan”]. I lived in Japan for 12 years and 
am very loyal to Japanese brands. As it hap¬ 
pens, my first decent watch was a Seiko 5 and, 
while you point out that the word “seiko” ; 
means “precision,” to me it practically means 
“watch.” I see in this issue a Zenith Primero 
with openwork on the face. It costs $8,000 but 
doesn’t tell day or date. A Richard Mille, my 
dream watch, with a case made entirely of sap¬ 
phire, is $1.6 million. Meanwhile, you tell us 
the Grand Seiko line is the most precise me¬ 
chanical watch produced anywhere, and can ; 
be had for as little as $4,400. 

The high-complication watches you fea¬ 
ture are absolute marvels, but a watch that 
costs $1.6 million for a technical innovation 
that holds little promise of broader applica¬ 
tion stops me cold. FI racing justifies itself by 
the trickle-down argument (I got paddle 
shifters on a Sentra SE-R for under $25,000), 
but I don’t immediately see any argument for 
million-dollar transparent watches, even if 
scratchproof. 

Isn’t there a bit of tulip mania here? The 
collectors who are the targets of these prod¬ 
ucts must believe they’re good investments, j 
and this must also be the underlying premise 
of your magazine. You can’t be purely enthusi¬ 
asts, willing to pay so much just to admire the 
craftsmanship in the security of your collec- 
tion rooms. Can you possibly be right? And = 
what then might be the marques that, by a j 
canny mix of technical innovation, sheer beau¬ 
ty and limited editions, hold the best demon- : 
strated investment value? 

Errol MacDonald 
Montreal, Canada and Morelia, Mexico 

I would say that the underlying premise of this 
magazine has more to do with insanity than 
investments. Victims call it “the watch bug.” j 
Certainly some models of some brands are j 
good investments. The trick is knowing which 
ones. A review of the results of watch auctions 
over the years offers a clue. In general, Patek : 
Philippe is the acknowledged top performer as \ 
an “investment” brand. As for the tulip mania j 


analogy, there may be a touch of that involved. 
But generally guys buy expensive watches be¬ 
cause they appreciate them. If the watches ap¬ 
preciate back, all the better. JT 

BOO! 

I just picked up the current WatchTime. I al¬ 
ways enjoy reading this fine magazine but read 
that you are discontinuing the non-watch arti¬ 
cles. I know this has been a controversial top¬ 
ic over the years. However, I think it makes 
your magazine appeal to a broader group of 
people and I disagree with your decision. Los¬ 
ing the fine pens column is especially disturb¬ 
ing since many people who collect watches al¬ 
so collect, or have a strong interest in, pens. I 
am sure there are budgetary reasons for doing 
this but this reader will miss those articles go¬ 
ing forward. 

David A. Waltz 
Cincinnati, Ohio 

HOORAY! 

“... It's all about watches, all the time.” YES! 
Thank you. 

And thanks, too, for making “Who Owns 
What” an expanded, "inside" article. 

Barlow Soper 
Ruston, Louisiana 

SAY WHAT? 

Em relatively new as a watch collector and 
have a problem with the correct pronunciation 
of some foreign names. It would be a benefit 
to me and maybe others if you would help us 
by issuing a one-time “directory” of watch 
name pronunciations. Once I noticed a gor¬ 
geous Piaget watch in a high-end jewelry store 
and asked the salesperson to show me the 
“pee-a-got.” See what I mean? 

L. W. Carpenter III 
Houston, TX 

We've all been there. That's why we've posted 
a Pronunciation Guide to Watch Brands at 
watchtime.com. There you'll find that the 
proper pronunciation of Piaget is “pee-ah- 
ZHAY. ” (You were close!) On the home page, 
click on “reference center," and then “pronun¬ 
ciation guide,” and you'll be negotiating those 
tongue-twisters like a native Genevois! JT 
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TRADITIONandIN NOVATION. 


LUMINOR 1950 CHRONO MONOPULSANTE 8 DAYS GMT TITANIO - 44MM 


PAN ERAI 

Laboratorio di Idee. 
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The original Royal 
Oak, 1972 


A Royal 
Birthday Bash 

Audemars Piguet launched a year-long celebration 
of the Royal Oak’s 40th birthday with a gala 
banquet and exhibition in New York. 


A rnold Schwarzenegger was there. 
So were football greats Tom Brady 
and Tiki Barber, hockey great Sean 
Avery, actor/director Ed Burns, Mon- 
treux Jazz Festival founder Claude Nobs, 
rapper Swizz Beatz and other boldfaced 
names. They joined the top brass of Au¬ 
demars Piguet on March 21 at New 
York’s Park Avenue Armory for the open¬ 
ing of an exhibition celebrating the 40th 
anniversary of Audemars Piguet’s most 
famous watch, the Royal Oak. 

The Royal Oak was the world’s first 
luxury sports watch and, as the exhibi¬ 
tion brochure explained, it marked a 
milestone in the history of watch design. 
“This groundbreaking model, with its 
faceted angular appearance, embodied a 
complete break from the design of the 
late 1960s, which was all about warm 
colors and round, curved shapes. It also 
epitomized belief, against all odds, in the 
future of the mechanical watch against 


the quartz tidal wave that was picking up 
momentum. In addition, its 39 mm diam¬ 
eter made it substantially larger than the 
generally small-sized watches in vogue at 
the time. And to crown it all, this bold 
and seriously risky move was nothing 
short of a revolution that contradicted all 
existing watch industry conceptions of 
perceived value by housing an extra-thin 
mechanical movement within a case 
made in steel - and selling it at the price 
of a gold watch.” 

Titled “From Avant-Garde to Icon: A 
Journey Through the Origins of an Icon¬ 
ic Timepiece,” the exhibition featured 
100 Royal Oak watches. Beginning with 
the trailblazing, all-steel original from 
1972, the exhibition showed how the 
Royal Oak has evolved in its many varia¬ 
tions over the years: the first ladies’ Roy¬ 
al Oak (1976), the first quartz Royal Oak 
(1980), the first Royal Oak pocketwatch 
(1981), the first Royal Oak Offshore 


(1993), the Royal Grande Complication 
(1998), and the first Royal Oak Equation 
of Time (2010). 

Unifying the 100 watches are the four 
characteristics that the legendary watch 
designer Gerald Genta imbued in his cre- 


Audemars Piguet CEO 
Philippe Merk at the gala dinner 
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Gerald Genta 



Genta’s 1971 sketch of the Royal Oak 


THE CALL FROM GOLAY WAS URGENT 
HE NEEDED A DESIGN FOR A STEEL 
SPORTS WATCH B Y THE NEXT MORNING. 
GENTA WORKED ALL NIGHT 



Georges Golay 


ation and that define its identity to this 
day: the octagonal bezel fixed with 
hexagonal screws; the thin, self-winding 
movements; the seamless integration of 
case and bracelet; and the tapisserie pat¬ 
tern on the dial. 

New York was a kickoff to a year¬ 
long series of birthday bashes AP has 
planned. After New York came Milan 
(April), which will be followed by Paris 
(June), Beijing (August), Singapore (Oc¬ 
tober) and Dubai (December). More in¬ 
formation on the exhibitions is available 
at a special website Audemars has creat¬ 
ed: www.audemarspiguet.com/ro40y. 

Audemars Piguet is using the anniver¬ 
sary to retell for a new generation of 
watch lovers the story of the Royal Oak’s 
unlikely rise to the status of watch icon. 
As Martin K. Wehrli, director of Aude- 
mars’s museum in Le Brassus, and Heinz 
Heimann write in a new book published 
by Audemars for the 40th anniversary, it 
all started with a phone call in 1971: “On 


the eve of the 1971 Basel Fair, Gerald 
Genta’s phone rang at 4 p.m. : It was Au¬ 
demars Piguet’s Managing Director 
Georges Golay. The Italian market was 
expecting an ‘unprecedented steel watch.’ 
Immediately, and almost unconsciously, 
Gerald Genta interpreted this as a request 
for a model with ‘unprecedented water 
resistance.’ And Georges Golay wrapped 
up the conversation by demanding the 
design for the following morning to pres¬ 
ent it to the distributor Carlo De Marchi! 
Italians love fashion and they were eager 
for a sports watch conveying a more 
modern image, a watch they could wear 
on all occasions: at the wheel of their car, 
on the deck of their boat, but also in the 
evening for a formal dinner or at a disco. 
In other words, they wanted an all-pur¬ 
pose watch but one that they had never 
yet seen. And they even went so far as to 
suggest using stainless steel, provided the 
finishing was to be more beautiful than 
on any other watch.” 

The authors explain that Genta pulled 
an all-nighter. Searching for inspiration, 
he remembered seeing as a child a diving¬ 
suit helmet being put on a man’s head. 
“He remembered having been impressed 
by the fact that the eight nuts and the rub¬ 
ber joint of the visor protected the life of 
an individual under water. What if he 
were to incorporate a prestigious extra- 
! thin movement within a case evoking this 
diving helmet?” That night he made a 
single drawing. 

The next day Golay showed the draw¬ 
ing to his Italian and Swiss distributors. 
They loved it and agreed to place big or- 
i ders if Golay made it. He agreed, but not 
happily. He told Genta that “he would 
! never have accepted such a watch be- 


34 WatchTime June 2012 







The Manero CentralChrono from Carl F. Bucherer is a technologically advanced 
chronograph that takes a slightly different approach to design. The chronograph's 
seconds and minute indicators are both center sweep hands that not only guarantee 
perfect legibility but also give the wearer precisely what he expects: the time of day 
and a chronograph, all at a glance. 


Carl F. Bucherer 


www.carl-f-bucherer.com 
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The new Extra-Thin 
Royal Oak, modeled 
on the original 


cause it denatured the Audemars Piguet 
spirit. A steel sports watch went com¬ 
pletely against everything that had been 
created up until then and did not match 
the brand’s overall image.” 

Nevertheless, Golay committed to 
producing 1,000 steel Royal Oaks, at a 
time when AP’s total output was 6,000 
watches per year. The watch debuted at 
the 1972 Basel Fair at an unheard of price 
of 3,650 Swiss francs, equivalent to more 
than $10,000 today, and in a case mas¬ 
sive for the time. As Golay had feared, it 
was not a hit. It took three years for the 
Italian and Swiss distributors to sell their 
quotas of 400 pieces each. Then, in 1974, 
Giovanni Agnelli, the head of Fiat, was 
spotted with a Royal Oak on his wrist. 
“From one day to the next,” write Wehrli 
and Heimann, “the watch began to enjoy 
unprecedented success, and the amazing 
story truly began.” 

The focus of the anniversary is on the 
style and spirit of the original Royal Oak, 
says Audemars Piguet CEO Philippe 
Merk. Merk notes that the success of the 
larger, sportier Royal Oak Offshore col¬ 
lection over the past decade has over¬ 
shadowed somewhat the thinner original 
design. Merk plans a clearer segmenta¬ 


Tapisserie pattern 
on a Royal Oak dial 


tion of the two collections. This year the 
firm has introduced several new collec¬ 
tions inspired by the original model, in¬ 
cluding a limited-edition piece that is a 
dead ringer for the 1972 piece. Today the 
Royal Oak is defined more as a sporty el¬ 
egant collection, says AP’s design direc¬ 
tor, Octavio Garcia. Royal Oak Offshore 
is more of an extreme sports collection, 


“more muscular, disruptive, a bit louder,” 
Garcia says. “It will also be a platform 
for research with innovative materials.” 
Merk says that the time is right to refocus 
on the originality of the first Royal Oak. 
“We should never forget where we come 
from,” he says - “from this rebel!” 

-JOE THOMPSON 


An exhibition case at the Armory 
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PIAGET ALTIPLANO 

The world’s thinnest automatic watch 

White gold case, 5.25 mm thick 

The world’s thinnest automatic movement 

Piaget Manufacture Calibre, 2.35 mm thick 
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Time-Tested Techniques 


Using tools and machines spanning all of watch history, 
a watchmaker is crafting a timepiece like none other. 


W hen Abraham-Louis Breguet, I 
John Arnold and Antoine j 
LeCoultre arrived at their ate- j 
liers in the morning, they did not fire up 
CNC machines. Theirs was an age when j 
timepieces were largely handcrafted, so 
no two were exactly the same. Like invis¬ 
ible signatures, details of each watch sub¬ 
tly revealed which artisans brought it to 
life. 

Today, knowledge of watchmaking 
techniques from earlier eras is being lost. 
Tools and manually powered machines 
that were once employed to produce 
timekeeping masterpieces now collect 
dust as museum exhibits. “You see all 
these nice tools in the watchmaking win¬ 


dow, but nobody knows the names for 
them, and nobody knows how to use 
them,” says modern watchmaking mas¬ 
ter Philippe Dufour. He has decided to do 
something about it. Dufour is joining 
with fellow modern masters Robert 
Greubel and Stephen Forsey to docu¬ 
ment venerable watchmaking techniques i 
in a thoroughly modern way to ensure 
they are preserved for the future. It j 
should not surprise you that the project 
involves the creation of a watch - a very 
special watch. 

The project is known as “Le Garde 
Temps: Naissance d’une Montre,” which 
means “Timepiece: The Birth of a | 
Watch,” but given the nature of the proj¬ 


Philippe Dufour and Michel Boulanger 



ect, the literal translation of “le garde 
temps,” “guarding time,” also applies. It 
involves using the latest digital 3D tech¬ 
nology to film a talented younger watch¬ 
maker crafting a timepiece from scratch 
using a range of old methods and ma¬ 
chines. That watchmaker is Michel 
Boulanger, an instructor at the Paris 
Watchmaking School and friend of 
Greubel. Boulanger is taking four years 
off from teaching to devote himself full¬ 
time to the task. 

The watch Boulanger will create will 
be a three-hand, manual-wind tourbillon 
for the wrist. Boulanger provided the ini¬ 
tial sketches of the watch, and Dufour, 
Greubel and Forsey offered suggestions. 
Over a period of months, the initial de¬ 
sign was refined and improved. The style 
and design of the watch is Boulanger’s, 
but to reflect the collaborative nature of 
the enterprise, the names of all four 
watchmakers will appear on the dial. 

The watch will be created using tools 
and techniques not from a single era but 
from all of watchmaking history. For ex¬ 
ample, one movement bridge might be 
fashioned entirely by hand, while anoth¬ 
er might be made using an electric lathe. 
This approach allows the group to docu¬ 
ment the widest range of techniques. It 
also demonstrates that even very old 
methods can produce accurate results, as 
parts fashioned by hand will have to 
function next to parts created using more 
modern methods. Dufour is confident 
that the finished watch will work very 
well. His confidence may spring in part 
from the fact that the old-school tools 
and machines used in the project are his 
own, handed down to him by his grand¬ 
father. 

Asked what he views as watchmak¬ 
ing’s golden age, Dufour replied, “I 
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190 YEARS AGO 

A MAN BET ON HORSES AND CHANGED 
WATCHMAKING FOREVER. 



revolutionary invention that allowed time to be recorded to an accuracy of a fifth 
of a second. The chronograph was born. Today, the Montblanc TimeWalker 
Chronograph Automatics a tribute to 190 years of the chronographs technical 
evolution. 43 mm stainless steel case, skelleted horns and sapphire crystal back, 
black dial with red gold-plated hands and indexes. Crafted in the Montblanc 
Manufacture in Le Locle, Switzerland. MONTBLANC. A STORY TO TELL. 
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would say 1850 to 1920. For me, this is a 
very nice period, because you had very 
interesting watches in terms of complica¬ 
tions.” When you restore a quality watch 
from that era, says Dufour, you can be 
sure it will function properly. When you 
restore earlier watches, such as those 
from the 1750s with verge escapements, 
the outcome is iffy. “You are happy if 
they go tick-tock, but they do not func¬ 
tion that well,” he said. 


The filming is taking 
place at various locations. 
The teaser, or trailer, was 
filmed at Dufour’s atelier 
in Le Sentier and at the 
Greubel Forsey manufac¬ 
ture in La Chaux-de- 
Fonds. Some filming was 
also done in a small room 
at the Greubel Forsey 
booth at Geneva’s SIHH 
watch show in January. 
The scene in that room 
was a metaphor for the 
project. On the wall, the 
3D trailer played on a flat-panel TV 
while a digital, twin-lens 3D camera that 
looked like a prop from a “Star Wars” 
movie filmed Boulanger drilling a hole in 
a brass plate with a bow and string, 
burning his finger in the process. Past 
and present were juxtaposed. 

Though the trailer has been produced 
and everything is being documented in 
great detail, the one thing you cannot see 
today is what the finished watch will 


look like. According to Dufour, this is be¬ 
cause revealing the design might generate 
unwanted pressure on Boulanger. He 
must be free to work in his own style and 
in his own time, Dufour says. The goal is 
to complete the watch and film sometime 
in 2014. 

Some aspects of the project’s conclu¬ 
sion remain undecided. We know that a 
3D film will exist, and it will be used to 
teach watchmaking students about the 
tools and methods employed in years 
gone by. But what about the watch? 
When asked, Dufour explained that 
there will certainly be one example of the 
watch, and a small number of additional 
examples - perhaps three to five - may 
also be created, but he stressed that at 
this point nothing is carved in stone. 
Why create additional examples? “When 
collectors hear about the project, they 
say, ‘That watch - I want it,”’ Dufour 
says. 

You can follow the project online at 
www.legardetemps-nm.org. 

- MIKE DISHER 


Jazz Piece 

New from Oris is the Chet Baker Limited 
Edition watch dedicated to the great jazz 
trumpeter, who died in 1988. The stain¬ 
less-steel watch is loaded with references 
to Baker and to music, starting with the 
G-clef hour marker at 12. The dial fea¬ 
tures Baker’s signature above the date 
window at 6 o’clock. Around the dial are 
the musical notes of the first bars of “My 
Funny Valentine,” a song closely associ¬ 
ated with Baker. The 8 o’clock marker 
consists of a double line, indicating the 
end of the melodic phrase. The caseback 
features a silhouette of Baker playing his 
trumpet, his first name, and the engraved 
limited-edition number. Oris will produce 




Oris’s Chet Baker Limited 
Edition watch 


1,929 watches (representing the year of 
Baker’s birth.) 

The watch is powered by Oris Caliber 
733, an automatic movement with a Sell- 
ita 200 base. The watch comes in a pres¬ 
entation box that includes a mechanical 
metronome. The price of the watch is 
$1,850. 


Chet Baker 
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LA CHAUX-DE-FONDS • SUISSE 


GOLDEN 

BRIDGE AUT0MATIC 


Linear-winding automatic movement, 18K red gold 
case with sapphire crystal sides and back. 
Engraved gold version of the first CORUM automatic 
baguette-shaped movement. 



www.corum.ch 

954.279.1220 







Best Year Ever 


| Blink And 

I You’ll Miss It 


After a spectacular 2010 that saw the Swiss j 
watch industry rebound after the reces¬ 
sion, 2011 continued the upward trend 
and created a new marker for the industry, j 
Swiss watch exports totaled nearly 19.3 
billion Swiss francs ($21.38 billion) in 
2011, an increase of 19.2 percent over j 

2010, according to the Federation of the 
Swiss Watch Industry (FH). Except for the 
rebound in 2010, 2011 represents the j 
strongest period of growth in the past 20 
years, the FH said. 

The number of timepieces exported j 
from Switzerland also increased, to 29.8 
million, an increase of 13.8 percent. This is j 
the highest level since 1999, the FH report¬ 
ed, and well above the average number of | 
25 million pieces over the past 10 years. 
The FH statement noted that timepieces 
with an export price of less than SF200 
($222) had a strong impact on volume for 

2011, showing an increase of 2.2 million 
units (+11.7 percent). Watches with an ex- : 
port price between SF200 ($222) and 
SF500 ($554) rose nearly 20 percent in 
2011, both in terms of value and volume. 
And watches with an export price of more 
than SF3,000 ($3,323) experienced the 
highest growth in terms of value, 21.8 per¬ 
cent, and generated two-thirds of the over¬ 
all increase, the FH said. 

Looking at the top markets, “The main 
markets of the Swiss watch industry all 
gained ground in relation to 2010. Absorb¬ 
ing more than 20 percent of Swiss watch 
exports by value, Hong Kong recorded a j 
very strong increase, indirectly illustrating j 
the dynamism of markets supplied by its 
re-exports,” the FH said. Swiss exports to 
Hong Kong were up 28.3 percent, to j 
SF4.09 billion ($4.52 billion). China ex¬ 
hibited the biggest increase (+48.7 percent) 
and moved up one place in the ranking, 
from fourth to third. Singapore also moved 
up one place in the ranking to fifth. “The 
United States confirmed their gradual re¬ 
covery by maintaining a high level of j 
growth throughout the year,” the FH said, j 
Swiss exports to the United States rose 
18.4 percent in 2011, to SF1.98 billion 
($2.19 billion). The U.S. remained in sec- I 


ond place. “European markets all regis¬ 
tered below-average performances. While 
France, Germany and the United Kingdom 
recorded two-digit growth, Italy and Spain 
failed to match this level.” 

Going forward, the FH noted, “The 
appeal of its high-quality products, growth 
potential on important markets and invest¬ 
ments made by watchmaking firms to en¬ 
sure their development offer grounds for 
confidence in the future. In line with this 
dynamic, the year 2012 is expected to 
show significant growth and therefore ex¬ 
ceed the already very high level of 2011.” 
(For more analysis, see “Switzerland’s Big 
Mo” in this issue.) 


New Record 
Swiss Watch Exports 



Switzerland’s Top 10 in 2011 

Swiss watch exports in value 


(million Swiss francs) 

% Change 

Country Value From’10 

1. Hong Kong 

4,085.9 

+28.3 

2. U.S.A. 

1,984.6 

+18.4 

3. China 

1,636.3 

+48.7 

4. France 

1,296.4 

+10.9 

5. Singapore 

1,146.4 

+27.5 

6. Italy 

1,011.8 

+9.5 

7. Japan 

909.2 

+12.6 

8. Germany 

899.2 

+17.0 

9. U.A.E. 

682.9 

+17.9 

10. U.K. 

659.0 

+10.4 

Source: Federation of the Swiss Watch Industry 



If you demand to-the-second accura¬ 
cy from your timepieces, take note: 
June 30 will be one second longer 
than usual. That’s because the Inter¬ 
national Earth Rotation and Refer¬ 
ence Systems Service in Paris has de¬ 
creed that a leap second will be added 
I on that day. 

Leap seconds are inserted as 
needed to keep Coordinated Univer¬ 
sal Time (UTC) in sync with mean so¬ 
lar time. UTC is measured by atomic 
clocks, which rely on the oscillation 
| frequency in an isotope of cesium. 

Solar time is based on the earth’s ro- 
| tation, which, alas, is slowing down. 
Hence the one-second gap. Leap sec¬ 
onds are added only on Dec. 31 or 
June 30. Since they were created in 
1972, only 25 have been added. The 
leap second becomes the 61st second 
of the last minute of June (or Decem¬ 
ber), and is written as 23:59:60 (or 
11:59:60 using a 12-hour format). 

You may not notice the extra sec¬ 
ond of sleep, but to those whose job 
it is to keep GPS, telecommunica¬ 
tions, and other precise time-depen¬ 
dent systems in sync, it will be a long 
| night. 



atomic clocks? 


Don’t 
forget to 
advance 
your 
watch by 
1 second 
on 

June 30. 



Very. They are accu¬ 
rate to 1 second in 
100 million years. 
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GIRARD-PERREGAUX 




GIRARD-PERREGAUX 1966 Chronograph 

Pink gold case, sapphire case back, 

Girard-Perregaux automatic mechanical movement. 

Column wheel chronograph, small seconds. 


GIRARD-PERREGAUX BOUTIQUE 
701 Madison Avenue, New York 
Tel. 646-495-9915 | www.girard-perregaux.com 











Coming Soon: 
WatchTime India 

WatchTime has joined forces with one of 
India’s oldest and most reputable publish¬ 
ing houses, Malayala Manorama, to 
launch WatchTime India. WatchTime In¬ 
dia will publish quarterly and be written in 
English. The first edition will hit news¬ 
stands in India in July, according to 
WatchTime publisher Dominik Grau. 

Malayala Manorama owns 44 publi¬ 
cations, including The Week , India’s top¬ 
selling English-language general interest 
news magazine. It also owns India’s best¬ 
selling regional-language newspaper, 
which has a circulation of more than 2 mil¬ 
lion. In addition, Malayala Manorama 
runs FM radio stations, Internet portals 
and television channels. 

“We look forward to working with 
Malayala Manorama to bring 
WatchTime' s brand of authoritative, ob¬ 
jective and independent coverage of the 
watch world to India,” Grau said. Malay¬ 
ala Manorama has named Neha S. Bajpai 
of The Week as editor-in-chief of 
WatchTime India. She will work closely 
with WatchTime editor-in-chief Joe 
Thompson. WatchTime India will offer a 
mix of articles from the U.S. edition and 
those produced locally. 

Rihad Mathew, chief general manager 
of the Malayala Group, said, “We are hap¬ 
py to bring WatchTime , the ultimate au¬ 
thority on fine watches, to India, to cater 
to connoisseurs of luxury watches. This is 
one of the fastest-growing product seg¬ 
ments in India.” 

The watch market in India is worth 
nearly $1 billion, Mathew said, and is 
growing at 18 to 20 percent per year. The 
luxury watch segment is growing even 
faster at 25 percent annually. 

WatchTime was launched in the United 
States in 1999 by Ebner Verlag GmbH, of 
Ulm, Germany. With its sister magazine, 
Chronos in Germany, it is part of a global 
network of watch-related media and 
events. Says Grau, “We are now looking 
forward to expanding our cooperation 
with Malayala Manorama into other me¬ 
dia channels in India and beyond.” 



de Quercize 



Fomas 


Changing The 
Guard At Cartier 

Effective at the end of this year, Cartier will have a 
new worldwide CEO: Stanislas de Quercize, who is 
now the worldwide CEO of Van Cleef & Arpels. 
Cartier and Van Cleef are both owned by the 
Richemont Group. He will succeed Bernard Fornas, 
Cartier CEO since 2002, who turned 65 in March. 

De Quercize has worked at Richemont since 
1989. After stints at Montblanc (he was CEO of 
Montblanc North America from 1994 to 1997) 
and Alfred Dunhill, he served as the CEO for Carti¬ 
er in the United States before being named global 
chief of Van Cleef in 2005. He will be succeeded in 
that role by Nicolas Bos, who is now the creative 
director of Van Cleef and the brand’s CEO in North 
America. 

Fornas will not retire completely. Richemont 
said in a statement that he “will continue to have a 
senior management role within the Group, work¬ 
ing closely with [executive chairman and CEO] Jo¬ 
hann Rupert and [deputy CEO] Richard Lepeu. He 
will remain as a member of Richemont’s Group 
Management Committee. In due course, Mr. de 
Quercize will also become a member of the Man¬ 
agement Committee.” 


New Year, 

Same Number 

Last year the global watch industry made 
the same number of watches - 1.05 billion 
- as it did the year before. As has been true 
for decades, the vast majority of the watch¬ 
es were quartz analog models. Last year 
they accounted for 81 percent of world 
watch production, the same as in 2010, ac¬ 
cording to the Japan Clock & Watch Asso¬ 
ciation. Digital watches made up 17 per¬ 
cent of the total and mechanical ones a 
mere 2 percent. Digital-watch production 
decreased 1 percent last year and mechani¬ 
cal-watch production grew 9 percent. 

JCWA estimates that the total produc¬ 
tion of watches and movements by Japan¬ 
ese watch producers, including products 
made both in and outside of Japan, 
amounted to 624 million units, a decrease 
of 7 percent. 


World Watch Production, 2011 
By watch type 



Total: 1,050,000,000 units 

Source: Japan Clock & Watch Association 
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Special Patek Philippe Edition 



A quartz Twenty-4 model 


50 + 

Number of movement 
references 


50,000 


Annual watch 
production 


Annual mechanical 
watch production 


12,000 

Annual quartz- 
watch production 


200 

Number of watchmakers 
employed by Patek 


460 

Number of Patek 
Philippe points of sale 
worldwide 


15 million 

Number of components used 
annually to make watches 


19 

Number of base calibers 


The 215 PS movement 


1,800 

Number of Patek Philippe 
employees in Switzerland 


Number of base 
calibers used in 
pocketwatches 


10 , 000 + 


Number of different com¬ 
ponents used in watches 


Number of precision and 
production machines used 

to make watches Source: Patek Philippe 
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Glashutte Original - 165 years of German watchmaking art. 





The Senator Diary. A world first. Which moment in the weeks ahead will mean the most to you? Think about it. Now, set the date and the time of day, wind the alarm and get 
back to work. 600 handcrafted mechanical and manually finished components will take care of the rest. Visit www.glashuette-original.com or telephone 866-382-9486. 
Download our new iPhone Application in the App store. 



1-800-595-5330 WWW.EXQUISITETIMEPIECES.COM 

4380 Gulfshore Boulevard north, Suite 800, Naples, fl 34103 
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Think you know chronos ? Find out with this quiz. 


1. Which of these chronographs was 
launched at the SIHH fair in Geneva this 
year? 

A. Panerai Luminor Chrono Daylight - 
44 mm 

B. Jaeger-LeCoultre Deep Sea Vintage 
Chronograph 

C. Ralph Lauren Sporting Chronograph 
Black Ceramic 

D. Roger Dubuis Chronograph 
La Monegasque Big Number 

2. Which company was the first to offer 
an automatic chronograph wristwatch 
for sale to the public? 

A. Breitling 

B. Omega 

C. Heuer 

D. Seiko 

3. What is the caliber number of Rolex’s 
in-house chronograph movement? 

A. 5070 

B. 5290 

C. 4820 

D. 4130 

4. In which movie did Arnold 
Schwarzenegger wear an Audemars 
Piguet Royal Oak Offshore 
chronograph? 

A. Eraser 

B. The Terminator 

C. Collateral Damage 

D. Last Action Hero 

5. What is the beat rate of Zenith’s 
El Primero chronograph caliber? 

A. 28,800 

B. 36,000 

C. 36,600 

D. 36,800 


6. A chronograph with a t achy meter 
scale is designed to measure 

A. Distance based on the travel time of 
sound 

B. Two events that start at the same 
time but end at different times 

C. Speed based on travel time over a 
known distance 

D. Multiple events that start and stop in 
rapid succession 

7. Which of these terms is not a 
synonym for two of the others ? 

A. Rattrapante 

B. Doppelchronograph 

C. Split-seconds 

D. Retour en vol 

8. A chronograph movement beating at 
21,600 vph can time events to the 
nearest 

A. 1/4 of a second 

B. 1/5 of a second 

C. 1/6 of a second 

D. 1/8 of a second 

9. Which company is generally credited 
with creating the first wristwatch 
chronograph? 

A. Jaeger-LeCoultre 

B. Omega 

C. Heuer 

D. Breitling 

10. Breguet’s 10 Hz chronograph is the 

A. Type XX 

B. Type XXI 

C. Type XXII 

D. Type XXIV 


11. Which company’s in-house chrono¬ 
graph movement is known as Caliber 
B01? 

A. Breitling 

B. Blancpain 

C. Breguet 

\ D. Bell & Ross 

12. Which brand sold a chronograph 
called the Air Command? 

| A. Alpina 

B. Blancpain 
I C. Corum 
! D. Doxa 

13. TAG Heuer’s Mikrograph can time 
I events to the nearest 

j A. 1/20 of a second 

B. 1/50 of a second 

| C. 1/100 of a second 

D. 1/1000 of a second 

14. On which NASA mission was an 
Omega Speedmaster used to time a burn 
that was crucial to the crew’s safe return? 

i A. Apollo 10 
j B. Apollo 11 

C. Apollo 12 

D. Apollo 13 

15. A telemeter scale allows the user to 
determine 

A. Distance based on the speed of sound 

B. Speed based on time over a known 
; distance 

; C. Cooking time at a given temperature 

D. Heart rate per minute 


VST -atT -Dei -971 -VIX -DOT -06 ^D8 
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ZENITH 

SWISS WATCH MANUFACTURE 

SINCE 1865 


CAPTAIN WINSOR 

ANNUAL CALENDAR 


www.zenith-watches.com 


Life is in the movement 

* 


For more information please contact: 
866 675 2079 
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Last year was Switzerland’s best-ever year for watch sales. by joe Thompson 

This one will be, too. mm 

















ndaunted by a worrisome 
global economy, and pro¬ 
pelled by spectacular sales 
in 2011, Swiss watchmak¬ 
ers are roaring into 2012 on 
their way to another record 
year. That was the consensus among 
watch executives at Baselworld, the 
world’s largest watch exhibition, held 
March 8 to 15 in Basel, Switzerland. 

“Did you see the January-February 
export figures?” asked Swatch Group 
CEO Nick Hayek, Jr., in an interview 
with WatchTime. “Double-digit growth 
again for these two months. I don’t want 
to push this too far,” Hayek said, noting 
that it will be difficult for the industry to 
outperform 201 l’s 19-percent jump in 
export value. “Compared to the previous 
year, we must think about 7, 8 or 9 per¬ 
cent. And that’s very good for every¬ 
body. ” 


The Federation of the Swiss Watch In¬ 
dustry (FH), which issues Swiss watch ex¬ 
port data, confirmed the watch industry’s 
big momentum. “Leaving aside 2010, 
which followed a major downturn, 
growth [in 2011] surpassed anything seen 
in the past 20 years,” the FH said in Feb¬ 
ruary. “The year 2012 is expected to 
show significant growth and exceed the 
already very high level of 2011.” 

Evidence at the fair supported the 
FH’s favorable forecast. Attendance was 
up 1 percent, to 104,300, including a 
record number of journalists (3,320), testi¬ 
fying to the unprecedented level of media 
interest in Swiss watches. “We received 
800 journalists at our stand, which is a 
considerable increase over previous years,” 
said Patek Philippe communications direc¬ 
tor Jasmina Steele. 

For major brands, sales at the show 
reportedly were strong. “The show was 


wonderful,” said Hublot CEO Ricardo 
Guadalupe. “We took considerably more 
orders than in the previous year.” (The 
sale of a diamond-studded Hublot watch 
priced at $5 million to Hour Glass, the 
Singapore-based retailer, certainly 
helped.) The show, said Francois 
Thiebaud, chairman of Baselworld’s 
Swiss Exhibitors’ Committee, “augurs 
well for positive progress in 2012. The 
20-billion-Swiss-franc export threshold 
should be easily crossed representing a 
third consecutive growth year.” 

AS AT THE SIHH SHOW in January, 
Swiss watch executives can’t quite believe 
their good luck. In a speech to the press, 
Jacques Duchene, a former Rolex execu¬ 
tive who now serves as president of the 
Baselworld Exhibitors’ Committee, re¬ 
marked, “Since last we met here almost 
12 months ago, the world economic situ- 
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ation has continued to deteriorate. On 
top of the dramatic debt crisis in many 
countries, we have had the crises of the 
euro and the dollar and the overvaluation 
of the Swiss franc, not to mention the un¬ 
certainties caused by unstable democracy 
or persistent conflict in many regions. In 
this far-from-encouraging environment, a 
large part of the world’s economy finds it¬ 
self in difficulties. In this severely battered 
world, which is going through radical re¬ 
shaping, there is one industry that has 
been able to stand up well and even to 
break numerous records.” The Swiss 
watch industry, Duchene said, “is proba¬ 
bly an isolated case. That being so, 2011 
was a historic year for the Swiss watch in¬ 
dustry, which is not simply to be put 
down to chance.” 

It can be put down simply to Asia, 
however, as Duchene noted. “Demand 
was very buoyant in Asia,” he said, and 
cited FH export data for 2011 that 
showed just how buoyant Asia was. Asia, 
including the Middle East and Far East, 
accounted for 55 percent of all Swiss 
watch exports in value last year. Europe 
accounted for 29 percent, the Americas 
14 percent, and Africa and Oceania 1 
percent each. The percentages explain the 
noticeable increase in the number of buy¬ 
ers at Baselworld from China and India. 

It also explains the sense of imbalance 
and insecurity that lurked behind the 
scenes at Baselworld. The imbalance is 
real. WatcbTime’s analysis of Swiss 
watch export data from the year 2000 
shows a dramatic shift in market share 
from Europe and the United States to the 
Far East over the past decade. In 2000, 
Europe and Asia each had a 3 8-percent 
share of Swiss watch exports, followed 
by the Americas (North and South) with 
22 percent. The global financial crisis of 
2008-2009 radically transformed the 
global landscape. Asia’s market share is 
up 17 percentage points since 2000, 
while Europe is down 9 percentage points 
and the Americas are down 8 points. The 
Asian boom, however, has not lifted all 
500-plus Swiss watch boats. The chief 
beneficiaries are the large groups and ma¬ 
jor independent luxury brands with the 
resources to build brand recognition in 
the emerging Far Eastern and Middle 



SEISMIC SHIFTS 

VALUE OF SWISS WATCH 
EXPORTS BY REGION 



22 


Americas 



55 % 

Asia 


Source: Federation of the Swiss Watch Industry 


Eastern markets. For many smaller 
brands that are historically strong in Eu¬ 
rope and the United States, rather than 
the Far East, and that compete in the em¬ 
battled $1,000 to $5,000 price range, 
rather than the $10,000 and up haute de 
gamme segment, sales are not booming. 

ADDING TO THE UNEASE is the dwin¬ 
dling supply of mechanical watch move¬ 
ments available to most watch compa¬ 
nies, even those who make a portion of 
their own movements. This is the result of 
the Swatch Group’s decision, supported 
by Switzerland’s Competition Commis¬ 
sion (COMCO), to begin restricting 
movements to brands outside the group 
this year. (See “Switzerland’s Coming 
Component Crunch,” WatchTime , April 
2012.) The 15-percent cutback in move¬ 
ment allocations from ETA, the Swatch 
Group’s movement producer, affects 
most Swiss producers and was the subject 
of much discussion behind the scenes at 
Baselworld. The problem, says Yves Vul¬ 
can, CEO of Darwel S.A., a marketing 
and communications company with nu¬ 
merous Swiss watch clients, is that alter¬ 
native movement producers like Soprod, 
Sellita and Technotime cannot make up 
the volume required to match ETA’s cuts. 
“They don’t produce the quantities that 
ETA does,” Vulcan says. The result is 
growing gray-market demand for Swiss 
watch movements that is driving up 
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Consideration to detail: 
SIGNATURE PERPETUAL 
CALENDAR CHRONOGRAPH 

Essential functions 
include perpetual calendar, 
1/20 second chronograph, 
dual time and alarm. 
Stainless case and bracelet. 
Water resistant 100m. 
Sapphire glass. 42mm case. 
Citizen Eco-Drive movement. 



CITIZEN 

ECO-DRIVE 
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citizen-signature.com 


©2012 Citizen Watch Company 



BASELWORLD 2012 . 

The Scene 


movement prices. (One upshot of the new 
policy: ETA did not exhibit at Baselworld 
for the first time in memory. Swatch 
Group CEO Nick Hayek, Jr., explained 
that it would send the wrong message to 
have ETA exhibit when it is not looking 
for new customers, and is cutting alloca¬ 
tions to current ones.) 

The Swatch Group policy is contro¬ 
versial and has divided the watch indus¬ 
try. Critics complain that the Swatch 
Group is abusing its monopoly-like dom¬ 
inance of the mechanical movement mar¬ 
ket in Switzerland. They decry ETA’s two- 
tiered pricing policy for movements. 
They claim ETA supplies movements to 
Swatch Group brands at prices that are 
only one-quarter of what it charges non¬ 
group brands. Moreover, the cutbacks 
will eventually eliminate smaller Swiss 
brands, which are totally reliant on ETA 
for movements. “They are trying to kill 
us,” the CEO of a small brand told 
WatcbTime at Baselworld. 

Others, however, defend the Swatch 
Group actions as ultimately good for the 
industry because they will force firms to 
invest in manufacturing facilities in 
Switzerland. “They [smaller brands] have 
had 10 years to adjust,” said one watch 
executive unsympathetic to the cries of 
smaller firms, “but they did nothing.” 

Carlos Rosillo, CEO of Bell & Ross, 
which specifies in its literature which 
ETA movements it uses, was philosophi¬ 
cal. “The Swatch Group will give priority 
to its own brands. This is what they 
should do. This is normal,” Rosillo said. 
But he trusts that Swatch Group manage¬ 
ment “will respect Swiss industrial 
brands” like his own, which invest in 
manufacturing in Switzerland. He used a 
historical analogy to describe the situa¬ 
tion. “In Europe, we have lived with 
kingdoms and kings,” Rosillo said. “Ei¬ 
ther you are fine being a vassal and you 
respect the king, or you want to fight 
with your king. We don’t want to fight 
with our king. I respect aristocracy. If you 
respect your king, and you don’t attack, 
there is no fight. ” 

Finding supplies of complete move¬ 
ments is one challenge. A greater chal¬ 
lenge looms, even for those who today 
make a portion of their own movements: 



54 WatchTime June 2012 


Photos: Baselworld 






cO ..uiridtliliM ii)/, 


real watches real people 

\ 


Oris Big Crown XI Calculator 
Automatic mechanical movement 
Chronograph 
Slide rule function 
Gun-metal PVD coating 

See our story at www.oris.ch/journey-intime 


ORIS 

Swiss Made Watches 


Since SQ1904 





BASELWORLD 2012 


The Scene 





finding supplies of hairsprings. That’s be¬ 
cause there are very few firms that com¬ 
pete with the Swatch Group’s Nivarox- 
FAR in making hairsprings. There is little 
economic incentive in trying to make 
hairsprings in house, Vulcan says. “Hair¬ 
springs sell for less than 10 Swiss francs, 
for as little as two or three francs. The 
whole escapement costs maybe SF20. It’s 
a problem now. It’s going to be a worse 
problem in the future.” 

One possible solution to the Swiss 
hairspring shortage emerged at the fair: 
Japanese hairsprings. Hence the big buzz 
at Baselworld over Citizen’s acquisition 
of La Joux-Perret, the La Chaux-de- 
Fonds-based supplier of ETA-compatible 
mechanical modules. Speculation was rife 
at the show that Citizen would offer its 
own Miyota mechanical movements and 
escapements to Swiss firms. (See the 
“Baselworld Buzz” article on the acquisi¬ 
tion elsewhere in this section.) The plot 
thickened less than a week after the show 
closed when TAG Heuer announced that, 
in addition to buying escapements from 

ONE POSSIBLE 
SOLUTION TO THE 
SWISS HAIRSPRING 
SHORTAGE EMERGED 
AT BASELWORLD: 
JAPANESE SPRINGS. 


Swiss suppliers, it will buy them from 
Seiko Instruments Inc. in Japan. (Note 
that because their cost is so low, the use of 
hairsprings made outside of Switzerland 
does not prevent a firm from using the 
“Swiss-made” designation.) 

ON THE PRODUCT FRONT, no watch 
created extraordinary buzz in the halls, as 
sometimes happens at Baselworld, al¬ 
though the Rolex Sky-Dweller, with the 
firm’s second new complication in 50 
years, captured people’s attention. The 
2012 watch crop consists primarily of 
trends that have emerged over the past 
two years. “They didn't reinvent the 
wheel,” said Roberto Chiappelloni, of 
Manfredi Jewels in Greenwich, CT. “The 
Chinese don't need a new wheel.” The 
booming China market is clearly an influ¬ 
ence. In the year of the dragon, dragon- 
themed watches abound. Mido launched 
a new collection called Great Wall. So it 
goes. China is also stimulating the return 
to classic, elegant looks of recent years; 
the Chinese prefer them to chunky sports 



watches. Annual calendars and world 
timers are the rage. Ceramic is the alter¬ 
native material of choice for cases and 
bezels. Mesh bracelets are staging a re¬ 
vival. So, too, are two-tone, steel-and- 
gold designs. You’ll see these and much 
more in the pages that follow. 

BASELWORLD WILL BE much later next 
year, running from April 25 through May 
2. That’s because the fair needs time to fin¬ 
ish a major reconstruction, which will dra¬ 
matically change the venue’s watch sec¬ 
tion. Most watch companies will be locat¬ 
ed in Building 1 and Building 3, now being 
rebuilt across the street from Building 1. 
Watch firms will be in new locations with 
larger, more luxurious stands. “Some 
firms are building monuments,” says one 
executive who has seen the plans. Fair 
management and the brands offered few 
details about the new layout. But look for 
spectacular stands from the Swatch 
Group, Rolex and Patek Philippe. Others 
promising bigger, better stands include 
TAG Heuer, Hublot and Chanel. O 
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« In 1784, the groundbreaking Pierre Jaquet Droz established Geneva’s first ever watchmaking factory.» 


Grande Seconde Quantieme, ref. J007030242 

Applied dial and ring silvery white. Stainless steel case. 
Pointer-type date at 6 o’clock. Power reserve 68 hours. 

WWW.JAQUET-DROZ.COM 


NEW YORK 45 WALL STREET - TEL. 212 797 2503 

SOUTH COAST PLAZA 3333 BRISTOL STREET - SUITE 2516 - TEL. 714 800 1925 
TOURBILLON BEVERLY HILLS 329 N. RODEO DRIVE - TEL. 310 860 9990 

BOUTIQUE LAS VEGAS CRYSTALS @ CITY CENTER - 3720 S. LAS VEGAS BLVD. - SUITE 255 - TEL. 702 597 0284 
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I Rolex 


IN THE PAST half-century, since 
it launched its GMT Master, 
Rolex has brought out just one 
new complication: the Yacht- 
Master II, in 2007, which has a 
countdown yacht timer. 

This year it’s launching anoth¬ 
er, the Sky-Dweller, equipped with 
both a second time zone and an annual 
calendar (a calendar that automatically 
differentiates between months of 30 days 
and 31 days, and need be adjusted just 
once per year, at the end of February). 
Thanks to its innovative movement, and 
the fact that Rolex launches so few com¬ 
plications, the Sky-Dweller was one of the 
most talked-about watches at Baselworld. 

It contains an entirely new caliber, 
9001, which Rolex makes in house. The 
second time zone is indicated by an off- 
center, rotating 24-hour disk. Local time, 
indicated by the center-mounted hands, 
can be adjusted quickly when you change 
time zones by setting the hour hand for¬ 
ward or backward in one-hour incre¬ 
ments. The minutes, seconds, and second- 
time-zone indicators are not affected dur¬ 
ing this operation. 













Our annual 
roundup of new 
watches from 
the world’s 
biggest 
watch fair 


The rose-gold version 
has an alligator strap. 


The calendar mechanism, which 
changes instantaneously, is relatively sim¬ 
ple, Rolex says: the company has added 
just two gear ratios and four gear wheels to 
its existing instantaneous date calendar. As 
Rolex explains it, “The mechanism is de¬ 
signed around a fixed planetary gear wheel 
at the center of the movement. A satellite 
wheel engages with the planetary wheel 
and rotates, orbiting the planetary wheel in 
one month, driven by the date disk. The 
satellite wheel is fitted with four fingers for 
the four 30-day months (April, June, Sep¬ 
tember and November). 

“The gear ratio between the satellite 
wheel and the planetary wheel is calculated 
in such a way that at the end of each 30- 
day month - and only in these months - 
one of the satellite’s fingers receives an ad¬ 
ditional impulse from the date-change 
mechanism. This makes the calendar disk 
jump two days (from the 30th to the first) 
within a few milliseconds to display the 
correct date.” Rolex has dubbed the mech¬ 
anism “Saros,” a Greek word that refers to 
the approximately 18-year cycle that can 
be used to predict when eclipses will occur. 
Rolex chose the name because it brings to 


mind the rev¬ 
olutions of 
the Earth and ' 
moon, which 
are like the mo¬ 
tion of the satel 
lite wheel (the 
Earth) with its four 
fingers (the moon). 

The calendar has an 
unusual month display. The 
hour numerals correspond to 
the 12 months of the year. Next 
to each numeral is a window. The 
window for the current month (e.g., 

“IIII” for April) is black; the other 11 
windows are white. (On the brown-dial 
model, the correct month is indicated by 
a white window for better contrast.) 

To set the watch, you use both the 
bezel and the crown. First you rotate the 
bezel to one of three positions to select i 
which of three functions - date, local time 
or home (24-hour) time - you want to set. 
Then, using the crown, you set the func¬ 
tion, going either forward or backward. 
Rolex says, “The heart of the mechanism 
is a double cam and levers that engage var- ! 


ious gear trains inside the 
movement according to the 
function selected. One of 
these cams is activated by 
pulling out the winding 
crown; the other is driven 
by rotating the bezel 
[Rolex calls it a “Ring 
Command Bezel”] to ac¬ 
tivate setting wheels lo¬ 
cated in the middle case 
of the watch.” 

Caliber 9001, which 
has bi-directional wind¬ 
ing is, like all Rolex cal¬ 
ibers, certified by COSC. It 
has a stop- seconds function and 
a power reserve of 72 hours. The move¬ 
ment has 380 components and is protect¬ 
ed by seven patents, four of them new. 

The case is 42 mm in diameter and wa¬ 
ter resistant to 100 meters. It comes in 
white, yellow or rose gold. The white- and 
yellow-gold models have Oyster-style 
bracelets; the rose-gold version has a 
leather strap. U.S. prices were not avail¬ 
able at press time. 

- NORMA BUCHANAN 
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IBreguet 

IMPROVING MECHANICAL-TIME- 
KEEPING PRECISION is one of 

Breguet’s chief objectives, says brand 
CEO Marc Hayek. The Classique 
Chronometrie Reference 7727 incorpo¬ 
rates three features designed to accom¬ 
plish that. The first is a 10 Hz, or 72,000 
vph, oscillator. Breguet introduced its 
first 10 Hz movement in 2010 in the Type 
XXII chronograph. The new 7727 is the 
first non-chronograph with a 10 Hz 
movement. Generally speaking, the high¬ 
er the beat frequency of an escapement, 
the less it is influenced by external me¬ 
chanical disturbances, such as shocks and 
the wearer’s movements. Most high-fre¬ 
quency watches suffer shortened power 
reserve, as the fast beat escapement al¬ 
lows the mainspring to unwind more 
quickly. The 7727 employs twin barrels 
to deliver a very respectable 60 hours of 
autonomy. 

The second feature is a lightweight, 
nonmagnetic balance spring, pallet lever 
and escape wheel, all in silicon. The bal¬ 
ance spring was developed specifically for 
this watch, and Breguet claims that it de¬ 
livers “unequalled isochronism.” 

The third, and most intriguing, preci¬ 
sion-enhancing feature is the 7727’s use 
of two endstones incorporating powerful 
micro-magnets, one for each end of the 
balance shaft. This arrangement effec¬ 
tively reduces friction at the balance piv¬ 
ots to zero. This translates into some 
amazing rate results, according to 
Breguet. In tests, the balance wheel’s am¬ 
plitude changes by only about 3 degrees 
between the horizontal and vertical posi¬ 
tions, compared with the 40-plus-degree 
change seen in most movements, Breguet 
says. In an interview at Baselworld, 
Hayek said he hopes the reference 7727 
will achieve timekeeping accuracy of -1 
to +1 seconds in six positions, though -1 
to +2 seconds would be acceptable. 

Magnets are usually a no-no inside 
(or even close to) a mechanical timepiece, 
but the silicon escapement components 
eliminate the usual ill effects. 

Breguet also says that we should 



not be wor¬ 
ried about the 
balance pivots 
“floating free” 
rather than being 
firmly held in place by 
pierced or concave jewels, as 
in traditional constructions. 

The company explains, “As one 
of the magnets is stronger than 
the other, one end of the balance 
shaft is kept in permanent contact 
with its ruby endstone. Magnetic 
induction generates a magnetic flux 
through the balance shaft, develop¬ 
ing a force that acts with the gyro¬ 
scopic inertia affecting the balance 
shaft.... If a blow shifts the pivot out of 
position, the magnetic attraction pulling 
it back increases with the extent of the 
pivot’s lateral displacement. The shaft 
thus returns automatically to its position, 
restoring the maximum magnetic flux.” 

Hayek also noted that the magnetic 
pivots and silicon escapement components 
will likely find their way into other 
Breguet models in coming years. 

Aesthetically, the reference 7727 is 
pure Breguet. The hours and minutes are 
off center, and the primary small seconds 
hand appears at 12 o’clock. At 1 o’clock, a 
patented small silicon hand indicates the 
1/10s of a second. Ultra-light silicon re¬ 
duces the rotating hand’s inertia and so its 
effect on the oscillations of the balance. 
The pare-chute shock absorber is visible at 
2 o'clock as a reminder of Abraham-Louis 
Breguet’s 1790 invention. Finally, there is 
a power-reserve indicator at 5 o’ clock. 
Hayek said that the red “10Hz” lettering 


shown in the publicity image will not 
make it into the final production watch. 

The dial is decorated with six engine- 
turned patterns. The center has Geneva 
waves, a clou de Paris design adorns the 
small seconds dial, the l/10s-of-a-second 
counter displays a sunburst pattern, and 
the power-reserve indicator is decorated 
in chevrons. The chapter ring for the 
hours has an edging decoration and the 
outside rim is in a barleycorn pattern. 

Though Breguet introduced the refer¬ 
ence 7727 this year, deliveries to retailers 
will not begin until 2013, so production 
and pricing details have not been final¬ 
ized. Hayek said he hopes to produce 
models in platinum and rose gold. Total 
production for the first year should reach 
“several hundred pieces,” he said. Hayek 
estimated that the retail price will be be¬ 
tween 50,000 and 70,000 Swiss francs. 

-MIKE DISH ER 
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BASELWORLD 2012 


I Harry Winston 


EACH YEAR AS Baselworld approach¬ 
es, one word percolates to the top of the 
watch world’s collective consciousness: 
“Opus.” Harry Winston’s Opus pieces 
often out-score all others on the buzz- 
generator charts. This year’s Opus watch 
did not disappoint. It may have momen¬ 
tarily confused some of us, but it did not 
disappoint. 

Upon entering the HW booth, I en¬ 
countered a sage horological writer and 
friend. He asked me simply, “Have you 
seen it?” I had not. He said, “See if you 
can guess how it works.” Following the 
demonstration, I had to admit that my 
initial guess missed the mark. 

Of the Opus 12, Harry Winston says 
that nothing like it has been done before. 


I can’t dispute that claim. 

The idea sprang from the mind of 
watchmaker Emmanuel Bouchet in 
2009. Working with designer Augustin 
Nussbaum and the Harry Winston com¬ 
pany, Bouchet brought Opus 12 to life. 

So, how does it work? At each of the 
12 hour positions there is a two-sided 
marker about 5 mm long. One side of the 
marker is longer, representing the min¬ 
utes hand, and the other side is shorter, 
signifying the hour hand. Each marker, 
or hand, is attached to a driving wheel, 
and each displays a blue face when it in¬ 
dicates the time and a neutral face when 
it does not. For example, at 10:10, a 
shorter blue hand will appear at 10 
o’clock and a longer blue hand at 2 


o’clock. The other hour markers will be 
neutral. 

What if it is 10:12? A center-mounted 
retrograde hand displays the minutes be¬ 
tween the fives. There is also a tradition¬ 
al small seconds hand just below the ret¬ 
rograde minutes. 

The hands at the 12 hour markers are 
activated by two crown wheels turning 
around the dial. Both crown wheels have 
toothed sections that engage the driving 
wheels of the hands. The outer crown 
wheel, which activates the minutes 
hands, goes around the dial in one hour, 
advancing at 5-minute intervals from 
one station to the next. A first toothed 
section engages the wheel of the next sta¬ 
tion and the 5-minute hand turns over to 
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its indicating side. In parallel, a second 
toothed section leaves the previous sta¬ 
tion and the minutes hand turns over to 
its neutral side. In this way, every 5 min¬ 
utes, the next hour marker flips to be¬ 
come blue, and the one before it flips to 
become neutral. This happens so quickly 
that it creates an optical illusion that a 
single hand is jumping from hour marker 
to hour marker. 

At the change of the hour, the Opus 
12 puts on a real show. The inner crown 
wheel, which has remained stationary 
for 60 minutes, advances around the di¬ 
al, driving the rotation of the hour hands 
in rapid succession. Like a crowd at a 
sports event doing the wave, each hour 
marker sequentially flashes blue for just 
a second. 

The speed of rotation is controlled by 
an escapement, which needs less energy 
than a flywheel governor and which pro¬ 
vides a sound effect to boot. Harry Win¬ 
ston says that one of the challenges in de¬ 
signing this piece was delivering the right 
amount of energy necessary for both the 
precision of the movement and the ani¬ 


mation. The solution is that the move¬ 
ment and the spinning hour and minutes 
hands are fed by independent barrels that 
deliver different amounts of energy. Both 
barrels are wound simultaneously, and 
the twin mainsprings take the same 45 
hours to unwind. The movement stops 
when the energy required for the anima¬ 
tion is not sufficient to power it. Each 
barrel has a slipping spring to prevent 
breakage due to overwinding. The power 
reserve of both barrels is shown along an 
arc in the center of the watch. 

A complex module coordinates the 
hands and their gear trains. Because the 
outer crown wheel forms what is in effect 
a wall around this module, the watch¬ 
makers had to construct an outside 
transmission system to connect the wind¬ 
ing stem, located at the base of the move¬ 
ment, to the crown, which had to be ac¬ 
cessible halfway up the 
caseband. The solution 
was a transmission 
wheel that reverses 
the direction of 
winding, and for 


this reason setting can only be done by 
advancing the time. 

The entire movement consists of 607 
parts, including 80 jewels. The watch re¬ 
quired 7,500 hours of research and de¬ 
velopment. 

Aesthetically, the Opus 12 bears 
some resemblance to the Atlas experi¬ 
ment at the Large Hadron Collider. If 
you don’t know what that is, don’t wor¬ 
ry - it’s cool looking. The 18k-white- 
gold case measures 46 mm (the watch, 
not the LHC). The complex gearing that 
drives the hands is obscured beneath a 
translucent, frosted sapphire ring. The 
12 letters in “HARRY WINSTON” 
mark the hours. 

Although some prior Opus watches 
were produced in extremely limited edi¬ 
tions, HW will produce 120 examples of 
number 12, plus an undetermined addi¬ 
tional number with dia¬ 
monds. If you have to 
ask, the price for the 
non-diamond pieces 
will be $258,700. 

— M.D. 
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The New Watches 


IHYT 


WATER CLOCKS were the first compli¬ 
cated systems for measuring time. A mil¬ 
lennium after they were invented, Confu¬ 
cius said that time flows away like the wa¬ 
ter in a river. The metaphor comparing 
flowing water to passing time is deeply in¬ 
grained in us. 

Lucien Vouillamoz recognized this, 
and in 2002 he proposed bringing the wa¬ 
ter clock into the 21st century and putting 
it on your wrist. Many ideas are more eas¬ 
ily said than done, and this proved to be 
one of them. 

Over the next several years, the con¬ 
cept evolved into a system in which a 
small, flexible reservoir, or bellows, would 
be attached to each end of a thin, clear, cir¬ 
cular tube that would fit inside a watch 
case. The bellows and tube would contain 
two different liquids - one colored, one 
clear. Where the liquids met, a line, or 
meniscus, would be visible. As one bellows 
compressed, the meniscus would move, 
like fluid being pushed through a needle 
by a syringe plunger. Put an hour or min¬ 
utes scale next to the circular tube, and the 
moving meniscus could mark the passage 
of time. That is the basic concept behind 
the HYT HI. 

With the concept in place, Vouillamoz 
needed a working prototype and patent 
protection. He called on longtime friend 
and serial entrepreneur Patrick Berdoz, 
who invested in the project and played an 
important role in its success. Over the next 
year, the HYT company came into being, 
as did a working prototype. (The compa¬ 
ny name can be pronounced either “hit” 
or as the three letters “H-Y-T.” Asked 
what the initials stand for, we were told ei¬ 
ther “hydro-technology” or “hydro¬ 
time.” The watch may be ready, but the 
finer points of the marketing effort are still 
being resolved.) 

In 2010, Vincent Perriard joined HYT 
as CEO. Perriard is no stranger to extreme 
watchmaking. He was president of Con¬ 
cord when, in 2007, the brand introduced 
the Cl Quantum Gravity. It is a huge, 
avant-garde watch that gained fame in 
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horological circles for its unusual techno¬ 
logical features. 

To shepherd the project from proto¬ 
type to production-ready timepiece, HYT 
recruited Bruno Moutarlier, the former in¬ 
dustrial director for Audemars Piguet. 
Movement development was handled by 
Chronode - specialists in the design and 
construction of complex mechanical time¬ 
keepers. Its task was to create a traditional 
mechanical movement to handle the non- 
traditional task of pushing liquid through 
a tube. 

Not surprisingly, realizing the project 
required solving several technical chal¬ 
lenges. It also generated some new termi¬ 
nology. During our interview in Basel, 
phrases like “hydro-mechanical horolo¬ 
gy” and “fluidic-mechanical movement” 


popped up. It’s a good bet you won’t find 
these terms in Berner’s Dictionary. 

The company had to adopt technology 
and assembly techniques from the aero¬ 
space, chemical and medical industries. 
For example, the two liquids could not 
mix or change consistency, nor could they 
leak or evaporate. Preciflex, a sister com¬ 
pany of HYT, worked on the fluid opera¬ 
tion with the support of Helbling Technik, 
from the medical instrument world. The 
clear and green liquids are in fact oil, wa¬ 
ter, and some additional chemicals HYT 
will not disclose. Though the bright green 
liquid has a fluorescent quality, it does not 
glow in the dark.. .yet. HYT is working on 
that. If green liquid is not your cup of tea, 
so to speak, don’t worry - other colors will 
become available down the road. 









To prevent leaks and evaporation, the 
system is manufactured to very close tol¬ 
erances. The glass tube containing the liq¬ 
uid is blown by a machine to a tolerance 
of 1 micron. The material used to create 
the bellows was inspired by sensors used 
by NASA. The inner surface of the bel¬ 
lows is coated with gold to increase 
strength and flexibility. The liquid-han¬ 
dling system must be assembled in a clean 
room. Seven patents have been registered 
for the technology and one for the design. 

A proprietary movement powers the 
display. The movement generates 0.7 
Newton meters (Nm) of force, and is ca¬ 
pable of producing 1.2 Nm, thanks to one 
of the most powerful mainsprings avail¬ 
able. Chronode solved the problem of 
how to move liquid at a uniform pace by 


replacing the hour hand with a snail cam 
that operates the pistons, which in turn 
compress the bellows. These bellows can 
be seen on the watch face above 6 o’clock. 
While the first compresses, the second ex¬ 
pands, and vice versa, resulting in liquid 
moving in the tube. 

All of this technology is contained in 
a case measuring 48.8 mm by 17.9 mm. 
The HI displays hours, minutes and sec¬ 
onds in a regulator-style format. The 
meniscus between the clear and green liq¬ 
uids marks the hours. When the menis¬ 
cus reaches the 6 o’clock position twice 
each day, it retreats back around the tube 
in retrograde fashion within a few sec¬ 
onds to continue displaying the hours. 
The hand below 12 o’clock displays the 
minutes. A small spinning wheel at 9:30 


represents the passing seconds. A power- 
reserve indicator at 2:30 tracks the 65 
hours of autonomy. 

The HI is not just a one-off effort. 
Models denominated H2, H3 and H4 are 
already in development and will be rolled 
out over the next three years. Total pro¬ 
duction for 2012 will probably be be¬ 
tween 150 and 160 pieces. 

The watch will be available this fall at 
four U.S. retailers in New York City, Los 
Angeles, Miami and Las Vegas. Prices are 
$47,000 for the titanium version; 
$49,500 for black DLC (diamond-like 
carbon); $59,000 for titanium, black 
DLC and gold; and $69,000 for all gold. 
Look for future models in steel and in 
composite materials. A black model with 
red liquid may also be produced. — M.D. 
















Seiko’s miniature GPS 
receiver connects to a network 
of satellites that identify the 
location of the watch. 
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The New Watches 


I Seiko 


The Astron GPS 
Solar in stain- 
less-steel case 
and bracelet 


The limited-edition 
titanium version of 
Seiko’s Astron GPS 
Solar watch 


SEIKO CONSIDERS its latest quartz-tech¬ 
nology advance so significant that it calls 
the watch “Astron,” the name of the 
world’s first quartz watch, introduced by 
Seiko in 1969. The new Seiko Astron GPS 
Solar watch is the first truly global watch, 
Seiko says. Using a low-energy, miniature 
GPS receiver that Seiko developed, the 
watch connects to a global network of GPS 
satellites (four or more) and gives the time 
in whatever time zone the wearer is in. The 
watch can be used anywhere on earth and 
provides time for all 39 world time zones. 
Seiko’s technology divides the world into 1 
million “squares” and allocates a time 


zone to each. (Seiko’s R&D team filed 100 
patents for this watch.) On demand, or au¬ 
tomatically once a day, the hands move to 
indicate the correct local time with atomic 
clock precision. The watch, however, must 
be near a window to receive the signal. 
(“You need to be able to see the sky,” one 
executive said.) 

The watch is powered by natural or ar¬ 
tificial light and never needs a battery 
change. It has a power reserve of 72 hours. 
The watch has a 24-hour, dual-time indica¬ 
tor at 6 o’clock. It also features a perpetual 
calendar accurate until February 2100. An 
indicator at 10 o’clock informs the wearer 


whether a GPS signal has been received, 
from how many satellites, whether Day¬ 
light Savings Time is activated, and 
whether the power-saving function is on. It 
also has an in-flight-mode indicator. 

There are six Astron GPS Solar mod¬ 
els. One of them, a limited-edition ver¬ 
sion (2,500 pieces), has a titanium case 
and bracelet with black hard coating and 
ceramic bezel ($3,850). There are three 
other models in titanium and two in 
stainless steel. Prices for these range 
from $2,300 to $3,850. The watches 
have a diameter of 47 mm and a height 
of 16.5 mm. - JOE THOMPSON 
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G-S HDCK 

www.gshock.com 


A SOLAR PANEL COMBINED WITH A LARGE-CAPACITY 
RECHARGEABLE BATTERY ENABLES THIS IMPRESSIVE 
SOLAR TIMEPIECE TO RUN SMOOTHLY UNDER ANY 
LIGHT WITH NO BATTERY REPLACEMENT. 
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TRIPLE G RESISTANT 






Shock absorbing technology designed to withstand these forces: 

« Gravitational Dropping « Centrifugal Gravitation • Vibration 


AVIATION SERIES 


GW4000-1A 


North America 


Japan 


China 


United Kingdom 


5 

Germany 


ATOMIC TIMEKEEPING 


MULTI-BAND TECHNOLOGY RECEIVES TIME CALIBRATION 
SIGNALS AUTOMATICALLY FROM UP TO SIX TRANSMITTERS 
AROUND THE WORLD (US, UK, GERMANY, JAPAN X 2 AND 
CHINA). THIS TECHNOLOGY ALSO ADJUSTS FOR LEAP 
YEAR AND DAYLIGHT SAVING TIME. 


DESIGNED TO DEFY 


WITH EXTREME PRECISION 


CASIO. ©2012 CASIO AMERICA, INC. 
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The New Watches 


IBulova 

NEW YORK CITY-based Bulova Corp. unveiled two world-first 
watches at Baselworld: one mechanical, the other quartz. 

The Bulova Accutron Calibrator is the first mechanical wrist- 
watch that the wearer himself can fine tune for accuracy. 

The Calibrator comes with an external key that fits into a port 
on the side of the case. Turning the key adjusts the length of the 
hairspring. Each slight adjustment is indicated on a regulator 
gauge at the 9 o’clock position on the dial. The gauge is an arched 
track with seven notches arranged between “+” and symbols. 
Each notch represents an adjustment of 5 seconds per day. Using 
Bulova’s proprietary External Fine Adjustment System (EFAS), the 
wearer can enhance the performance of the watch to an accuracy 
of 99 percent, Bulova says. The Accutron Calibrator, which is 
Swiss made, comes in three styles priced from $1,595 to $1,695. 

Bulova’s quartz technology innovation came in its new Preci- 
sionist Chronograph, a watch offering 1/1,000-second precision 
over a 12-hour time span and accuracy within 10 seconds per year. 
Bulova calls the watch “the world’s most advanced chronograph.” 
Launched in 2010, Bulova’s Precisionist technology represented a 
leap in quartz-watch accuracy. Developed by Bulova in conjunc¬ 
tion with its parent company, Citizen Watch Co. of Japan, Preci¬ 
sionist uses a quartz crystal that has three prongs instead of the 



Bulova’s Swiss-made Accutron 
Calibrator comes with a key 
that the wearer uses to adjust 
the watch for greater accuracy. 


standard two prongs. The result is a quartz frequency of 262.144 
kHz; that’s eight times greater than the traditional two-prong 
quartz crystal and the highest of any watch on the market. 

The Precisionist Chronograph has a total of eight hands, four 
subdials, and three pushers. The 12-hour counter is at 3 o’clock 
and the 60-minute counter is at 9. The subdial at 12 o’clock uses 
two hands to measure 1/1 Os and 1/100s of a second. The subdial 
at 6 o’clock has a retrograde indicator for the 1/1,000 seconds. 
The pusher at 8 o’clock shifts the watch from normal timing into 
chronograph mode. The watch has a steel case. It comes in two 
models priced at $699 and $799. —J.T. 



The Bulova Precisionist 
Chronograph offers timing to 
1/1,000 of a second. 
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“Accuracy is everything 
when you set the 
Official Railroad Standard.” 

Webb C. Ball 

- Founder of Ball Watch Company 



120 years ago, Ball’s inspection system turned 
ordinary watches into extraordinary timepieces. 

The vast Ball network eventually encompassed 
75% of railroads throughout America and kept 
125,000 miles of railroad running safely. Any 
minor fault could result in catastrophe. Which is 
why a dependable timepiece like Ball Watch is so 
important in an environment that features truly 
adverse conditions. 

The watch that once ran America’s railroads 120 years ago now helps the 
world’s explorers keep time. There is no other timepiece that is as rugged 
and dependable. 

Announcing The World's 1st DavIDate Worldtime Chronograph Movement 


Chronograph with 
accumulated time 
measurement up 
to 12 hours 


World Time display 


5,000Gs 

shock resistance 


50m 

water resistance 



BALL 



Self-powered micro 
gas lights on hands 
and dial that glow 
for up to 25 years 


Trainmaster Worldtime Chronograph 

Automatic - 42mm 


Official JgjQ Standard 

Since 1891 

Since 1891, accuracy under adverse conditions 

BALL Watch USA www.ballwatch.com Tel: 727-896-4278 

(Please see web site for complete list of authorized BALL dealers.) 


Abt Time Boutique 

Glenview, IL 


Old Northeast Jewelers Schiffman’s London Jewelers Shreve & Co. Shannon Fine Jewelery 

St. Pete & Tampa, FL North Carolina Greenvale, NY Portland, OR Houston & The Woodlands, TX 
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BR 01 Horizon 


BR 01 Altimeter 


BR 01 Turn Coordinator 


Bell & 
Ross 

BELL & ROSS expands its Aviation col¬ 
lection with a trio of watches whose nov¬ 
el designs are inspired by instruments in 
aircraft cockpits. All three are limited- 
edition pieces (999 pieces each) powered 
by ETA 2892 automatic movements. 
They have 46-mm steel cases with a black 
PVD carbon finish and 100-meter water 
resistance. Each comes with rubber and 
heavy-duty canvas straps. 

The BR 01 Horizon takes its design 
from the altitude indicator. The two-level 
dial has two parts: a gray section (repre¬ 
senting the sky) and a black section (the 
earth) separated by a white horizon line. 
Two hands indicate the hour and min¬ 
utes. The hands and index markers are 
covered with a white photo-luminescent 
coating, contrasting with the black of the 
dial. Price: $5,000 

The altimeter instrument inspired the 
design of the BR 01 Altimeter. A window 
at 3 o’clock (used in a cockpit altimeter to 
show atmospheric pressure) displays the 
date on two independent disks. Bold cen¬ 
ter hour and minutes hands and a long 
center seconds hand display the time. 
Price: $5,500. 

The BR 01 Turn Coordinator takes 
its design from the cockpit instrument of 
the same name, indicating the rate and 
quality of an aircraft’s turn. A white 
marker in the shape of a plane cuts the di¬ 
al in two. The upper dial gives the hours 
and minutes via two concentric disks. A 
line extending from the vertical stabilizer 
on the silhouette of the plane serves as the 
time indicator: the number directly below 
the line on the outer disk shows the hour; 
the number on the inner disk shows the 
minutes. Normally such disks are 30 
times heavier than a watch hand, Bell & 
Ross says. The firm created ultra-light 
disks to maintain the watch’s power re¬ 
serve and accuracy. Price: $6,000. —J.T. 
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© 2012 SEIKO WATCH CORPORATION 



DEDICATED TO PERFECTION 

GRAND SEIKO. It started as a dream five decades ago. A dedicated team of SEIKO watchmakers set themselves a new challenge; to create a watch that 
would be more accurate, more reliable and more practical than any other luxury watch in the world. The result was Grand Seiko, a collection that is, 
simply, one of the best watches in the world. Today, the Grand Seiko tradition is celebrated in a mechanical watch with a 10-beat movement. Thanks to 
SEIKO'S advanced MEMS T1 technology and high-durability SPR0N t2 alloy, the new high-precision escapement delivers an accuracy of -3 to +5 seconds 
a day T3 with a power reserve of 55 hours. What started as a dream has become a legend, proving the value of 130 years of dedication to perfection. 
grand-seiko.com 


^MEMS: Micro Electro-Mechanical System ^SPRON is a registered trademark of Seiko Instruments Inc. ^Mean daily rate measured in static positions 
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IChopard 

CHOPARD’S new L.U.C 8HF is the first 
CO SC-certified movement with a high- 
frequency escapement. The escapement 
beats at 8 Hz, or 57,600 vph. The new es¬ 
capement is compatible with existing 
L.U.C movements, making it almost cer¬ 
tain that we will see it ticking in other cal¬ 
ibers before long. 

To increase performance and reduce 
the need for lubrication, the escape wheel 
and pinion, lever, balance-and-spring as¬ 
sembly and impulse pin are silicon. 
Chopard managed to coax an impressive 
60 hours of autonomy from a single 
barrel. 


The 42-mm titanium case is water re¬ 
sistant to 30 meters and distinguished by 
its crown at 4 o’clock. The case features 
monoblock lugs and the caseback has a 
matte finish. A magnifying glass built into 
the caseback is positioned just above the 
high-frequency escapement, providing a 
chance to appreciate its finer details. On 
the dial, the oversize date window is locat¬ 
ed at 5:30, while the red small seconds 
hand at 7 o’clock circles smoothly against 
a black background thanks to the high-fre¬ 
quency escapement. 

The L.U.C 8HF will be issued in a 100- 
piece limited series priced at $19,800. 


I Glashutte Original 


GLASHUTTE ORIGINAL calls the 
48-mm platinum Grande Cos¬ 
mopolite Tourbillon “the most un¬ 
usual and sophisticated master¬ 
piece in the history of the compa¬ 
ny.” The watch is the first world 
timer that shows the time in all 37 
time zones (including those with 
one-half and three-quarter-hour 
offsets) and also accounts for Day¬ 
light Saving and Standard Time. 
The watch has a perpetual calendar 
that adjusts automatically, forward 
or backward, as the wearer adjusts 
the second time zone. 

Once the home time is set on 
the display at 6 o’clock, the traveler 
selects a second time zone by turn¬ 
ing the crown at 2 o’clock clock¬ 
wise, if heading east, and counter¬ 
clockwise, if heading west. The 


perpetual calendar displays change 
accordingly, forward or backward, 
while accounting for DST and ST. 
A flying minute tourbillon, a device 
developed in 1920 by the Glashutte 
master watchmaker Alfred Helwig, 
is the frosting on the cake. The 
company has applied for four 
patents for the watch. 

The manually wound 
Glashiitte Original manufacture 
Caliber 89-01, which has more 
than 500 components, is visible 
through a sapphire display back 
protected by a hunter-style cover. 

The Grande Cosmopolite Tour¬ 
billon is offered in a limited edition 
of 25 pieces. U.S. price not avail¬ 
able at press time. If the owner de¬ 
sires, his hometown can be printed 
on the city ring. 
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[ CHRONOFIGHTER ] 

OVERSIZE GMT BLACK STEEL 


CHRONOFIGHTER 


MAKE YOUR NEXT WATCH A GRAHAM 


HANDCRAFTED IN SWITZERLAND 
WWW.GRAHAM-LONDON.COM 


29333 NORTHWESTERN HIGHWAY SOUTHFIELD, Ml 48034 
888.THE.ONLY 888.843.6659 WWW.DARAKJIAN.COM 


• THE GRAND CANAL SHOPPES® AT THE VENETIAN® HOTEL & RESORT • 


702.733.0016 • WWW.HOROLOGIO.COM 
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Patek 

Philippe 

ONE OF PATEK PHILIPPE’s biggest in¬ 
troductions for the year is Reference 
5940J, a shaped-case version of the com¬ 
pany’s automatic perpetual calendar. 
Patek Philippe President Thierry Stern 
calls the case, which is made of yellow 
gold, “turtle-shaped.” It measures 44.6 
by 37 by 8.6 mm. The cream-colored di¬ 
al has a grained texture and applied yel¬ 
low-gold Breguet-style numerals. 

The ultra-thin micro-rotor automatic 
caliber 240 Q, just 3.88-mm high, con¬ 
tains 275 components. Instantly jumping 
displays include the day, date, 24-hour 
indication, month, moon-phase, and 
leap year. The calendar is correct until 
the year 2100, when a quick re-set read¬ 
ies it for the next 100 years. The moon- 
phase display is accurate to one day in 
122 years. Like all mechanical Patek 
watches, this one has been awarded the 
Patek Philippe Seal, which has higher 
precision standards than those COSC us¬ 
es in certifying chronometers. Price: 
$91,600. 




Frederiqu 

Constant 

THIS NEW MODEL from Frederique 
Constant, the Index Moon Timer, com¬ 
bines a moon-phase display with a center- 
mounted pointer date. It has an automatic 
movement. The polished stainless-steel 
case measures 43 mm and has a display 
back. Choices include a black dial with a 
black leather strap and a silver dial with a 
brown leather strap. A stainless-steel 
bracelet is also available. Price: $1,950. 




MARINE CHRONOMETERS are part 
of Ulysse Nardin’s identity: the com¬ 
pany was famous for them in the 19th 
century. It should come as no sur¬ 
prise, then, that the brand selected its 
Marine Chronometer wristwatch, 
which was named in honor of the 
company’s ships chronometers, to be 
among the first timepieces to receive 
the new caliber UN-118 manufacture 
movement. 

The Marine Chronometer Manu¬ 
facture has a 45-mm case (larger than 
the existing Marine Chronometer 
case) and a new crown designed for 
easy handling. The dial is handcrafted 
enamel, produced by Donze Cadrans, 
the newest member of the Ulysse 
Nardin group of companies. 


The escapement in Caliber UN- 
118, the result of a collaboration be¬ 
tween Ulysse Nardin and the Swiss 
firm Sigatec, is made of a material 
called Diamonsil, which consists of 
synthetic diamond grown on a silicon 
base. The movement also features the 
company’s own oscillator and its 
patented hairspring. 

The Marine Chronometer Manu¬ 
facture will be available in three ver¬ 
sions: a limited edition of 350 pieces 
in rose gold priced at $38,600 on a 
strap; an unlimited two-tone edition 
with titanium case with gold bezel 
and gold crown priced at $17,800 on 
a strap; and a stainless-steel/titanium 
case priced at $10,400 on a strap. 
Matching bracelets are also available. 
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The New Watches 


I Off the Beaten Track 

And now for something completely different ... 


EACH YEAR AT THE BASELWORLD fair there is at least one 
surprise - a watch that appears out of the blue and that amazes 
everyone. Once the watch is spotted, the buzz spreads quickly. Ex¬ 
cited enthusiasts greet each other with the question “Have you 
seen the ....?” 

This year’s surprise requires that I place two words together 
that you probably thought you would never see in such close prox¬ 
imity: “wooden tourbillon.” As is often the case, the surprise was 
located at the AHCI (Horological Academy of Independent 
Watchmakers) stands in Building 5. 

Upon arriving, I ran into Valerii Danevych, a third-generation 
wood carver from Kiev. We communicated through a daisy chain 
of interpreters. Danevych speaks no English. His agent speaks Ger¬ 
man and Ukrainian. The agent’s wife speaks German and English. 
Like most Americans, I speak English, but not well. 

Through the interpreters I learned that Danevych has no for¬ 
mal watchmaking training. He taught himself the craft by copying 
clock and watch movements in wood (birch burls, to be precise). 
His self-education began five years ago, and in that time he has 
made 11 clocks and watches, most quite petite. The parts he cre¬ 
ates are so small that he has fashioned his own tools to make them, 
as none exist to carve millimeter-long screws from wood. His 
piece de resistance is the aforementioned wood tourbillon. The 
movement has 90 parts. Every part in the watch is wood, except 
the mainspring and balance spring and a couple of components in 
the bracelet carved from mother-of-pearl. The entire watch weighs 
17 grams. 

Asked how much his pieces cost, Danevych replied that he 
does not know. Now that the world has discovered him, he said he 
plans to consult an expert. I am not sure which is the bigger sur¬ 
prise - that there is a wood tourbillon, or that there is apparently 
an expert in their value. 

AT THE OPPOSITE END of the spectrum from the Danevych 
wood tourbillon is Christophe Claret’s futuristic X-TREM-1. Sur¬ 
prises are Claret’s stock in trade. You visit him expecting to leave 
with your socks knocked off. Claret’s latest marvel fulfills that ex¬ 
pectation. It also makes you scratch your head 
and ask “How does he do that?” 

Claret’s watch enters the realm of illusion. 

Two small metal balls appear to float inside 
sealed sapphire tubes, slowly moving up and 
down to display the time. One marks the hours; 
the other the minutes. As with most magic 
tricks, the explanation appears obvious once it’s 
revealed. Claret’s secret? Small, powerful mag¬ 
nets hold the balls in place. The magnets move 
on cables woven from silk. The lady is not actu¬ 



ally levitating above the table, after all. If the balls are jarred loose 
by a shock, a quick tilt of the watch returns them to their magnet¬ 
ic mounts. Another bit of magic: Magnets and escapements are 
usually kept well apart, but Claret says that the magnetic fields at 
work in his watch have been focused so they do not affect the time¬ 
keeping mechanism. 

Below the magic show, a flying tourbillon inclined at 30 de¬ 
grees maintains precision, though the display does not allow read¬ 
ing the time to the second. Inside, twin barrels split their duties be¬ 
tween the tour billion and the hour and minutes displays. 

“X-TREM” is not a typo. It’s an acronym for “Experimental 
Time Research Engineering Mechanism.” 

The case is composed either of titanium and white or rose gold 
or of platinum and produced in limited series of eight per model. 
Prices range from SF264,000 to SF288,000. Deliveries will begin 
in September. 

THE BASELWORLD HALL called “The Palace,” a separate build¬ 
ing near the fair’s main watch hall, is home to established modern 
masters and to new talent seeking to make a 
splash. On my first pass, I spotted a tall gentle¬ 
man wearing what looked like a professional 
racing drivers’ suit, covered with sponsor names. 
Behind him on the wall was an image of an at¬ 
tractive watch I had not seen before. He turned 
out to be Sami Kontio, champion aerobatic pilot 
and test pilot for Finnish watch manufacturer De 
Motu. What he tests is the DMG-11 Pilot Instru¬ 
ment, new this year - the first wristwatch to in¬ 
corporate a g-meter, or accelerometer. 
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The DMG-11 takes the instrument look to a new level because 
it is actually a serious instrument, not a watch trying to look like 
one. The g-meter is the primary display. The time and date, locat¬ 
ed at 6 o’clock, are secondary. 

The DMG-11 works as you would expect - the large button at 
8 o’clock resets the meter to zero. Move the watch briskly and the 
meter tracks the g-force experienced by the watch. Two hands dis¬ 
play current and maximum g readings, up to 11 gs. The buttons 
above and below the crown turn the g-meter on and off. 

Development of the DMG-11 began in 2002 and the De 
Motu company was formed in 2007. The movement was devel¬ 
oped in house. It’s electro-mechanical and has a temperature- 
compensated quartz oscillator. 

The complex case is manufactured in house, and all assem¬ 
bly is done in house. The “house” is located in a hangar at 
Helsinki’s Malmi airport. When a watch is completed, it is en¬ 
tered into the company’s logbook, then Kontio takes it for a 
spin to verify that it is properly calibrated. A second test is also 
performed using a centrifuge. Test results are noted in the log¬ 
book before the watch goes out the door. 

The DMG-11 is intended primarily for pilots, who are rou¬ 



tinely subjected to 
high g forces by ac¬ 
celeration, decelera¬ 
tion, and changes in 
direction. Pilots need 
to track these g forces, 
so they know how close 
they are to the edge of 
consciousness. Of course, 
the watch can also be used by 
racing drivers, extreme-sports enthu¬ 
siasts, and anyone else who wants to track 
gravitational effects. 

The case measures 48 mm in diameter and is 14 mm thick. 
It’s available in steel, DIRAC-treated steel (black in color, like 
DLC but not DLC) and titanium. The first series will be limited 
to 30 pieces in each case finish, and each watch is individually 
numbered on the dial. Prices range from 6,875 to 8,800 euros, 
and deliveries will begin this fall. If you buy one and you’re in 
Helsinki, Kontio will take you on a test flight. 


— MIKE DISHER 



4,000IVI Professional 
Divers Watch ►► 


Jmunchen 


4000M, 13,123 Feet Or 2.485 Miles. 
Either Way You Measure It, The New 
UTS 4,000M Diver Can Go Deeper 
Than You Will Ever Need It To. 

• Made in Germany. 

• All Stainless Steel. 

• 45mm Diameter. 

• Black Galvanic Dial. 

• Superluminova Applied Hands And Markers. 

• Swiss Mechanical Movement. 


www.utswatches.com 

1-877-UTS-0123 
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I Omega 

THIS NEW SEAM ASTER Planet Ocean model 
from Omega has a ceramic rotating bezel whose 
numerals and minutes markers are made of an 
alloy of ceramic and rose gold dubbed “Cer- 
agold.” The watch has a helium escape valve 
and, for easy reading under water, hands and 
markers coated with Super-LumiNova. The 
minutes hand and the dot on the rotating bezel 
glow green; the other hands and markers glow 
blue. 

The watch, called the Seamaster Planet 
Ocean Chronograph Ceragold, contains Co-ax¬ 
ial chronograph caliber 9301. The movement 


has some special touches, including a silicon 
balance spring; an 18k-rose-gold rotor and bal¬ 
ance bridge; and blackened screws, barrels and 
balance wheel. The movement allows travelers 
to independently adjust the hour hand without 
affecting the minutes or seconds hands. The 
elapsed minutes and hours are shown in a single 
subdial at 3 o’clock. The small seconds subdial 
is at 9 o’clock. Like all Planet Oceans, this one 
comes with a full four-year warranty. 

The case is made of rose gold and is 45.5 
mm in diameter. The strap is black leather and 
it has a rose-gold folding clasp. Price: $27,600. 


I Casio 

THE CONCEPT COMBI is Casio’s latest 
G-Shock collection. The dial is designed 
to have a three-dimensional look, and the 
push buttons have an anti-slip surface for 
more reliable operation. The Combi line 
offers 200-meter water resistance, shock 
and magnetic field resistance, automatic 



LED light, world time in 48 
cities plus UTC, four daily 
alarms plus snooze alarm, a 
1/1,000-second stopwatch with 
speed indicator, a countdown 
timer, and 12/24 hour formats 
Price: $130. 



m. 

! 
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IBIancpain 


THE MOVEMENT IN Blancpain’s Villeret Squelette 8 Jours, the manual- 
wind caliber 1333SQ, is aesthetically and technically unusual. It is 
equipped with a titanium balance, a Breguet balance spring, and three se¬ 
ries-coupled barrels that provide an impressive eight-day power reserve. 
The movement is skeletonized and engraved with a scrolling motif. The 
case, which is 38 mm in diameter and made of white gold, has sapphire 
crystals front and back to show off the movement. Price: $65,000. 
















I Hermes 

LA MONTRE HERMES has updated its Dressage 
watch for men, expanding the diameter of its tradi¬ 
tional tonneau case by 1.5 mm to 40.5 mm. The 
big news for Hermes is what’s inside: the firm’s first 
proprietary movement, Caliber HI837, made for 
Hermes by Vaucher Manufacture Fleurier, in 
which Hermes has a 25-percent share. (Hermes al¬ 
so launched a second movement made exclusively 
for it by Vaucher, HI912, for women’s watches.) 
HI837, named after the year Hermes was founded, 
is an 11.5-ligne, self-winding movement with 193 
parts and a frequency of 28,800 vph. Its oscillating 
weight is adorned with the firm’s “H” symbol. 
There are two versions of the movement. One has 
a large center-mounted seconds hand and a date 
display at 6 o’clock; the other has two center- 
mounted hands and a small seconds subdial at 6. 
There are 10 models in the new Dressage collec¬ 


tion, eight in steel with a black or opaline silver di¬ 
al and a choice of straps made in house. There are 
also two versions in rose gold, one with an opaline 
silver dial, the other a limited edition of 175 pieces 
(a reference to Hermes’s 175th anniversary this 
year) with a matte graphite dial. The price for the 
steel watch shown here is $10,600. 



Hermes’s 
proprietary 
Caliber HI83 7 is 
made by Vaucher 
Manufacture 
Fleurier. 



Totally Worth It, LLC: 201 894 4710/ 724 263 2286 
info@totallyworthit.com www.TotallyWorthlt.com 
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I Citizen 


THE WORLD CHRONOGRAPH 

AT from Citizen tells the time in 
26 time zones, picking up the local 
time signal emitted by an atomic 
clock. The watch also has a per¬ 
petual calendar. It is powered by 
light and therefore never needs a 
battery change. There is a power- 
reserve indicator to warn you if 
you need to expose the watch to 
light. The chronograph measures 
to the 1/20 of a second and counts 
up to 60 minutes of elapsed time. 
The case measures 43 mm in di¬ 
ameter. Price: $575. 



Ernest 

Borel 



THIS AUTOMATIC from the Ernest Borel 
Royal collection has an ETA 2895 move¬ 
ment featuring blued screws and a circu¬ 
lar-grained oscillating weight. The move¬ 
ment is visible through a transparent 
caseback. There is a small sec¬ 
onds subdial at 6 o’clock. 
The case, which, like 
the bracelet, is two 
toned, is 40.5 mm in 
diameter and water 
resistant to 30 me¬ 
ters. Price: $1,636. 



Muhle- 

Glashutte 


THE NEW Marinus Chronograph Edi¬ 
tion Fulda from Muhle-Glashiitte has 
a red ceramic bezel and a DLC- 
coated steel case that is water re¬ 
sistant to 300 meters. Miihle 
named the watch in honor of the 
Fulda Challenge, a 10-day ex¬ 
treme-winter-sports event held in 
Alaska and involving snowshoe- 
ing, skiing, and racing on jet skis. 

Miihle sponsors the event. The 
watch’s movement has a three-quarters 
plate, a common feature of watches made 
in the German town of Glashiitte. It also 
has a stop-seconds function. The case is 44 
mm in diameter and fitted with a domed 
sapphire crystal. The strap is made of 
caoutchouc. Price: $5,399. 
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THE GLYCINE AIRMAN SST 12 is the 25th member of the Airman 
family since the collection debuted in 1953. The SST 12 shows the time 
in three time zones. It has two 24-hour rings; the outer one rotates by 
turning the crown at 2 o’clock. A red arrow-tipped pointer shows the 
time in a third time zone. The watch is powered by an ETA-2893 move¬ 
ment. The stainless-steel case has a diameter of 43 mm and a height of 
11 mm. The watch comes in three color options: blue (shown here), 
black with a black outer 24-hour ring and black with an orange outer 
ring. Each version comes with a leather strap. Price: $2,400. 


IH. Moser & Oie. 


BASELWORLD SAW THE intro¬ 
duction of the first automatic 
movement from H. Moser & Cie. 
The movement is entirely new, not 
simply a module added to an exist¬ 
ing manual-wind caliber. The 
movement features an in-house 
Straumann hairspring, Breguet 
overcoil, and a pallet fork and es¬ 
cape wheel in hardened solid gold. 

The movement is exclusive to 
the new Meridian - Dual Time, 
which combines a second time 
zone with an AM/PM display. A 
prominent window at the top of 
the dial displays a 12 in the morn¬ 
ing (AM) and a 24 in the afternoon 
(PM) for the home time zone. The 
red hour, which indicates the sec¬ 
ond time zone, can be adjusted for¬ 
ward or backward in one-hour 
steps with the crown. Moser’s 
patented Double Pull Crown sys¬ 


tem allows you to adjust the sec¬ 
ond time zone without stopping 
the watch. When the second time 
zone is not required, the red hand 
can be hidden behind the regular 
hour hand. 

The Meridian - Dual Time is 
available in platinum, priced at 
$49,000, and in rose gold, priced 
at $38,500. 
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IConjm 

THE LEGEND COLLECTION, part 
of Corum’s flagship Admiral’s Cup 
group of watches, consists of mod¬ 
els with a single function other than 
straight timekeeping. Among this 
year’s new Legend models is the 
Admiral’s Cup Legend 42 Annual 
Calendar. The watch shows the 
date by means of a center-mounted 
hand and the month through an 
aperture at 6 o’clock. (Like all an¬ 
nual calendars, it adjusts automati¬ 
cally for 30- and 31-day months, 
and needs to be adjusted just once 
per year.) It comes with either a 
rose-gold case ($12,550) or a steel 
one ($5,800). Corum will make 25 
of the former and 150 of the latter 
each year. 



I Concord 

THIS NEW VERSION of Concord’s C2 
Chronograph has a PVD-coated steel case, 
43 mm in diameter, and a darkened sap¬ 
phire crystal. The watch contains the ETA 
2894-2, and has a running seconds display 
at 3 o’clock consisting of a rotating disk. 
The caseback is secured with six screws 
and engraved with the words, “Audace- 
Savoir-Faire Avant Garde” along with the 
C2 logo. The watch is water resistant to 
100 meters. Price: $7,900. 


I Chanel 

THIS NEW J12 CHROMATIC 

GMT from Chanel is made of tita¬ 
nium ceramic, which resembles 
steel in its color but is much more 
scratch resistant. Chanel uses the 
word “Chromatic” to denote all 
its watches made with this materi¬ 
al. The watch has an automatic 
movement; the GMT hand shows 
the second time zone on a 24-hour 
scale. The case is 41 mm in diame¬ 
ter and water resistant to 50 me¬ 
ters. The dial has vertical satin fin¬ 
ishing in the center and circular 
guilloche at the edges. Price: 
$7,150. 
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lAnonimo 


THE DINO ZEI collection from Anoni- 
mo has a new addition: the San Marco 
Bronze. The case is made of aluminum 
bronze, also called “marine” bronze be¬ 
cause it is durable enough to be used in 
maritime applications such as boat pro¬ 
pellers. The movement is an ETA 2892- 
2 base with a Soprod module added to it 
for the extra functions, which include a GMT indicator, power-reserve display 
and countdown function. Winding and setting is done using the crown at 2 
o’clock; the second time zone is set via the crown between 9 and 10 o’clock. 
The watch also has a rotating ring with an hour scale, which is set via the 
crown at 4 o’clock. The case is of monocoque construction, meaning that its 
back and sides are made from a single block of metal. The watch, being pro¬ 
duced in a limited series of 300 pieces, is 46.5 mm in diameter and water re¬ 
sistant to 200 meters. Price: $11,750. 


I Eberhard 



EBERHARD HAS UPDATED the Cham¬ 
pion V collection launched two decades 
ago. The new Champion V is an automat¬ 
ic chronograph powered by an ETA 
7750. The watch has three counters: 

30 minutes, 12 hours, and small sec¬ 
onds. Its steel case, 42.8 mm in di¬ 
ameter, has a steel bezel inset with 
an aluminum ring. The caseback 
is secured by six screws. The 
watch is water resistant to 50 me¬ 
ters. Price: $4,500 on a leather 
strap, $5,410 on a Chablis steel 
bracelet. 



Our Wristwatches Represent 
Nautical Virtues: Clear 
Display, Precision and 
Reliability. 



S.A.R. Flieger-Chronograph 

Since 1994 we have produced timepieces 
for professional navigation. At sea, 
precision, reliability and optimum clarity 
of display are what count. The S.A.R. 
Flieger-Chronograph, which we have 
developed in cooperation with rescue 
pilots from the German Navy, is totally 
committed to these nautical virtues. It is in 
line with our understanding of basic time 
measurement and completely meets the 
requirements of professional pilots. 

-For more information please contact:- 

Muhle-Glashutte USA 
727-896-8453 • www.muehle-glashuette.de 

E.D. Marshall Jewelers Scottsdale, AZ 
Right Time Denver & Highlands Ranch, CO 
Old Northeast Jewelers St. Pete & Tampa, FL 
Little Treasury Jewelers Gambrills, MD 
Fox’s Gem Shop Seattle, WA 
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Edifice 


THIS NEW MEMBER OF CASIO’S 

Edifice line is officially known as 
EQWT720DC-1A. For the sake of econo¬ 
my, we will refer to it as the 1 A. The alpha¬ 
numeric name may not be easy to recall, 
but all you need to remember is that it 
does just about everything, and for less 
than $600. 

The 1A is equipped with Casio’s Mul¬ 
ti-Band 6 Atomic Timekeeping technolo¬ 
gy. It remains accurate and accounts for 
DST by automatically synchronizing with 


atomic clocks in the U.S., U.K., Germany, 
China and Japan. The 1A also offers 29- 
city world time plus UTC, a self-charging 
battery system, daily alarm, and “Tough 
Movement” technology that senses the 
position of the hands and adjusts them as 
necessary should they be displaced by a 
shock. An energy-saving function allows 
the timepiece to power down when not ex¬ 
posed to light for a certain period of time. 

The Edifice EQWT720DC-1A is 
priced at $580. 




IBulgari 


BULGARI’S NEW TRAVEL WATCH, 

the Papillon Voyageur, has a complex and 
innovative display. The local hours are in¬ 
dicated digitally in the large window at 12 
o’clock. The second time zone, which you 
set with pushers, is shown by the blued, 
center-mounted, tear-drop-shaped hand. 
The minutes are indicated by a pair of 
small hands with points at both ends, each 
of which turns on a central axis while also 
revolving around a central point. Think of 
planets that spin while also orbiting the 


sun, and you have the general idea. 

The entire display is presented on two 
levels with everything radiating outward 
from a central point. The case is a signa¬ 
ture Daniel Roth Collection double ellipse 
in rose gold and it measures a substantial 
46 by 43 by 15.2 mm. An alligator strap 
and rose-gold triple-blade folding clasp 
complete the package. 

The Bulgari Papillon Voyageur is is¬ 
sued in a limited edition of 99 pieces 
priced at $49,700. 


IHublot 


IN NOVEMBER 2011, Hublot 
announced its new partnership 
with Ferrari. Only four months 
later at Baselworld, Hublot pre¬ 
sented its first new Ferrari watch, 
the Big Bang Ferrari, one version 
of which is available in “Magic 
Gold,” a new alloy of ceramic and 
rose gold that is highly scratch re¬ 
sistant (for more on Magic Gold 
see “Hard Timers” in this issue). 

The newest Big Bang is packed 
with Hublot and Ferrari DNA. In¬ 


side the 45.5-mm case is the 330- 
part manufacture Unico chrono¬ 
graph movement, visible through 
a sapphire dial. The movement 
features a column wheel and dual 
horizontal coupling. The rotor de¬ 
sign is inspired by Ferrari wheels. 
A discreet Ferrari prancing horse 
appears on the dial at 9 o’clock. 
The hands and indexes are in¬ 
spired by Ferrari gauges. 

The elongated chronograph 
pushers mimic the pedals in a car 


and wear the Ferrari name in Fer¬ 
rari red. Each watch comes with 
two interchangeable straps with 
Ferrari-inspired tone-on-tone 
stitching and an innovative 
quick-change system inspired by 
a seat belt. 

The Big Bang Ferrari is avail¬ 
able in a 500-piece polished 
Magic Gold limited edition 
priced at $36,700 and a 100- 
piece titanium limited edition at 
$26,300. 
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KOBOLD 

Embrace Adventure 

for a free brochure, please phone 1-877-SOARWAY or visit www.koboldwatch.com 
(c) 2012 Kobold Watch Company. LLC Pittsburgh, Pennsylvania 
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I Movado 

THE RED LABEL PLANISPHERE from 
Movado has an artist-enhanced photo of 
one of three continents - North America, 
Europe or Asia - on its dial. The brand’s 
signature, convex dot sits at 12 o’clock, 
and, at 10 o’clock there’s a rotating moon- 
phase indicator with a photograph of the 
moon at its center. The movement is the 
Sellita SW300, to which a Dubois Depraz 
module has been added. The watch is 42 
mm in diameter and has a steel case. The 
rotor has a red “M” silhouette (the reason 
for the “Red Label” in the watch’s name). 
Price: $2,995. 



I Dior 

THE CHIFFRE ROUGE C01 from Dior 
has a retrograde date indicator at 3 
o’clock and a power-reserve indicator at 6 
o’clock. The movement’s rotor is engraved 
with the words “Dior Homme.” The case 
is steel and water resistant to 50 meters. In 
addition to the gray version shown here, 
the watch is available with a black dial and 
strap. It’s a limited edition of 200 pieces, 
and the number of each piece is engraved 
on the back. Price: $6,200. 



David 

Yurman 

THIS NEW WOMEN’S watch from David 
Yurman, the Classic Ceramic, has a fash¬ 
ionably big (38-mm) steel case whose sides 
are made of ceramic formed in the cable 
motif for which the brand, a powerhouse 
in the jewelry world, is well known. The 
middle links of the bracelet are also made 
of ceramic, and there is a ceramic cabo- 
chon on top of the crown. The watch con¬ 
tains a quartz movement from ETA. The 
hour markers are diamond, and the crys¬ 
tal, which is made of sapphire, has nonre- 
flective coating on both sides. Price: 
$3,600. 
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r ANONIMO 

SVlRENZEV 


HANDCRAFTED IN FIRENZE 


THE TRADITION CONTINUES 
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San Marco Bronze 


View New Anonimo Models at www.anonimousa.com or call 615 665 8330 
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IVictorinox 

THE NIGHT VISION WATCH from Vic- 
torinox Swiss Army has been given a 
facelift: its dial is more open, the bezel nar¬ 
rower, a crown protector has been added 
and the dial has been redesigned. It has 
the same light-up feature as before: when 
you push the button on the left side of the 
case, hidden LED lights in the case illumi¬ 
nate the dial or send a beam out into the 
darkness like a flashlight would. The 
watch contains a quartz Ronda 705 move¬ 
ment and has a battery end-of-life indica¬ 
tor. The case is steel and 42 mm in diame¬ 
ter. Price: $550 on a strap and $625 on a 
bracelet. 



TAG 

Heuer 

THIS YEAR Jack Heuer, TAG Heuer’s 
honorary chairman and former chief, cele¬ 
brates his 80th birthday. (Heuer is the great 
grandson of company founder Edouard 
Heuer.) In honor of the milestone the com¬ 
pany is launching a limited edition (3,000 
pieces) Carrera Caliber 17 Chronograph 
Jack Heuer 80th Birthday watch. It was 
during Jack Heuer’s tenure that the origi¬ 
nal Carrera, one of the world’s first auto- 


Jaquet 

Droz 

LAST YEAR, the Eclipse, named for 
its moon-phase display, was the 
best-selling model in the Jaquet 
Droz brand. This year it is available 
in a new version with dial made of 
black onyx. The stars and moon on 
the dial are rhodium-plated for a sil¬ 
very look; the date hand carries on 
its tip a silvery crescent moon. The 
watch has an automatic movement 
and is 43 mm in diameter. Price: 
$17,000. 



matic chronographs, was launched in 
1969. The new model, like other current 
Carrera models, has the same dial layout 
and overall design as the original, with 
counters at 3 o’clock and 9 o’clock and the 
date at 6 o’clock. The case is 41 mm in di¬ 
ameter. On the back of the case are Jack 
Heuer’s signature and the Heuer family 
coat of arms. The watch comes on a strap 
or bracelet. Both are $4,900. 


88 WatchTime June 2012 


















IBreitling 

THE TRANSOCEAN CHRONOGRAPH UNITIME from Breitling com¬ 
bines a chronograph and world timer that can be adjusted to a new time 
zone via the crown. The watch contains the in-house caliber 05, which is 
based on the automatic chronograph caliber 01, Breitling’s first in-house 
movement. 

The Unitime has two rotating disks, one graduated to show 24 hours 
and the other printed with the names of 24 cities representing 24 time 
zones. To change time zones, the wearer pulls the crown out and turns it ei¬ 
ther backward or forward in 1-hour increments to correct the hours, the 
city disk and the 24-hour disk in a single operation. The minutes, running 
seconds and chronograph function are all unaffected by this adjustment. 
The watch has a power reserve of 70 hours. 

The case is 46 mm in diameter, water resistant to 100 meters, and 
comes in steel or rose gold. The steel models are $11,200 (with steel 
bracelet), $10,715 (calfskin strap with prong buckle) and $11,320 (croco¬ 
dile strap with folding buckle). The rose-gold version, which has a croco¬ 
dile strap and folding buckle, is $30,965. 




ILongines 

LONGINES HAS BEEN located in Saint-Imier since 1832, and for 2012, 
the brand launches a new collection named for its home town. The collec¬ 
tion includes time and date models, chronographs, and a prestige model 
with four retrograde functions. Case sizes for the new collection range 
from 26 mm to 41 mm, and all models are fitted with mechanical move¬ 
ments visible through sapphire casebacks. Available materials include steel, 
steel and rose-gold tone, and rose-gold tone. 

The chronograph is available in two case sizes: 39 mm and 41 mm. It is 
powered by an L688.2 column-wheel movement developed and produced 
by ETA exclusively for Longines. The dial, either silvered or black, has a 
small-seconds display at 9 o’clock and a date aperture at 4:30, as well as 
the chronograph functions: center-mounted seconds, a 30-minute counter 
at 3 o’clock and a 12-hour counter at 6 o’clock. The watches come on a 
black or brown alligator strap or on a steel or steel and rose-gold-tone 
bracelet. Price for the steel and rose-gold-tone watch shown here: $4,525. 
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ITutima 


TUTIMA EXPANDS its Grand Classic col¬ 
lection with a new limited-edition red-dial 
Grand Classic Chronograph PR (for pow¬ 
er reserve) watch exclusively for the North 
American market. Tutima will make just 
85 pieces - one for each year of the firm’s 
existence - with the number engraved on 
the case. Powered by a Valjoux 7750 


movement, the watch has 12-hour and 30- 
minute counters and a small running-sec¬ 
onds subdial. At the 3 o’clock position is a 
date window as well as a retrograde pow¬ 
er-reserve indicator. The case and bracelet 
are made of stainless steel. The watch is 
water resistant to 100 meters. Price: 
$5,200. 



IPerrelet 


PERRELET PRESENTS a new design 
for its signature double-rotor motif. Its 
new Peripheral Double Rotor watch fea¬ 
tures an upper and lower rotor. A pe¬ 
ripheral fluted rotor, visible via cut-outs 
in the dial, rotates above the movement. 
A lower rotor operates in the traditional 
manner beneath the dial and is seen 
through the exhibition back. The two ro¬ 



tors work together to wind Perrelet’s 
new proprietary Caliber P-341, made ex¬ 
clusively for Perrelet by its sister firms 
Soprod and MHVJ in the Festina Group. 
The watch has a cut-corner cushion case, 
a grid-work dial, and a rectangular min¬ 
utes track. Price: $4,500 in steel (shown 
here), $5,200 in steel and DLC, and 
$8,300 in gold and DLC. 


I Ball Watch 


THE TRAINMASTER WORLDTIME 
CHRONOGRAPH connects day and date 
functions with a 24-time-zone display. 
Coupled with an automatic ETA 7750 
movement, an additional module drives a 
disk engraved with the names of 24 cities 
around the world. The disk automatically 
rotates counterclockwise to show the time 
simultaneously in 24 time zones. The lu¬ 


minescent hour markers and hands are 
equipped with 15 micro gas tubes to en¬ 
sure readability. The 42-mm case is stain¬ 
less steel with a nonreflecting sapphire 
crystal and transparent caseback. The 
black or white dial has 30-minute, 12- 
hour and small-seconds subdials and a 
day/date window. Price: $4,099 on stain¬ 
less-steel bracelet or crocodile strap. 
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DRAGON 


The First Tourbillon You Should Collect in Your Life 


Tourbillon Watches Inc. 

City of commerce., Ca 90040 
info@tourbillonwatchesmc.com 


855-770-8900 / 323-720-8900 
Price from $3,000 



HONG KONG | USA | JAPAN | FRANCE | MACAU | VIETNAM | SINGAPORE 
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lEllicott 

THE MACH ONE SKYEAGLE 
CHRONOGRAPH from Ellicott is 
billed as the world’s first chrono¬ 
graph with an inverted escape¬ 
ment. The escapement was re¬ 
assembled at the dial level and 
can be seen through an aper¬ 
ture at 5 o’clock. The watch is 
a monopoussoir (the pusher is 
at 8 o’clock). The case is steel 
with a DLC finish and is 44 mm 
in diameter. The running seconds 
subdial is at 3 o’clock and the 30- 
minute totalizer at 9. There are sapphire 
crystals on the front and back and the min¬ 
utes and hour hands are luminescent. Price: 
$15,000 



Linde 

Werdelin 

THE NEW OKTOPUS II DOUBLE DATE 

uses a five-part case construction with a 
central movement chamber and four 
strap-attachment components. Measuring 
44 by 46 by 15 mm, the case is water re¬ 
sistant to 300 meters and also resists cor¬ 
rosion. The Oktopus II has a fixed bezel 
with no dive indications because the case 
is designed to serve as a base onto which 
the owner may attach Linde Werdelin’s 
Reef digital dive computer, which is sold 
separately. 

The Oktopus II dial is constructed in 
two layers. The upper level is cut out in a 



Arm in 
Strom 


ARMIN STROM expands its rac¬ 
ing collection with the new Armin 
Racing Carbon. Behind the off- 
center time display, the open- 
worked dial reveals the manual- 
wind ARM 12 in-house caliber, 
which features carbon fiber inlays. 
Twin mainspring barrels deliver a 
seven-day power reserve. A bal¬ 
ance wheel with functional gold 
screws and a hairspring with a 
Breguet terminal curve help assure 
precise timekeeping. The titanium 
case measures 43.4 mm in diame¬ 
ter. Leather and rubber straps 
complete the package. The Armin 
Racing Carbon is offered in a lim¬ 
ited series of 50 pieces, priced at 
$23,500. 


stencil technique, while the lower is made 
with circular cotes de Geneve to create the 
effect of water ripples. The automatic¬ 
winding three-hand movement with big 
date display is custom made for Linde 
Werdelin by Dubois Depraz. The Oktopus 
II in titanium and ceramic with yellow ac¬ 
cents shown here is priced at $10,580. 
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IVulcain 


VULCAIN, FAMED AS THE creator of the 
mechanical alarm watch, has revived and 
updated a watch from the 1950s. The new 
50s Presidents’ Chronograph Heritage is a 
single-pusher chronograph powered by 
the self-winding Vulcain V-57 movement, 
which is certified as a chronometer by 
Switzerland’s COSC. Unlike all other Vul¬ 
cain watches, this one does not have its 
characteristic alarm function. Vulcain has 
reproduced the design of the original dial, 
including the numerals and the logo and 
chronometer designation. The dial fea¬ 
tures a small-seconds subdial at 9 o’clock, 
a 30-minute chronograph counter at 3 
o’clock, center-seconds chronograph 
hand, and a pulsometric scale. The 42- 
mm-diameter case comes in rose gold or 
steel. The price for the steel version shown 
here is $7,575. 


I Bremont 

THE BREMONT WORLD TIMER (ALT-WT) 

is a civilian version of a world-time chrono¬ 
graph watch Bremont created in 2010 for the 
crew of the C-17 Globemaster. The new ver¬ 
sion contains features from the original, like 
the etched globe on the dial and a Roto-Click 
internal bezel operated via a crown at 8 
o’clock. The steel used in the case has been 


IRado 




THE HIGHLIGHT of Rado’s new Hyper- 
Chrome Automatic Chronograph XXL 

is its monocoque (i.e., one-piece) pol¬ 
ished black ceramic case. The entire case, 
including the lugs and brackets, is made 
out of a single piece of ceramic. The case 
is large (45 x 51 x 13 mm) and has a 
hardness of 1,250 Vickers. It is water re¬ 
sistant to 100 meters. The watch has a 
see-through black ceramic caseback. The 
watch’s bracelet is also made from pol¬ 
ished black ceramic. The case has stain¬ 
less-steel inserts on the side, steel push¬ 
ers, and a steel and black rubber crown. 
Powering the watch is an ETA 2894-2 
movement with 42 hours of power re¬ 
serve. The dial features rhodium-colored 
hands, counters and applied indices. 
Price: $4,200. 


hardened at high temperatures for a hard¬ 
ness of 2,000 Vickers. (A standard untreated 
steel case has a hardness of 800 Vickers, Bre¬ 
mont says.) The watch’s BE-54AE automatic 
movement is a COSC-certified chronometer 
with 42-hour power reserve. The watch has 
three dial colors: blue, black or white. Price: 
$5,695. 
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AMERICA’S MOST 
LUXURIOUS 
WATCH SHOW! 


SHARE A WATCH NIGHT OUT WITH 
FELLOW WATCH AFICIONADOS! 

At each event you will enjoy: 

• New locations! The finest 5-star hotels 
and upscale private clubs 

• A 2-hour watch fair and cocktail reception 
with signature hors d’oeuvres 

• A firsthand look at this year’s new watches from the sponsor¬ 
ing brands and rare timepieces, which are never seen in stores 

• A preview of vintage watches for upcoming 
Antiquorum auctions 

• Meet WatcbTime’s team and the editor-in-chief, Joe Thompson 

• Custom designed seasonal gourmet menus developed by the 
head chefs in each hotel exclusively for IBG 

• Premium wines and champagnes selected in 
collaboration with sommeliers 

• Jeff Kingston’s multimedia presentation 





Event schedule and locations: 


Date 

City 

Fee 

> September 11 

Chicago 

$139 

> September 18 

Philadelphia 

$139 

> September 20 

New York 

$149 

> October 2 

San Francisco 

$139 

> October 4 

Los Angeles 

$139 
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a guided tour behind the scenes 
of BASELWORLD and SIHH 


See these prestigious brands 
at all five events 
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ANTOINE MARTIN 
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MANUFACTURE DE HAUTE HORLOGERIE 
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OMEGA 

PANERAI 

★ 
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VACHERON CONSTANTIN 


SWISS WATCH MANUFACTURE Manufacture Horlogere. Geneve, depuis 1755. 


Additional brands will participate at each event. For the full list of brands 
for each event, go to: www.watchtime.com/live-events/i-b-g-2012 


Seating will be limited. Tickets are available on 
a first-come, first-served basis. 

Register immediately: 

Toll free 1-800-596-5898 

Online at: 

www.watchtime.com 

For any questions please email our event manager 
Rose Alonzo, ralonzo@watchtime.com. 
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I Hamilton 

THE KHAKI NAVY PIONEER LIMITED EDI¬ 
TION harks back to Hamilton’s naval past. A 
modern interpretation of the brand’s marine 
chronometers from the 1940s, this model can be 
transformed from a wristwatch to a table clock. 
Each model in the limited series of 1,892 pieces (a 
reference to the year Hamilton was founded) 
comes in a wood presentation box where it sits in 
a tailor-made stainless-steel cradle. It is accompa¬ 
nied by a top-stitched brown leather strap so the 
watch can also be worn on the wrist. The 46.5- 
mm stainless-steel case is inscribed with an en¬ 
graving to commemorate Hamilton’s 120th year. 
It houses a hand-wound Swiss movement and is 
water resistant to 100 meters. The dial is silvered 
with a velvet finish. It has blued hands and a sec¬ 
onds display at 6 o’clock. Price: $2,945. 
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I Oris 


NOTHING ABOUT the Oris Big 

Crown Timer is small: big case, 
big crown, big hands, big num¬ 
bers. Yet the uniform gray finish 
creates an aura of stealth. It meas¬ 
ures 44 mm, but it makes a quiet 
statement on the wrist. The case is 
made of PVD-coated stainless 
steel. The trademark Oris fluted 
bezel lends a vintage pilots’-watch 
quality. On the dial, the applied 
3D indices and numerals are made 
of solid blocks of dark Super-Lu- 
miNova. A double-domed sap¬ 
phire crystal with nonreflective 
coating on the inside protects the 
dial. The movement is an Oris cal¬ 
iber 733, based on the Sellita 
SW200. The dark brown leather 
strap has a pin buckle. Price: 


& 



THE LOOK OF MIDO’S new Multifort Chronograph is inspired by the streamlined de¬ 
sign of the original 1930s collection. Inside is an ETA Valjoux 7750 movement. This 
“Top Grade” version runs at 28,800 vph, allowing the chronograph to time events to 
the nearest 1/8 of a second. It also features Incabloc and Nivacourbe shock protection, 
Glucydur balance, Anachron balance spring, and a Nivaflex NM mainspring. The 
movement is adjusted to five positions for improved accuracy, though it is not a COSC- 
certified chronometer. Decorations include Geneva stripes, circular graining, and blued 
screws. The movement is protected by a 14.5-mm thick 316L stainless-steel case with 
sapphire crystal, display caseback, and screw-down crown. The watch is water resist¬ 
ant to 100 meters. Price: $1,990. 
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IGucci 



Cuervo y 
Sobrinos 



TWO NEW VARIATIONS to the Gucci 

Coupe collection were introduced at 
Basel. Designed by Gucci creative director 
Frida Giannini, the Gucci Coupe features 
details inspired by sports cars. The calf¬ 
skin leather straps reflect a racing car’s in¬ 
terior, while the outsize numerals on the 
dial bring to mind a vintage speedometer. 
The two new variations are in beige or 
gray. Each new model has a beige or gray 
calfskin strap with coordinating 
cream overstitching and a 
dial in brown or an¬ 
thracite. The 40-mm, 
brushed stainless- 
steel case has a 
rounded-square 
shape. The dial is 
filled with signa¬ 
ture Gucci de¬ 
tails: a diamond 
pattern in the cen¬ 
ter, the Gucci green- 
red-green web stripe 
at 3 o’clock, big date at 
12 o’clock, and a small 
seconds counter at 6 
o’clock. Price: $1,095. 


CUERVO Y SOBRINOS marks its 130th 
anniversary with the Historiador Pequenos 
Segundos 130° Aniversario, a traditional 
three-hand watch with a few non-tradi- 
tional details. The rose-gold 40-mm case 
houses a manual-wind ETA 7001 move¬ 
ment with 17 jewels and a 42-hour power 
reserve. The fan-shaped cotes de Geneve 
and anthracite finish are visible through a 
sapphire display back. On the dial side, the 
eye is drawn to the apparently misplaced 
“3” and “0,” which when viewed with the 
“1” form the anniversary number “130.” 
The commemorative nature of this time¬ 
piece is also indicated by the “1882” and 
“2012” adorning the seconds subdial. The 
watch has a curved sapphire crystal, black 
dial with applied baton hour markers, and 
the company coat of arms at 12 o’clock. 
The black Louisiana alligator strap sports 
a rose-gold buckle. Price: $11,500. 


I Maurice Lacroix 


THE NEW Masterpiece Lune Retrograde 
Automatic displays the date in retrograde 
fashion at 10 o’clock, while a power-re¬ 
serve display with a crescent of applique 
markers provides a counterbalance at 2 
o’clock. At 6 o’clock, the moon-phase dis¬ 
play includes small stars on a black back¬ 
ground. A pointer-style day display sur¬ 
rounds the lunar indication. Beneath the 


dial, the automatic-winding ML 192 man¬ 
ufacture movement displays brushed verti¬ 
cal and grand colimagon finishes beneath a 
sapphire display back. The movement runs 
at a leisurely 18,000 vph and has a 52-hour 
power reserve. Prices range from $8,300 in 
steel to $19,900 in gold. The price of the 
steel model shown here is $8,300. 
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I Graham 

GRAHAM IS BEST KNOWN for chronographs with 
oversized “trigger” activation mechanisms. The 45- 
mm Chronofighter Oversize Prodive takes Graham’s 
expertise in this area under the sea. The new line fea¬ 
tures the first chronograph proven to operate at a 
depth of 2,000 feet. Most chronographs can’t be used 
under water because the pushers are not sealed. The 
pusher on this model is. 

Graham’s patented chrono¬ 
graph activation trigger is on the 
left side of the case, as on other 
Chronofighter models. This trigger 
is the sole control used to start, stop 
and reset the chronograph. The 
trigger’s large size makes the 
chronograph very easy to use while 
wearing dive gloves. 

The unidirectional rotating 
bezel is designed to provide an ex¬ 
cellent grip, and the rubber strap 
with the folding buckle is equipped 
with a divers’ extension. The dial 
has luminescent indications in two 
colors for improved legibility. Gra¬ 
ham says that in murky conditions, the watch is per¬ 
fectly readable from 25 cm, or about 10 inches. The 
Prodive also features a helium release valve and a 
crown with an automatic locking system. 

This version of the Prodive will be produced in a 
limited edition of 200 pieces priced at $15,750. Non¬ 
limited Prodive models are also available, priced from 
$13,400. 




lAlpina 

THE NEW Extreme Diver has a 44-mm 
case made of anti-corrosive materials 
and featuring sapphire crystals front and 
back. Thanks to its unidirectional bezel 
with luminous markers and 300-meter 
water resistance, it meets the require¬ 
ments for a true divers’ watch. The dial 
features large luminous indexes and 
hands and an oversized date display win¬ 
dow. The seconds hand carries Alpina’s 
trademark red triangle. 

The movement, caliber AL-525, is fit¬ 
ted with a black PVD-coated Alpina ro¬ 
tor and has a power reserve of 42 hours. 

The watch is available with a rubber 
strap, steel bracelet or mesh bracelet, all 
with extensions to allow wearing over a 
wetsuit. 

The Alpina Extreme Diver Collection 
is presented in a special gift box and is 
priced at $1,250 to $1,450. 


IZenith 


THE NEW Pilot Big Date Special takes its 
design cues from a Zenith chronograph in¬ 
troduced in 1960. Only the oversized date 
display is new. 

The case measures 42 mm in diameter, 
and the matte black dial is sandblasted five 
times to achieve the desired finish. The 
small seconds display at 9 o’clock and the 


30-minute counter at 3 o’clock each fea¬ 
ture a snailed decoration. Behind the dial, 
the automatic-winding El Primero 4010 
caliber, visible through the display back, 
allows timing to the 1/10-second. 

The Zenith Pilot Big Date Special is 
priced at $7,200 on a strap and $7,600 on 
a bracelet. 
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INTRODUCING WatchTime ALL ACCESS 


WHAT YOU GET 


THE NEW WATCHTIME ALL ACCESS 

SUBSCRIPTION INCLUDES: 



PRINT 

Have it in your mailbox! Receive six 
stunningly crafted issues of WatchTime 
magazine in the classic format that 
earned our reputation for in-depth 
coverage and award-winning design. 
These beautiful publications will 
become a treasured part of your 
collection. 


\ One login for all channels! 

? Six issues of WatchTime deliverd to your mailbox. 

3 Six issues on iPad or Nook (via the Nook app). 

4 Six issues on iPhone or Android 

5 View your issues online at WatchTime.com. 

6 Every issue of WatchTime produced 
since 1999 (as a PDF download). 



TABLET 

On Your Tablet! WatchTime All Access 
can be enjoyed in larger, easier-to-read 
formats on the IPad, Nook and Kindle Fire 
(coming soon)! 



SMARTPHONE 

On Your Smartphone! WatchTime 
All Access is available in both Apple's 
iOS and Android (via the Nook or 
Kindle app). 



DIGITAL ARCHIVE 

Six yearly online issues—plus every issue 
ever published! With WatchTime All 
Access you can open any issue in your 
PDF reader! Not only do you get the 
current issues but you can also explore 
more than 72 back issues beginning with 
the first publication in 1999! 



WATCHTIME.COM 

In combination with All Access 
comes a fresh web design that 
includes new features and 
enhancments! 


There's no need to purchase services separately 
since WatchTime is the only magazine that gives 
you full access for one low price! 


WATCHTIME ALL ACCESS 
is only $49.97 per year! 



Canada $59.97 U.S. All other countries $89.97 U.S. 
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CITIZEN AND lAjOtjK-PERRET 


Baselworld Buzz: Citizen, 
Arnold, and La Joux-Perret 

Citizen’s purchase of Swiss mechanical movement producer La Joux- 
Perret and the Arnold & Son brand spawned a frenzy of speculation. 
What, inquiring Swiss minds wanted to know, is Citizen up to? 



O n March 5, three days before 
the opening of Baselworld, 
Japan’s Citizen Group stunned 
the Swiss watch industry by an¬ 
nouncing that it had acquired the Swiss 
watch brand Arnold & Son and La Joux- 
Perret, one of Switzerland’s most promi¬ 
nent producers of high-mechanical move¬ 
ments and modules. 

The news was one of the hottest topics 
at the show, as watch executives speculated 
about its significance. Swiss watch execu¬ 
tives that WatchTime talked to expressed 
varied opinions about what the move 
meant. To a man, however, they welcomed 
the development. In an ironic twist, some 
executives hope that Citizen’s new Swiss 
foothold will help watch producers there 


get much-needed supplies of movements 
and components, particularly hairsprings. 

The announcement by Citizen Hold¬ 
ings Co. Ltd., of Tokyo, that it had pur¬ 
chased Prother Holding SA, of La Chaux- 
de-Fonds, Switzerland, was cryptic. The 
purchase price, according to Japanese 
press reports, was 5.76 billion yen (ap¬ 
proximately $70 million). Prother is the 
parent company of Arnold & Son SA, La 
Joux-Perret SA, and Pro to tec SA, a compo¬ 
nent producer affiliated with La Joux-Per¬ 
ret. All three firms are located in La 
Chaux-de-Fonds. 

Citizen cited three reasons for the ac¬ 
quisition. One is that Citizen, which con¬ 
centrates on the low and middle ranges of 
the global watch market, wants a piece of 


the booming luxury mechanical watch ac¬ 
tion. “We think it is vital that we enter into 
the high-class watch market in order to 
achieve further growth in our watch busi¬ 
ness,” Citizen said. Secondly, the acquisi¬ 
tion gives Citizen a supply of Swiss-made 
mechanical watch movements, which it 
will use in its brands. Those brands include 
the new Arnold & Son, some licensed 
brands, and U.S.-based Bulova, which uses 
Swiss-made mechanical movements in its 
Bulova Accutron collection. Thirdly, Citi¬ 
zen will transfer Switzerland’s high-mech 
technology to Japan. “This acquisition will 
contribute to the strengthening of our 
R&D ability in the area of Japan-made 
mechanical movements in the future,” Cit¬ 
izen said. 
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Nick Hayek, Jr., 
(right) at Basel- 
world, with Swiss 
Economic Minister 
Johann Schneider- 
Ammann (left) and 
Swatch Group 
Chairwoman 
Nayla Hayek. 


Hayek on the Citizen acquisition: 
‘It’s fantastic.’ 


The big get here for Citizen is La 
Joux-Perret. Formerly called Jaquet SA, 
the firm was founded by Jean-Pierre Ja¬ 
quet, a brilliant but controversial watch¬ 
maker, who established the firm’s reputa¬ 
tion for innovative mechanical watch 
movements. After several high-profile 
run-ins with the Swiss law, which landed 
him in jail, Jaquet sold his interest in the 
company in 2006 to an investor group 
headed by Frederic Wenger. The firm was 
reincorporated and renamed La Joux- 
Perret, with Wenger as CEO, a position 
he still holds. Today La Joux-Perret em¬ 
ploys 170 people and is a leading suppli¬ 
er of high-mechanical movements and 
components to Swiss watch brands. “Its 
product range boasts hundreds of unique 
watch movements,” says Taeko Saito, of 
DC Advisory Partners, the London- 
based consultants who advised Citizen 
on the acquisition. The firm’s total sales 
in 2011 amounted to 31.6 million Swiss 
francs (equivalent to $35.1 million), ac¬ 
cording to Citizen. 

Prother Holdings acquired the 
Arnold & Son brand last year. Prior to 
that, Arnold & Son, along with the Gra¬ 
ham brand, was part of the British Mas¬ 
ters firm, founded in the 1990s and 
based in La Chaux-de-Fonds. Last year, 
the two brands split and the British Mas¬ 
ters company was dissolved. Graham, 
now called Graham London, remains an 
independent brand and was not a party 
to the Citizen transaction. 

That La Joux-Perret was looking for 
an investor was not a secret and many 
Swiss executives who are La Joux-Perret 
customers expressed relief that the firm 
was not bought by the Swatch Group, 
Richemont or another large watch 
group. “If I have to pick my poison,” 
said one CEO, who requested anonymi¬ 
ty, “I would prefer Citizen.” He needn’t 
have worried about the Swatch Group. 
Swatch Group CEO Nick Hayek, Jr., 
told WatcbTime that he knew that the 
company was for sale, but never consid¬ 
ered a bid. Switzerland’s antitrust 
agency, COMCO, would not have ap¬ 
proved the sale since the Swatch Group is 
already the dominant producer of me¬ 
chanical movements and parts in 
Switzerland. 


Swatch Group CEO Nick Hayek, Jr., is de¬ 
lighted that a major Japanese watch pro¬ 
ducer has decided to invest in the Swiss 
watch industry. In an exclusive interview 
with WatchTimeat Baselworld, Hayek 
weighed in on Citizen’s La Joux-Perret 
purchase. 

“First of all, it is a reconfirmation that 
the ‘Swiss-made’ designation for watch¬ 
es is very attractive,” Hayek said. “That’s 
a good thing. Citizen is a serious indus¬ 
trial company. We like Citizen. We have 
good contacts with them. So you give 
them an incentive to invest here and to 
produce here. And if they then sell the 
products they produce here as ‘Swiss- 
made,’ that’s fantastic. The coming of 
Citizen will probably help us to reinforce 
‘Swiss made’ even more. 

“And Citizen could be an alternative 
to the Swatch Group one day [for move¬ 
ments and components], with the deliv¬ 
ery problem that we have. Citizen knows 
how to make mechanical movements 
and assortments. They are good at this. 
This is an opening that could be interest¬ 
ing. So I think it is very good that Citizen 
comes openly [to Switzerland]. Let’s hear 
and see what they plan. I think it can be 
very positive for us. It reconfirms the at¬ 
tractiveness of the Swiss watch market, 
that ‘Swiss-made’ is very important.” 


Asked what’s behind the acquisition, 
Hayek said, “I don’t know. But if you look at 
the Japanese watch industry, they produce 
a lot but they are not participating in the 
world boom for watches. Now Citizen 
makes a move and says, ‘OK, it’s interesting 
in Switzerland. We could do something.’ 

“I think it’s positive and not negative. 
And I think that we can expect more indus¬ 
trial entrepreneurship from Citizen than 
from a big, French company that has invest¬ 
ed a lot. I think Citizen is closer to knowing 
what industrial production is - and they re¬ 
ally do it -- than LVMH, despite what LVMH 
always says.” 

“CITIZEN COULD BE 
AN ALTERNATIVE 
[FOR MECHANICAL 
MOVEMENTS] TO 
THESWATCH 
GROUP ONE DAY. 
fH/S COU/^D 
INTERESTING.” 
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citizen 'and la Jo ux-perret 



Citizen's Bulova, which uses Swiss 
mechanical movements in its Bulova 
Accutron line, could gain from the La 
Joux-Perret takeover. 


Citizen's Miyota movement division 
makes its own mechanical watch move¬ 
ments, including hairsprings, in Japan. 



THE SENTIMENT AROUND Baselworld 
is that the deal is a win-win for both Citi¬ 
zen and the Swiss watch industry. Many 
said that Citizen’s financial strength (the 
Citizen Group had sales of amounting to 
$3.4 billion in fiscal 2011) and stature as 
a major watch producer will benefit La 
Joux-Perret. “They will keep the real 
craftsmanship of La Joux-Perret,” said 
Carlos Rosillo, CEO of Bell & Ross, a La 
Joux-Perret client. “Citizen will bring im¬ 
provement in the availability of product.” 
Citizen investment “will enable La Joux- 
Perret to further strengthen its technolog¬ 
ical position in the sector,” said DC Advi¬ 
sory Partners. 

For Citizen, there are several benefits. 
The deal gives Citizen the access to the 
luxury watch market that it wants. 
“There is know-how in La Joux-Perret,” 
says La Chaux-de-Fonds-based Pierre- 
Andre Finazzi, CEO of Ellicott SA, who 
was a co-founder of British Masters and 
knows Fa Joux-Perret well. How Citizen 
uses that know-how remains to be seen. 
One big winner could be Arnold & Son. 
Tiny now, it could grow quickly should 
Citizen back it with special movements 
and high-profile promotion. 

Another big winner could be Bulova, 
which Citizen acquired in 2008. Since 
then, Bulova CEO Dennis Perry has pur¬ 
sued a global brand strategy. Bulova now 
has subsidiaries in eight countries in 
North America, Asia and Europe, with 
more to come. The firm’s Bulova 
Accutron collection, priced from $800 to 
$2,300, uses Swiss movements at its up¬ 
per end and could be a candidate for high¬ 
er value Swiss movements. 

One of the most intriguing aspects of 
the deal is the possibility that Citizen 
could provide some relief to Swiss firms 
scrambling to find supplies of mechanical 
movements and components in the wake 
of Swatch Group cutbacks in supplies 
now underway. The Citizen Group is a 
vertically integrated manufacturing colos¬ 
sus with production facilities in Japan, 
China and elsewhere in Asia. The vast 
majority of its output is quartz watches. 
But Miyota, Citizen’s movement division, 
does produce mechanical movements and 
hairsprings. Now that Citizen’s Fa Joux- 
Perret subsidiary will be supplying Swiss 


movements and components to its Swiss 
customers, can Miyota hairsprings be far 
behind? 

Citizen isn’t saying, but among the 
many Swiss executives who think it’s a re¬ 
al possibility is Nick Hayek, Jr. In an in¬ 
terview with WatcbTime at Baselworld, 
Hayek applauded the move, saying that 
the decision by a major industrial watch 
producer like Citizen to invest in Swiss 
watch firms showed the importance of the 
“Swiss-made” designation. He noted that 
eventually Citizen “could be an alterna¬ 
tive to the Swatch Group” to help ease the 
current shortage of mechanical watch 
movements and hairsprings. (See sidebar.) 

According to DC Advisory Partners, 
“Citizen is one of numerous Japanese 
companies to have made acquisitions of 
European companies in the past year. Fast 
April’s earthquake in Japan, coupled with 
the strength of the yen, has led many 
Japanese manufacturers to look for acqui¬ 
sitions in order to widen their geographic 
footprints and diversify beyond their 
home markets,” the firm said. 

Foreign investment in the Swiss watch 
industry is not unusual. But the takeover 
by one of Japan’s two top watch produc¬ 
ers of a Swiss watch company is. The on¬ 
ly other example Swiss executives could 
cite is Seiko’s acquisition of Jean Fassale 
SA in 1980. O 
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A reporter’s notes on 
the really big show 


BY NORMA BUCHANAN 


E very year, two days before the 
Basel watch and jewelry fair be¬ 
gins, a parade of cruise ships that 
have made their way up the Rhine from 
other cities, such as Rotterdam, dock at 
various points along the river, two or three 
abreast, and settle in for a week-long stay. 

These boats, more than a dozen in all, 
will house just a small portion of the 
100,000-plus visitors to the fair. Basel has 
nowhere near enough hotel rooms to ac¬ 
commodate them all, and most people are 
forced to commute to the fair from other 
towns. 

The Basel fair, known officially as 
Baselworld, is the biggest watch fair on 
earth. It is literally true that everyone who 
is anyone in the watch world will, sooner 
or later, make an appearance in the fair’s 
vast watch hall. Stand near the entrance 
long enough, and you’ll see the worldwide 
CEOs of Patek Philippe, Rolex and the 
Swatch Group. You’ll see well-known in¬ 
dependent watchmakers like Christophe 
Claret, Max Busser, Felix Baumgartner 
and Svend Andersen. Once in a while, 
you’ll see one of the kings of the giant lux¬ 
ury-goods groups: Bernard Arnault, head 
of LVMH, say, or Gerard Wertheimer, co¬ 
owner of Chanel. But most of all you’ll see 
an ocean of watch-industry humanity, and 
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in that flood, nearly everyone you’ve ever 
met, on any continent, who makes his or 
her living from watches. 

And then, of course, there are the 
watches themselves. Basel is where hun¬ 
dreds of watch brands, from the top of the 
price pyramid to very near the bottom, un¬ 
veil their new models and take orders for 
the year. 

It’s with good reason that more than 
3,000 reporters and editors, from glossy 
fashion magazines, European newspapers, 


watch and jewelry magazines, luxury- 
goods magazines, business magazines, 
websites, TV networks, radio stations, 
and trade newsletters come to Basel to 
cover the fair each year. 

THE JOB BEGINS the day before the fair 
opens on the official press day, which is 
filled with press conferences by brands fa¬ 
mous and obscure. Among them: Hublot, 
whose cheek-by-jowl product presenta¬ 
tion has become a rite of Baselworld. 



Lured by the brand’s high profile, by its 
megawatt former CEO, Jean-Claude Biver 
(who still serves as the brand’s public 
face), and, yes, by Hublot’s very consider¬ 
able advertising budget, journalists fill the 
upper floor of the three-story booth to the 
bursting point. The last to arrive plant 
themselves on the booth’s stairway and 
join the heated competition for oxygen 
and a view of the front of the room. 

Audience in place, Biver, smiling non¬ 
stop, ascends the stairway, makes his way 
to the front of the crowd and delivers his 
message. One year, he talked about the 
Million Dollar Bang (a watch encrusted 
with diamonds); another, Hublot’s first in- 
house movement, the Unico. This year, the 
topic is Hublot’s partnership with Ferrari, 
and the new Big Bang Ferrari watch. The 
speech is full of the over-the-top 
metaphors that the press has come to ex¬ 
pect from Biver. “We have married Ferrari. 
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Ferrari will never be able to go where they 
want to without us,” he says, with a huge 
belly laugh. “There are two souls in one 
watch,” he continues. “We love putting 
souls in our watches. We make Pinocchio 
in wood and it comes to life ... Our watch 
is made to bring you happiness.” 

Duty done, the reporters leave the 
booth and fan out through the fair’s many 
exhibition halls for more meetings. Some 
will be staged presentations; others infor¬ 
mal tete-a-tetes in which a representative 
of the brand meets with just a couple of 
journalists at a time, handing them the 
watches to look at from a drawer-like tray 
he or she has slid out from its nook in the 
wall. 

In these small press briefings, a certain 
protocol prevails, and the more posh the 

IN THE FAIR’S 
MAIN HALL, IT 
ALWAYS LOOKS 
LIKE BOOM TIMES. 


brand, the stricter it is. If the brand is at the 
pinnacle of luxury, Patek Philippe, say, 
everyone handles the watches with a pair 


of black or white satin gloves that has been 
set before him or her on the table. Watch¬ 
makers’ loupes are always placed on the 
tray to invite close inspection of the pieces. 
As soon as the reporters arrive, a young fe¬ 
male booth attendant always enters the 
room to take orders for coffee or other 
drinks. There is always a plate of gourmet 
cookies on the table. Many of the presen¬ 
tations, high-end or low, conclude with the 
brand’s representative, sometimes an exec¬ 
utive, sometimes a public relations person, 
asking the journalists what they think of 
the new watches. The journalists, most of¬ 
ten, say they’re simply grand. 

OPENING DAY HAS its own rituals. 
There’s a ribbon cutting at the fair’s en¬ 
trance by a row of fair dignitaries, and a 
speech by a high-placed official in the 
Swiss government. This year it is Switzer¬ 
land’s Minister of Economic Affairs Jo¬ 
hann Schneider-Ammann. After the cere¬ 
mony, Schneider-Ammann, who until 
2010 served on the Swatch Group board 
of directors, makes a tour of the major 
booths in Hall 1.0, the multi-million-dol- 
lar palaces built by Patek Philippe, Rolex, 
Chopard and the Swatch Group, and 
chats with the companies’ CEOs. It is in 
honor of these ritzy booths that the broad 
aisle that runs through the hall, and is dot¬ 
ted with benches and gigantic arrange¬ 


ments of roses, has been nicknamed the 
Champs-Elysees. 

While Schneider-Ammann is making 
his visits, business is getting underway 
elsewhere. That elsewhere is enormous 
(there are 160,000 square meters of exhi¬ 
bition space at Baselworld) and all of it is 
very different from the Champs-Elysees. 
On the upper floor of the watch hall, and 
in buildings 2, 3, 4, 5 and in a temporary 
structure called The Palace, you’ll find 
brands not even a well-traveled watch 
junkie is likely to recognize. Brands like 
Bering (“Inspired by Arctic Beauty”), Paris 
Hilton (in a booth done up in pink and sil¬ 
ver), Nixon (a hit with consumers too 
young to remember Watergate), Fiyta 
(which makes watches for China’s space 
program, and is the first brand from main¬ 
land China to exhibit in Building 1, one of 
its executives tells me proudly), and count¬ 
less others, from Aerowatch to Zeno- 
Watch. 

Nearly all these brands are competing 
for the attention of buyers and the press. 
The big-name brands - Rolex, Patek, and 
a few others - have the opposite problem, 
dealing with the hordes of curious visitors 
that besiege their booths. (The fair is open 
to the public.) But smaller, less-known 
ones have to fish for recognition. 

Some engage in guerilla marketing to 
lure people to their booths. The Louis 


THE LOUIS MOINET 
BRAND SENT A 
JULES VERNE 
IMPERSONATOR 
INTO THE AISLES. 

Moinet brand has sent a man in stovepipe 
hat and cutaway coat, carrying an open 
medicine bag containing a sign with the 
brand’s name, into the most heavily traf¬ 
ficked spot in Hall 1.0, between the Rolex 
and Patek booths. He turns out to be a 
Jules Verne impersonator, and is promot¬ 
ing the new Jules Verne Instrument III 
watch. Technomarine has staged a more 
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elaborate publicity stunt. It involves pack¬ 
ages sent to reporters’ offices (purportedly 
from the South Pacific) in the weeks before 
the fair by someone named Sefa Robinson; 
mysterious e-mails from the same person, 
sent to the same reporters; and a tall man 
in glasses (supposedly Sefa Robinson him¬ 
self) standing at the information booth in 
Hall 1.0 and holding a sign reading “Mr. 
and Mrs. Vanuatu.” At its culmination, 
any reporter willing to play along is led by 
a tattooed mime artist through Hall 1.1 to 
the Technomarine booth to see the compa¬ 
ny’s latest offering. 

IT’S ALMOST A GIVEN at Basel: After a 
couple of days, the talk among exhibitors 
and retailers starts to congeal around a 
single topic. To put it differently, as one 
U.S. distributor did during the fair years 
ago, “Every Basel has a theme.” Over the 
past decade, themes have ranged from 
economic crises to the SARS epidemic to 
the U.S. presidential election to the rise of 
luxury-goods buying power in China. 

This year was different. The chat was 
splintered and many issues fought for aisle 
time: What will happen with the Swiss 
franc, and what will that mean for watch- 
company profits? Is demand from China 
slowing down? Will the requirements for 
the “Swiss Made” label be changed, and 
what will that mean for Swiss-based 
brands? How are companies adjusting to 
cutbacks in deliveries from ETA? Will high 
gasoline prices stifle the U.S. recovery? A 
faint cloud of unease wafted through the 
halls: you wouldn’t have guessed from the 
chatter that the Swiss watch industry had 
just finished its best year ever, one in which 
exports rose 19 percent. 

In the fair’s main hall, though, it al¬ 
ways looks like boom times. Even in years 
that are downright gloomy, economically 
speaking, visitors crowd in front of the dis¬ 
play windows of the most popular booths 
and congregate in clumps that make navi¬ 
gating the aisles a contact sport. Collisions 
are common, as distracted visitors scroll 
through the e-mail on their iPhones while 
hustling to their next meetings. 

Because of the huge crowds, there’s a 
lot of waiting at the fair. People stand in 
line to buy bratwursts at the sausage ven¬ 
dor in the Messeplatz, the plaza in the 


midst of the fairgrounds. (If they’re lucky, 
they’ll be able to eat them at a tall table, 
standing up, elbow to elbow with fellow 
fair-goers.) They wait in line to use the 
crowded restrooms in the main hall, and 
to log onto computers in the press room. 
They wait to see people with whom they 
have appointments who are running late 
because of back-to-back meetings. 

Throughout it all, they’re amazingly 
polite. The lush stateliness of the booths, 
and general atmosphere of restraint and 
formality, put everyone on their best be¬ 
havior. You will scarcely see an impatient 
glance or a roll of the eyes, nor hear a 
raised voice. 

Most fair-goers stick to a tightly 
packed schedule, moving from one ap¬ 
pointment to the next with no time to 
spare for dillydallying. Those with a few 
extra minutes can always find something 
worth seeing. In Building 5, a hike and an 
escalator ride away from the main en¬ 
trance, they’ll find the stands of the AHCI 
(Horological Academy of Independent 
Watchmakers), where they can lose them¬ 


selves in the exotic intricacies of timepieces 
made, generally without much commer¬ 
cial constraint, by a coterie of free-spirited 
and gifted watch- and clockmakers. 

Across the Messeplatz, in the base¬ 
ment of Building 3, visitors can wander 
through a hall filled with watchmaking 
machinery: CNC milling machines, auto¬ 
matic lubricating machines, robotic case¬ 
polishing machines, timing machines, au¬ 
tomatic jewel-setting machines and myri¬ 
ad others. Many of them are toiling away 
nonstop for the benefit of passersby; oth¬ 
ers sit motionless while video monitors 
demonstrate what they can do. Visiting 
this hall is much like touring a watchmak¬ 
ing factory. 

THE FAIR SHUTS its doors each day at 6 
o’clock. That’s when fair-goers disperse 
throughout Basel to carry on their watch 
talk or just have a good time. Some go no 
further than the bistro on the Messeplatz, 
where they sip beer and chat noisily (quiet 
talks are impossible, given the hubbub). 
Until recently, they did so to the tunes of a 
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Louis Armstrong imitator, a fair regular 
year after year, who has now left the scene. 
They could also often watch a chess game 
played on a giant chess board painted on 
the pavement, dotted with chess pieces 
that players shifted here and there as if re¬ 
arranging lawn ornaments. The board, 
too, has disappeared. But the general air of 
celebration, the sense of release from the 
care of buying and selling, still fills the 
Messeplatz. 

Many fair-goers go off to wine and 
dine or to be wined and dined. This Dias¬ 
pora turns the town of Basel into a watch- 
celebrity-spotter’s heaven. You might, as I 
once did, run into Philippe Stern, owner 
of Patek Philippe and one of the richest 
men in Switzerland, strolling casually by 
himself down the Clarastrasse on his way 
to dinner. 

The watch brands spend fortunes en¬ 
tertaining their customers and the press 
after hours. Breitling is famous for its 
themed, Bacchanalia-like parties. One 
year guests were transported on buses 
coated with mud and sand, supposedly 
from an offroad desert journey, to a site 
on the outskirts of Basel where a Bedouin 
camp, complete with camels, had been 
built. There they donned Bedouin garb 
and drank and ate the night away while 
being entertained by belly dancers, strip¬ 
tease dancers and, to top off the evening, 


a tiger-handling act featuring white tigers. 

Other parties are tamer, but extrava¬ 
gant nonetheless. This year, TAG Heuer 
invited 850 people for cocktails and hors 
d’oeuvres at a restaurant on the Rhine to 
see its new Link Lady watch and its new 
celebrity endorser, Cameron Diaz. Bulova 
entertained guests in a restaurant on the 
Messeplatz with a performance by actress 
and singer Kristen Chenoweth. 

Later in the fair, buttoned-down 
Rolex hosted an uncharacteristically in- 

THE WATCH BRANDS 
SPEND FORTUNES 
ENTERTAINING 
THEIR CUSTOMERS 
AND THE PRESS 
AFTER HOURS. 


formal soiree on a farm outside of Basel. 
Omega and Movado both held parties, on 
different nights, at the Three Kings hotel, 
the most elegant hotel in Basel, on the 
banks of the Rhine in the Old Town. 
Hublot had a dinner to celebrate the Fer¬ 



rari connection at an events and perform¬ 
ance hall called the Dreispitzhalle; Ulysse 
Nardin held its annual bash at the At¬ 
lantis restaurant; etc., etc., and so on. 

During the fair, Chez Donati, a restau¬ 
rant popular with visitors from America, 
is full every night, mostly with company 
executives taking customers out to dinner. 
Like Hall 1.0 at the fair, it’s a place where 
eventually you’ll see just about everybody. 
Prices are sky high: one year, an appetizer¬ 
sized plate of the thick, white asparagus 
usually in season during the fair was go¬ 
ing for more than 50 Swiss francs.(Many 
prices are inflated during fair time: a tiny, 
single room on one of the cruise ships on 
the Rhine can cost $600 per night.) Do¬ 
nates has two seatings each night, at 7 
o’clock and 9 o’clock. Restaurant person¬ 
nel make it crystal clear to the 7 o’clock 
customers when their time is up. The at¬ 
mosphere is frantic and the seating 
crowded, but no one seems to mind. 

In the midst of the revelry, you’re 
scarcely aware that the native Baselers 
are carrying on as if it were any other 
night of the year. But stop for a nightcap 
at a neighborhood brasserie, as I did this 
year at a restaurant called the Schiff, and 
you’ll see that’s exactly what they’re do¬ 
ing. Sprinkled through the large open 
room, sitting on wood chairs at wood ta¬ 
bles, surrounded by wood paneling, they 
sit in small clusters nursing their beers, 
some talking, others engrossed in a tele¬ 
vised soccer game, Barcelona versus the 
team from Leverkusen, Germany. For 
them, Baselworld is a world away. O 
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Did You Know...? 



This year marks the aOth anniversary of the 
release of Audemars Ptguet i Royal Oak. at the 
time the most expensive steel sports watch on 
the market From where does thK still-popular 
model derive its name? 

(The answer appears at the bottom of the 
newsletter. I 


New Watches from Baselwortd 


Hublot Big Bang Ferrari Magic Gold 



Hublot s new partnership with the Italian 
sportsrar manufacturer has produced the brands 
first Ferrari branded timepiece, which features a 
new gold alloy created by Hublot 

Click here to read the full story... 


Ulysse Nardin Blue Toro 



This limit ed-edMion perpetual calendar, with a 
dual-time function powered by an m-housc 
movement, wilt be avail able exclusively at Ulysse 
Nardin boutiqurs. 


Click here to reed the full story. 

Cart F. Bucherer Chrono Perpetual 



This new timepiece uses an In-house movement 
to power both a chronograph and a perpetual 
calendar with moon phase and leap year 
function: six functions on three subdials 

Click here to read the full story. 


Breitling Transocean Chronograph Unitime 

Breitling s new world time watch, based on a 
piece from the 1950s. expresses the brands 
aviation inspired theme with technical 
innovations and a strdungly modern design. 

Click here to read the full story. 
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We tested two versions 
of Omega’s famous 
Speedmaster Moonwatcb. 
Which scored better? 





BY JENS KOCH 
PHOTOS BY NIK SCHOLZEL 



+ Well-constructed 
manufacture movement 
+ Very accurate rate results 
+ Attractive design 
+ High-quality craftsmanship 


Cons 

- High price 





COMPARATIVE TEST 

Two Omega Moonwatcbes 



he Omega Speedmaster can look back on 
an impressive history. Launched in 1957 
and selected by NASA for manned mis¬ 
sions to outer space in the 1960s, it has 
accompanied astronauts on every lunar 
landing, a feat that has made it one of the 
world’s most famous watches and in¬ 
spired Omega to attach the word 
“Moonwatch” to its name. The Speed- 
master is also the only watch that NASA 
astronauts are permitted to wear when 
they leave their spacecraft and venture 
into outer space. And the watch is still 
being built in nearly unchanged form. 

But the success of the Speedmaster 
Moonwatch isn’t due just to its connec¬ 
tion with space travel. Its classic, no¬ 
frills design no doubt adds to its popu¬ 
larity. The dial was designed for the 
greatest legibility. Only at second glance 
do you notice the elaborately shaped 
case with lugs that slope diagonally to¬ 
ward both the inside and the outside. 
The alternating satin-finished and pol¬ 
ished surfaces aren’t noticeable right 
away, either. The right side of the case is 
broader than the left to protect the 
crown and push-pieces, and the bezel sits 
high atop the case. 

Last year, Omega introduced a new 
version of the Speedmaster Moonwatch 
called the Speedmaster Moonwatch 
Omega Co-axial Chronograph. It con¬ 
tains the new Omega chronograph cal¬ 
iber 9300, an automatic movement that 
incorporates a co-axial escapement and 
silicon hairspring. As Omega fans know, 
this escapement was invented by the 
renowned late British watchmaker 
George Daniels, who sold the concept to 
Omega in the 1990s. In this comparison 
test, we put this new version up against 
the older one, the Speedmaster Profes¬ 
sional Moonwatch, which has a manual- 
wind movement, caliber 1861, and a 
standard escapement. 

Aside from their movements, the 
differences between the Speedmaster Co¬ 
axial and the older model are the for- 


SPECS P—— 

SPEEDMASTER MOONWATCH OMEGA 
CO-AXIAL CHRONOGRAPH 


Manufacturer: Omega S.A., Rue Stampfli 
96, CH-2504 Bienne, Switzerland 

Reference number: 311.30.44.51.01.002 

Functions: Hours, minutes, seconds, 
chronograph with combined counters for 
60 elapsed minutes and 12 elapsed 
hours, date, stop-seconds function 

Movement: Omega 9300, automatic, 
chronometer; 28,800 vph, 54 jewels, two 
barrels, Nivachoc shock absorption, 
Glucydur balance, fine adjustment via 
weight screws on balance, co-axial 
escapement, 60-hour power reserve; 
diameter = 32.5 mm, height = 7.6 mm 

Case: Stainless steel; curved sapphire 
crystal is nonreflective on both sides; fully 
threaded screw-in back with pane of 
sapphire; water resistant to 100 meters 

Bracelet and clasp: Stainless-steel 
bracelet, stainless-steel folding clasp with 
safety buttons 

Rate results: 


(Deviation in seconds per 24 hours) 
With chronograph switched off/on 


Dial up 
Dial down 


Crown up 


Crown down 
Crown left 


Crown right 
Greatest deviation: 


Average deviation: 
Average amplitude: 
Flat positions 
Hanging positions 


Dimensions: Diameter = 44.25 mm; 
height = 15.8 mm; weight = 178 g 

Price: $8,700 


+ 21+2 
+3 / +4 


+41+4 


+31+3 
+3 / +3 


+4/+4 
2/2 


+3.21+3.3 


295°/283° 
269°/263° 
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mer’s larger case and the addition of a 
date display at 6 o’clock, the space for¬ 
merly occupied by the elapsed-hours 
counter. This counter has now joined the 
elapsed-minutes counter at 3 o’clock, so 
both elapsed minutes and elapsed hours 
can be read on the same subdial. The 
new version has a steeply curved sap¬ 
phire crystal and caseback and an im¬ 
proved bracelet; the older one has a 
Hesalite crystal and solid caseback. Both 
watches offer very good craftsmanship. 
The differences between the two, though 
considerable, are smaller than the varia¬ 


tion in price ($4,500 versus $8,700) 
would suggest. 

The metal bracelets, which have 
brushed links, both feature broad inner 
pieces with narrow, raised and polished 
areas at left and right. These give the 
bracelets a high-quality appearance. The 
classic model’s bracelet has pinned links. 
The bracelet of the automatic model 
promises greater longevity thanks to 
screws and a freely moving crosspiece in 
each link and is more comfortable be¬ 
cause its individual links always remain a 
certain minimum distance away from 


SPEEDMASTER PROFESSIONAL 
MOONWATCH 


Manufacturer: Omega S.A., Rue Stampfli 
96, CH-2504 Bienne, Switzerland 

Reference number: 3576.50.66 

Functions: Hours, minutes, seconds; 
chronograph with counter for 60 elapsed 
minutes and 12 elapsed hours 

Movement: Caliber 1861, hand-wound, 
chronometer; 21,600 vph, 18 jewels, 
Incabloc shock absorption, Glucydur 
balance, fine adjustment via index and 
eccentric, 48-hour power reserve; 
diameter = 27 mm, height = 6.9 mm 

Case: Stainless steel; curved Hesalite 
crystal; fully threaded screw-in back 
made of stainless steel; water resistant to 
50 meters 

Bracelet and clasp: Stainless-steel 
bracelet, stainless-steel folding clasp with 
safety buttons 


Rate results: 

(Deviation in seconds per 24 hours) 
With chronograph switched off/on 


Dial up 

-11 1+2 

Dial down 

-14/-5 

Crown up 

+5/+11 

Crown down 

-4/-2 

Crown left 

-21+2 

Crown right 

+5/+6 

Greatest deviation: 

19/16 

Average deviation: 

-3.51+23 

Average amplitude: 

Flat positions 

311 ° /266° 

Hanging positions 

255°/227° 

Dimensions: Diameter = 
14 mm; weight = 150 g 

42 mm; height = 

Price: $4,500 



\ 

\ 


The new model (left) has 
a sapphire caseback and 
an improved bracelet. 
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COMPARATIVE TEST 

Two Omega Moonwatcbes 


each other, thus preventing them from 
plucking the little hairs on the back of 
the wearer’s wrist. This is sometimes a 
problem with the older, pinned bracelet. 
The smooth sapphire back of the new 
model further enhances wearing com¬ 
fort. The embossed seahorse (the logo 
that Omega traditionally uses for its wa¬ 
ter-resistant watches) on the back of the 
classic model may bother someone with 
very sensitive skin, but all in all, this 
watch is quite comfortable to wear. 

The smooth surfaces on the insides of 
both folding clasps add to their wearing 
comfort. Except for the absence of the 
word “Professional” on the new version, 
the two clasps are alike in every way. The 
segments bearing the logo are milled 
from solid blocks of metal. The clasps 
are a good match for the no-nonsense de¬ 
sign of the Speedmaster, but their satin- 
finished surfaces are easily scratched. 

Although the two models have differ¬ 
ent movements, their push-pieces work 
with the same smoothness and are equal¬ 
ly easy to operate. Each model’s crown 
can be pulled into the hand-setting posi¬ 
tion with little effort. It takes a bit more 
force to set the hands on the hand- 
wound model, but the difference is mini¬ 
mal. A greater drawback with this ver¬ 
sion is the absence of a stop-seconds 
function: its presence in the new model 
simplifies to-the-second time setting. The 
older watch has no date display, but the 
new one does. The hour hand can be re¬ 
set in hourly increments, and when it 
passes midnight, the date display switch¬ 
es either forward or backward to keep in 
sync with the hour. This adjustment 
method isn’t quite as speedy as a rapid- 
reset function for the date, but it lets the 
wearer reset the hour hand without 
changing the positions of the minutes or 
seconds hand when entering a new time 
zone or when it’s time to “spring for¬ 
ward” or “fall back” an hour in the 
spring and fall. 

This is also useful because the new 
Speedmaster keeps time with great preci¬ 
sion. It gained an average of 2 seconds 
per day when worn. We then put the 
watch on a Witschi Chronoscope XI, a 
timing machine that, unlike most, can 
measure the rate of a watch with a co-ax¬ 


ial escapement, which makes a different 
ticking sound than a standard escape¬ 
ment. The most important value deter¬ 
mined by our timing machine, the great¬ 
est deviation among all six positions, was 
only 2 seconds - and that’s a very low fig¬ 
ure. The average deviation was +3.2 sec¬ 
onds. These values scarcely changed 
when the chronograph was switched on. 
The amplitude also remained stable. Giv¬ 
en these results, the Speedmaster Co-axi¬ 
al ranks among the most accurate watch¬ 
es we have tested. 

The classic model can’t boast such 
outstanding accuracy. Although the aver¬ 
age deviation was still an acceptable -3.5 
seconds per day, the greatest deviation of 
rate among the several positions was 19 
seconds, which is much too high. Fur¬ 
thermore, the deviations within one posi¬ 
tion varied significantly and the ampli¬ 
tude sometimes declined below 230 de¬ 
grees. Although watches with this move¬ 
ment have performed better in past tests, 
the accuracy of the hand-wound caliber 
cannot rival that of the automatic co-ax¬ 
ial caliber. 

Omega took great pains to make Cal¬ 
iber 9300 as precise as it is. Like the au¬ 
tomatic caliber 8500, the 9300 belongs 
to the second generation of co-axial 
movements. Unlike earlier ETA calibers 
that were rebuilt to accommodate 
Daniels’s co-axial brainchild, these new 
movements were designed to leave suffi¬ 
cient space for the co-axial escapement, 
which underwent further improvement 
and now has three functional levels 
rather than two. Although Daniels in¬ 
tended that the co-axial escapement re¬ 
quire no lubrication, with this movement 
a thin film of oil must in fact be applied 
to the surfaces of the escape wheel that 
exert friction and to the pallet stones. 

A silicon hairspring, which is nearly 
unaffected by shocks and scarcely influ¬ 
enced by magnetic fields, contributes to 
the watch’s accuracy. There’s also a regu¬ 
lator-free fine-adjustment mechanism 
that relies on gold washers on the inside 
of the balance rim. The hairspring is thus 
free to “breathe” throughout its entire 
length. 

Shock absorption has also been im¬ 
proved. The new Nivachoc system is said 


scores PHS9H 

SPEEDMASTER PROFESSIONAL 
MOONWATCH 


Bracelet and clasp (max. 10 points): 

The steel bracelet is merely pinned, but it 
has the same folding clasp with safety 
buttons as the co-axial model. 7 

Operation (5): The crown and push- 
pieces are easy to use, but the watch 
lacks a stop-seconds function. 4 

Case (10): The alternating satin-finished 
and polished surfaces are very attractive. 
The Hesalite crystal is easily scratched. 8 

Design (15): A beautiful classic with the 
charm of a precision instrument 15 

Legibility (5): Very good legibility both 
day and night 5 

Wearing comfort (10): Comfortable on 
the wrist, although the little hairs on the 
back of the wrist can become snagged 
between the links of the bracelet 9 

Movement (20): The hand-wound 
movement is equipped with cam control 
and horizontal coupling. It has scarcely 
any embellishments. 14 

Rate results (10): There is too much 
deviation among the various positions and 
the amplitude declines too drastically; 
only the average deviation is acceptable. 5 

Overall value (15): Despite hefty price 
increases in recent years, the cost-benefit 

ratio remains good. 13 

TOTAL: 80 POINTS 


Except for the presence or 
absence of the word 
“Professional,” the sturdy 
and easy-to-use clasps on 
both models are alike in 
every way. 


114 WatchTime June 2012 















Bracelet and clasp (max. 10 points): 

Well-constructed, screwed steel bracelet 
and folding clasp with safety buttons 8 

Operation (5): Crown and push-pieces 
are easy to use. The hour hand can be 
reset in hourly increments, so no rapid 
reset for the date display is necessary. 

A stop-seconds mechanism helps you set 
the time with to-the-second accuracy. 5 

Case (10): A well-crafted case with an 
attractive shape, plus a sapphire crystal 
and caseback 9 

Design (15): The design of the classic 
watch has been well adapted to suit the 
new size. 15 

Legibility (5): Very good legibility both 
day and night 5 

Wearing comfort (10): The case is larger, 
but the watch is nonetheless very 
comfortable on the wrist. 10 

Movement (20): The brand’s own 
well-constructed chronograph 
movement with refined co-axial 
escapement, silicon hairspring and 
fine adjustment without an index 18 

Rate results (10): Very slight deviation 
among the several positions, stable 
amplitude and good average deviation 10 

Overall value (15): High price, but plenty 
of value for the money. The movement is 
particularly appealing. 12 

TOTAL: 92 POINTS 














COMPARATIVE TEST 

Two Omega Moonwatches 



Hand-wound caliber 
1861 with cam 
switching (left) and 
automatic caliber 
9300 with column 
wheel, co-axial 
escapement and 
silicon hairspring 


to enhance the centering of the balance 
staff, which reduces positional error. The 
balance bridge is screwed on both ends, 
creating a more robust construction than 
a conventional balance cock, which is af¬ 
fixed at only one end. Like all new 
Omega calibers, the 9300 has been 
COSC certified. 

This new movement isn’t just sturdy 
and precise, it has a long power reserve: 
60 hours. The energy is continually re¬ 
plenished via a bi-directional rotor that 
sends power through an alternating gear 
train to two serially switched barrels. 
Unlike the rotor in caliber 8500, the 
swinging weight here doesn’t run in a 
gliding bearing, but atop ball bearings. A 
total of 54 jewels minimize friction. 

Caliber 9300 relies on an elegant col¬ 
umn-wheel mechanism, visible through 
an aperture in the plate, to control its 
chronograph functions. Coupling is ac¬ 
complished vertically. The caliber’s em¬ 
bellishments are unconventional and, 
like the entire movement, they can be 
readily viewed through the very large 
pane of sapphire in the caseback. The 
balance is coated with black chrome and 
the screws are also blackened. Omega 
has designed its own decorative pattern: 
Geneva waves that spiral outward adorn 
the rotor and the bridges. 

The classic model is significantly 
more closed and has less decoration. A 
curious aficionado must first remove the 
steel back and the thin cover that pro¬ 
tects the movement from the effects of 
magnetic fields to see caliber 1861. Even 
though it’s hidden, this caliber boasts 
rhodium plating, a circular engraved pat¬ 
tern on its bridges, polished heads on its 
screws, beveling (but not polishing) on 
some of the edges of the bridges, and 
gold inlay in the engravings. The levers 
are unadorned and the brake-lever for 
the stop-seconds wheel is made of plastic 
to keep wear within acceptable limits. 
Neither an automatic bridge nor a rotor 
obscures the view, so the motions of the 
horizontal coupling mechanism and the 
cam switching are easily seen. Fine ad¬ 
justment is accomplished using an eccen¬ 
tric screw and a regulator fork. 

A more attractive variation of caliber 
1861 is housed in a version with a sap¬ 


phire crystal and caseback. NASA does¬ 
n’t authorize this model for activities in 
outer space, but the watch nonetheless 
deserves attention. Another variation de¬ 
buted in 2008. It contains caliber 3313, 
an automatic Frederic Piguet chrono¬ 
graph movement enhanced with the first 
generation of the co-axial escapement. 

Our comparative test raises this ques¬ 
tion: Is the co-axial model worth a price 
nearly twice as high as that of the older 
model? The new model outshines the 
classic one because it has a different 
movement, an improved bracelet, a sap¬ 
phire crystal and a sapphire caseback. 
But the classic model is just as handsome 
and almost as easy to read. The advan¬ 
tages of the new model with respect to 
wearing comfort and operation are only 
marginal. The new movement offers 


added value not only due to the date dis¬ 
play and the automatic winding; its sili¬ 
con hairspring and improved co-axial es¬ 
capement make it genuinely innovative 
and contribute to its extremely accurate 
rate results. The classic shows its weak¬ 
ness in this respect. 

So which Moonwatch is a better buy? 
The answer isn’t just a question of price, 
but also of taste. The new model is clearly 
superior in several details and it embodies 
state-of-the-art technology. The classic is 
like a vintage automobile that’s still being 
built. Its charm comes from the Hesalite 
crystal and the hand-wound movement. 
Furthermore, it went to the moon and is 
still the only timepiece NASA astronauts 
are allowed to wear when they float 
weightlessly in outer space. There are pros 
and cons on both sides. O 
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When Omega introduced 
the Speedmaster in 1957, no 
one imagined that it would 
later accompany a 
parade of space pioneers to 
the moon. 


118 WatchTime June 2012 





1 


Alan Bean taking soil 
samples on the moon 
wearing his Speedmaster 
in November 1969 







merica’s first 
manned space mis¬ 
sions began with 
Project Mercury, es¬ 
tablished on Oct. 7, 

1958. The astronauts 
aboard Mercury spacecraft wore their 
own personal wristwatches. Some of 
these were Omega Speedmasters. 

In his address to Congress on May 
25, 1961, President Kennedy urged the 
country to land a man on the moon and 
return him safely to Earth before the end 
of the decade. In pursuit of this goal, the 
National Aeronautics and Space Admin¬ 
istration (NASA) announced a plan in 
December of that year to extend Project 
Mercury to develop a two-man space¬ 
craft. This new program was named 
Gemini. 

Astronaut Walter Schirra was wear¬ 
ing his own Speedmaster when he and 
his Sigma 7 Mercury spacecraft orbited 
the Earth six times on Oct. 3, 1962, a 
flight lasting 9 hours and 15 minutes. 
NASA decided to make astronauts’ 
wristwatches part of their equipment for 
Project Gemini and for the subsequent 
Apollo program, and thus for the moon 
landing. The agency commissioned 
James H. Ragan, a NASA aerospace en¬ 
gineer and flight hardware expert, to 
write a list of specs, test potential watch¬ 
es and purchase the winning models. The 
watch would have to be a chronograph, 


This was the first Speed- 
master in space. Walter 
Schirra wore this second 
version of the Speed- 
master, which debuted in 
1959, when he orbited 
the Earth in 1962. 


and an official call for candidates was is¬ 
sued. In addition to Omega, other en¬ 
trants were Longines, Wittnauer and 
Rolex. All models were tested under zero 
gravity, extreme pressure variations, 
bone-jarring vibrations, and tempera¬ 
tures ranging from -18 to +93 degrees 
Celsius. The watches were also tested by 
astronauts aboard a Gemini space flight. 

The Speedmaster outperformed all 
the other watches in both test series. The 
watch was officially designated as 
“flight-qualified by NASA for all 
manned space missions” on March 1, 
1965. NASA bought an initial group of 
15 to 20 Speedmaster watches from 
Omega. Unlike almost all other Apollo 
equipment, the watch was not manufac- 


The first Speedmaster 
(1957), which had a 
broad-arrow hand and 
steel bezel 


The third version of the 
Speedmaster (1963), 
which had baton-shaped 
hands. Thomas Stafford 
took this model into 
space on three missions. 


120 WatchTime June 2012 




















tured for use specifically by NASA or for 
use in space but was available in retail 
outlets in the U.S. 

The first Speedmaster models flew in¬ 
to space three weeks later on the wrists 
of astronauts Virgil “Gus” Grissom and 
John Young as official equipment aboard 
Gemini 3. This was the first official trip 
for the chronograph although it had al¬ 
ready flown in space twice on Project 
Mercury missions. 

The real test for the Speedmaster 
came on June 3, 1965, during the Gemi¬ 
ni 4 mission, when astronaut Edward H. 
White wore the chronograph over the 
sleeve of his spacesuit for a spacewalk. 
The environment in outer space is as 
harsh as any a watch will encounter any¬ 
where. Near-vacuum conditions and ex¬ 



treme temperatures prevail. The temper¬ 
ature on the side of the ship exposed to 
the sun climbs to about 100 C and plum¬ 
mets on the other side to approximately 
-100 C. In anticipation of these rigors, 
Omega developed prototypes with red 
anodized aluminum cases for protection 
from extreme temperature variations 
and dials coated with zinc oxide to pro¬ 
vide the highest resistance to solar radia¬ 
tion. But these prototypes turned out to 
be unnecessary because the Speedmaster 
withstood the extreme temperatures 
without any modifications. 

Omega added the word “Profession¬ 
al” to the Speedmaster’s dial in 1965 and 
highlighted the watch’s role in space ex¬ 
ploration in the brand’s advertising cam¬ 
paigns. The race to put the first man on 


the moon was by then in full swing. The 
USSR had led the U.S. in the space race 
for several years. The first man-made ob¬ 
ject to reach the lunar surface was the So¬ 
viet Lunik 2 space probe, which accom¬ 
plished a planned crash landing in 1959. 
On Feb. 3, 1966, the Soviets also com¬ 
pleted the first soft landing on the moon 
with their Luna 9 spacecraft. 

NEIL ARMSTRONG became the first 
person to set foot on the moon at 
2:56:20 GMT on July 21, 1969. The 
electronic chronograph aboard the lunar 
module had malfunctioned, so Arm¬ 
strong left his Speedmaster inside the 
spacecraft. That’s why Edwin “Buzz” 
Aldrin became the first man to wear the 
Speedmaster on the moon when he left 
the module 13 minutes later and joined 
Armstrong on the lunar surface. The 
Moonwatch was born! The fantastic 
photos shot by the Apollo 11 astronauts 
were transmitted to Earth and sent 
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NASA aerospace engineer James 
H. Ragan using a centrifuge to 
test a Speedmaster 



around the globe, and the Speedmaster 
was clearly visible in many of these his¬ 
toric images. The same Speedmaster 
model accompanied other astronauts on 
later lunar expeditions. 

The Speedmaster played a decisive 
role in assuring a safe return for the as¬ 
tronauts aboard the now-famous Apollo 
13 mission in April 1970. On the third 
day after liftoff, one of the two oxygen 
tanks aboard the spacecraft exploded. 
The blast also damaged the second tank, 
which was positioned next to the first. 
Oxygen wasn’t needed only to allow the 
crew to breathe, it was also essential for 


THE SPEEDMASTER 
MODELS USED IN 
SPACE WERE THE 
SAME ONES SOLD 
IN RETAIL STORES. 


the fuel cells that produced the craft’s 
electricity and water. A lunar landing 
was out of the question now. The crew 
was ordered to return to Earth as quick¬ 
ly as possible. All systems were switched 
to emergency fuel-saving status and elec¬ 
tricity was supplied only to those devices 
essential for life. The spacecraft’s trajec¬ 
tory was guided into an orbit around the 
moon to gain a gravitational boost for 
the return flight. But to put the craft on 
the correct trajectory for a safe return in¬ 
to the Earth’s atmosphere, the rockets 
would have to be fired for a few seconds 
while the spaceship was behind the moon 
and out of radio contact with ground 
control. The electronic clock aboard the 
vessel had likewise been switched off to 
conserve power, so the crew had to rely 
on their Speedmaster for the all-impor¬ 
tant 14-second firing of the lunar mod¬ 
ule’s descent propulsion system. A 10 
percent error would have had fatal con¬ 
sequences: the spaceship would have 
missed Earth and continued into deep 
space, never to return home. But the 
Speedmaster performed impeccably and, 
thanks to its precision, the three astro¬ 
nauts returned safely to Earth. 

The life-saving performance of the 
Speedmaster was acknowledged by the 
astronauts. In October 1970, Omega re¬ 
ceived the Snoopy Award, an honor 
NASA’s Astronauts Office confers on 
employees and contractors who have 
made especially important contributions 
to the success of NASA missions. The 



certificate was autographed by the crew 
of Apollo 13: James Lovell, Fred Haise 
and Jack Swigert. 

A competitor challenged the Speed- 
master in 1972, shortly before Apollo 17 
lifted off for the last flight to the moon. 
American watch manufacturer Bulova 
was putting pressure on NASA to follow 
the “Buy American Act,” which was in¬ 
tended to promote American products. 
Bulova achieved partial success by per¬ 
suading NASA to begin a new series of 
tests in which 16 different chronographs 
participated. In addition to the tests con¬ 
ducted in 1964 and 1965, the watches 
were also exposed to magnetic fields. 
Once again, the Speedmaster was judged 
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Eugene Cernan, the 
last man on the moon, 
wore a Speedmaster 
during the Apollo 17 
mission in December 
1972. 


Edwin “Buzz” Aldrin, the first 
man to wear the Speedmaster 
on the moon, aboard the lunar 
module, shortly before it land¬ 
ed on the moon 



to be the most robust and the most pre¬ 
cise, and was chosen to continue serving 
as NASA’s official wristwatch. This 
meant it would be standard equipment 
for the final lunar landing and all subse¬ 
quent manned activities in outer space. 
Eugene Cernan, the last man to walk on 
the moon, wore a Speedmaster. Further¬ 
more, Speedmaster chronographs were 
strapped around the wrists of both the 
American astronaut Tom Stafford (who 
would later become chairman of Omega 
USA) and the Soviet cosmonaut Alexei 
Leonov during the historic Apollo-Soyuz 
rendezvous in July 1975. This was the 
first time cosmonauts also wore the 
Speedmaster, which has been the official 


chronograph of Russian manned space 
missions ever since. 

A new era in space flight began when 
the U.S. built a reusable spacecraft, the 
space shuttle. For this new program, 
nearly all of the supplier contracts were 
in 1978 subjected to a call for new sup¬ 
pliers. This included a search for new 
watches: approximately 30 brands were 
invited to submit their chronographs for 
testing. In addition to the classic Speed- 
master Professional with hand-wound 
caliber 861, Omega also sent a Speed- 
master 125 (a self-winding mechanical 
chronometer with a central elapsed-min- 
utes counter) and an electronic Speed- 
sonic with a tuning fork regulator. After 


four months of intensive testing, the win¬ 
ner was chosen: once again, the hand- 
wound Speedmaster Professional proved 
to be the best among the tested watches. 
Timekeeping by quartz watches deviated 
too drastically in the extremely high and 
low temperatures, and LCD displays 
froze in the frigid cold. NASA purchased 
56 Speedmaster Professional watches. 
This model has remained the only wrist- 
watch authorized for astronauts to wear 
during extra-vehicular activities. 

THE SPEEDMASTER has been a part of 
highly diverse missions, but the watch it¬ 
self has undergone very few changes 
since its introduction in 1957. The first 
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version had a steel-colored bezel with a 
tachymeter scale, an arrowhead at the tip 
of its hour hand and an acutely tapering 
minutes hand. The designers’ goal was to 
create an extremely legible dial, so the 
tachymeter scale was on the bezel. Inside 
the case ticked hand-wound caliber 321 
with column-wheel control for its 
chronograph functions. This movement 
was based on caliber 27 CHRO C 12, the 
brand’s first chronograph movement 
with a counter for 12 elapsed hours, 
which was designed in 1942. This caliber 
was further developed by Albert Piguet 
at Lemania in 1946, whose efforts led to 
the creation of caliber 321. Omega had 
acquired Lemania Lugrin in 1932. When 
Omega introduced the Speedmaster in 
1957, this caliber was still state of the art 
and would remain so for many years. 

The second version of the Speedmas¬ 
ter debuted in 1959. It was equipped 
with alpha hands and the characteristic 
black tachymeter bezel. Astronaut Wal¬ 
ter Schirra wore this model in 1962 when 
he made it the first Speedmaster to be 
worn during extra-vehicular activity. 

The third version of the Speedmaster 
debuted in 1963. With it came the cur¬ 
rent look, with baton hands for the hours 


and minutes and an arrowhead at the tip 
of the central elapsed-seconds hand. The 
asymmetrical case with raised right side 
to protect the push-pieces was intro¬ 
duced in 1963 and is still in use today, 
but the symmetrical case was also manu¬ 
factured until 1966. As mentioned earli¬ 
er, the word “Professional” was added to 
the Speedmaster’s dial in 1965. 

On the back of the case is the sea¬ 
horse emblem that Omega uses on its 
water-resistant watches. Only between 
1969 and 1971 was this emblem tem¬ 
porarily replaced by Omega’s logo, along 
with the phrases “The first watch worn 
on the moon” and “Flight-qualified by 
NASA for all manned space missions.” 
Omega later changed to the caseback de¬ 
sign that’s in use today, with the em¬ 
bossed seahorse in the center and the two 
phrases around the border. 

The movement has undergone rela¬ 
tively few changes over the years. Lema¬ 
nia simplified caliber 321 and released it 
as caliber 861 in 1968. Instead of a col¬ 
umn wheel, the simpler version relied on 
a cam to control its chronograph func¬ 
tions. It also had a smooth balance rather 
than one with screws along its rim and 
the balance’s frequency was increased 



from 18,000 vph to a more modern 
speed of 21,600 vph. The Speedmaster 
was modified to house this movement 
the same year. Watches with the newer 
caliber 861 can be recognized by the 
printed Omega logo on their dials, which 
replaced the applied logo. Several details 
in the caliber were changed in 1996, and 
the movement has been known as caliber 
1861 ever since. Last year, Omega intro¬ 
duced a new Speedmaster with an in- 
house movement, caliber 9300, which 
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The Speedmaster 
Professional X-33 



Far left: After the safe 
return of Apollo 13, 
Omega received NASA’s 
Snoopy Award in 
recognition of the 
Speedmaster’s role in 
the space program. 


Astronaut Mike Fossum 
aboard the International 
Space Station in November 
2011, wearing the 
Speedmaster X-33 


contains a co-axial escapement (see pre¬ 
vious article for a comparison between 
this watch and the caliber 1861 model). 

Although the watch’s design has var¬ 
ied little over the decades - even the Plex¬ 
iglas crystal found on the original Speed- 
master is still used today - there have 
been many variations and special mod¬ 
els. The Speedmaster Professional Mark 
II, which had a tonneau-shaped case and 
a hardened mineral crystal, was first 
marketed in 1969. Omega introduced 



the first self-winding 
Speedmaster Profession¬ 
al, the Mark III, in 1971. A 
very modern wristwatch for its 
time, it had a date display, a central 
hand to count elapsed minutes and an 
additional 24-hour display. In 1973, 
Omega launched a limited-edition 
Speedmaster 125 that housed the same 
movement as the Mark III but was 
chronometer certified. This movement 
also powered the Mark IV, introduced 
the same year. Electronics were intro¬ 
duced in 1974, when Omega launched 
the Speedsonic f 300 Hz, with a tuning- 
fork movement. The Speedmaster 
Quartz with LCD display came out in 
1977. Different models of this watch 
were built in subsequent years. A series 
of Speedmaster Professional watches was 
equipped with crystal backs for the first 
time in 1980, and the numerical designa¬ 
tion “863” was given to the embellished 
version of caliber 861. 

The 1980s saw the debut of the Mark 
V, a mechanical Speedmaster with a 
rounded case. A model with a moon- 
phase display and a hand-type date in the 
Professional line was also introduced 
that decade. Omega further expanded 
the Speedmaster family with a smaller 
“Reduced” model with automatic move¬ 
ment, the Broad Arrow, and the popular 
Speedmaster Racing models, which were 
created in collaboration with Michael 
Schumacher, the seven-time Formula 1 
world champion. 

Although the hand-wound Speed- 
master Professional remains the only 
wristwatch authorized for spacewalks, 
new technology has made possible vari¬ 


ous functions that are important for 
space travel. Omega collaborated with 
astronauts to develop the quartz-con- 
trolled Speedmaster X-33 multi-function 
watch. Prototypes were tested by jet pi¬ 
lots and by astronauts aboard the Mir 
space station. With an analog-digital dis¬ 
play, this model, introduced in 1998, was 
named for the planned successor to the 
space shuttle, which was later canceled. 
Like the Moonwatch, this timepiece is 
“Flight-qualified by NASA for space 
missions.” The phrase is engraved on the 
back of the watch, which also has the 
embossed seahorse emblem. One of the 
important new functions for astronauts 
is “mission elapsed time,” the number of 
days, hours, minutes and seconds that 
have elapsed since liftoff. This simplifies 
timing for the astronauts because sched¬ 
uling for every experiment is expressed in 
“mission elapsed time.” The alarm, 
which rings at 80 decibels, is extremely 
loud and can also be felt as vibrations on 
the wrist. O 
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1969 

APOLLO XI 


SPACE 

FACES 

Ever since the first moon 
landing, Omega has been 
issuing Speedmaster Moon- 
watches commemorating 


A limited edition of 1,014 
watches with gold cases, gold 
dials and rose-gold-plated 
movements commemorates 
the moon landing. 



A limited edition of 500 watches 
with the mission’s logo on the dial, 
a Saturn rocket on the caseback 
and the words “Gemini Apollo 
Soyuz” was made to commemo¬ 
rate the Apollo-Soyuz test project. 
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major space missions 


1989 


APOLLO XI 


Approximately 6,250 watches 
with engraving on the side 
marked the 20th anniversary 
of the moon landing. 









1991 

MIR 

Ten watches with engraved case- 
backs were made for Germany 
to commemorate the Mir space 
station. They spent three months, 
ending in March 1991, aboard the 
Mir space station. 


1998 

“REPLICA” 

A replica of the original Speed- 
master from 1957 was produced 
in an unlimited steel version and 
in a limited edition of 150 pieces 
in gold. 


1997 

MISSION CASE 


1994 

APOLLO XI 


A limited edition of 2,500 watches with steel 
cases and black dials, 500 with white-gold cas¬ 
es and crystal casebacks, and 50 with platinum 
cases, skeletonized movements and sapphire 
casebacks was produced for the 25th anniver¬ 
sary of Apollo XI. A series of 999 watches with 
steel cases, crystal casebacks and engraving on 
the sides was made for Italy. 


1995 


APOLLO 


A series of 999 watches was made 
for the 25th anniversary of Apollo 
XIII. Each watch is numbered on 
the caseback and has the mis¬ 
sion’s logo on the dial. 


1995 


Two hundred watches with gold 
cases and engraving on the sides 
were made for Italy to mark the 
20th anniversary of the Apollo- 
Soyuz test project. 


1995 

MIR 

I The second Mir special edition 
I comprised 28 watches in steel 
and seven in gold. All 35 spent a 
year in orbit aboard the Mir space 
I station. 



Forty carrying cases, each containing 22 different 
models, were made for the Speedmaster’s 40th 
birthday. Each watch has the logo of an important 
U.S. space mission on the seconds subdial. Also 
included is a replica of the original Speedmaster 
from 1957 with arrowhead hour hand. 
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r 1998 

MISSION WATCHES 
I All mission models in the mission 


I carrying case were released indi- 
— I vidually except the Apollo XIII 
model. Shown here, Skylab III. 





A limited series of 9,999 watches 
with engraved casebacks and serial 
numbers was made to mark the 
30th anniversary of man’s first 
moon landing. 


2000 

APOLLO-SOYUZ 


The 25th anniversary of the 
Apollo-Soyuz test project was 
commemorated with 50 watch¬ 
es with gold cases and engraved 
casebacks. 



2002 

“LAST MAN ON THE MOON” 


Thirty years after Apollo XVII 
made the last flight to the moon, 
3,000 numbered watches were 
produced to mark the event. Each 
watch has an embossed mission 
logo on the caseback. 
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2003 

SNOOPY AWARD 


The award given by the NASA as¬ 
tronauts to Omega in October 
1970 was commemorated with a 
series of 5,441 numbered watch¬ 
es with the Snoopy Award logo on 
the seconds subdial and on the 
caseback. 


2004 

APOLLO XI 


A limited edition of 3,500 watch¬ 
es marked the 35th anniversary 
of the first moon landing. Each 
has a silvered dial with black 
counters and the date of the 
moon landing, a crystal caseback 
and a mission logo. 




2004 

“FROM THE MOON TO MARS” 


This unlimited but numbered 
series was produced to com¬ 
memorate NASA’s new plans 
for space travel. The Earth, the 
moon and Mars are printed on 
the subdials. 
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2006 

APOLLO XV 


Omega produced a series of 1,971 
watches to mark the 35th anniver¬ 
sary of Apollo XV. Each watch has a 
rose-gold crown, pushers, bezel, 
hands and subdial rings, and a crys¬ 
tal casebackwith mission logo. 


2005 


This watch with a blue dial and a 
caseback with the “Gemini 4” lo¬ 
go marked the 40th anniversary 
of the first space walk. 


PORTFOLIO 

Omega Moonwatcb 
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2008 

ALASKA PROJECT 

Developed in 1970 but never serially 
manufactured, this version of the Speed- 
master was developed to withstand the 
extreme temperatures in outer space. To 
mark the date, 1,970 watches were made, 
each with white dial and red anodized 


aluminum case. 


2010 


APOLLO-SOYUZ 


Thirty-five years after the Apollo- 
Soyuz test project, 1,975 watches 
commemorate the event. Each dial is 
made of meteorite and the watch has 
an embossed back depicting both 
spaceships. 


2009 


APOLLO XI 



Forty years after the moon land¬ 
ing, Omega manufactured a se¬ 
ries of 7,969 watches with steel 
cases and silver mission logo on 
the seconds subdial, and 69 
watches with platinum cases 
and gold-colored mission logo. 




2011 

APOLLO XV 


Forty years after Apollo XV, 1,971 
watches commemorate the mis¬ 
sion. Each watch has red, white 
and blue on the dial and the case- 
back is embossed with an image 
of the mission’s lunar rover. 
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INTRODUCING WatchTime ALL ACCESS 


WHAT YOU GET 


THE NEW WATCHTIME ALL ACCESS 

SUBSCRIPTION INCLUDES: 



PRINT 


Have it in your mailbox! Receive six stunningly crafted issues of WatchTime 
magazine in the classic format that earned our reputation for in-depth 
coverage and award-winning design.These beautiful publications will 
become a treasured part of your collection. 



WATCHTIME.COM 


In combination with All Access comes a fresh web design that includes 
new features and enhancments! 


DIGITAL ARCHIVE 


Six yearly online issues—plus every issue ever published! With WatchTime 
All Access you can open any issue in your PDF reader! Not only do you get the 
current issues but you can also explore more than 72 back issues beginning 
with the first publication in 1999! 


TABLET 


On Your Tablet! WatchTime All Access can be enjoyed in larger, easier-to-read 
formats on the IPad, Nook and Kindle Fire (coming soon)! 


SMARTPHONE 


On Your Smartphone! WatchTime All Access is available in both 
Apple's iOS and Android (via the Nook or Kindle app). 
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REVIEWS 
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HR WORLD TIMER 


There's no need to purchase services 
separately since WatchTime is the only 
magazine that gives you full access for 
one low price! 

WATCHTIME ALL ACCESS 
is only $49.97 per year! 

Canada $59.97 U.S. All other countries $89.97 U.S. 


1 One login for all channels! 

7 Six issues of WatchTime deliverd to your mailbox. 

3 Six issues on iPad or Nook (via the Nook app). 

4 Six issues on iPhone or Android 

5 View your issues online at WatchTime.com. 

6 Every issue of WatchTime produced 
since 1999 (as a PDF download). 
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Cons 

- Relatively high price 

- Less-than-ideal nighttime legibility 

- Excessive play in the minutes hand 


Pros 

+ Excellent craftsmanship and 
quality of the case 
+ Good daytime legibility 
+ Very comfortable to wear and 
convenient to operate 
+ Manufacture caliber 
+ Very good rate performance on the 
wrist and on the timing machine 
+ Many special features in the design 
and construction 
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CLOSE-UP 

Carl F. Bucberer Patravi EvoTec PowerReserve 



n 2010, Carl F. Bucherer added a power-reserve indicator to its 
Patravi EvoTec watch, launched the year before, thus creating 
the Patravi EvoTec PowerReserve. There’s no missing this dis¬ 
play: its bright red, yellow and green make it stand out like a 
traffic light against the watch’s black dial. The automatic caliber 
CFB A1002, based on the A1000, Carl F. Bucherer’s first in- 
house movement, ticks beneath the dial, powered by a rotor that 
runs in circles around the movement’s outer edge and is the best- 
known feature of the A1000 family of calibers. 

The watch has a highly domed, sapphire crystal. The case, 
water-resistant to 50 meters, is made of steel. Despite its ample 
size (44 by 45 mm) and hefty weight (139 grams), the Patravi 
fits well on the wrist. 

The smell of the natural rubber coating on the crown and 
bezel detracted a bit from the wearing pleasure of the watch, but 
the rubbery odor diminished as our review progressed. The 
good thing about the rubber on the crown is that it creates a soft 
surface that is easy to grasp. 

However, when the hands have been set to show the correct 
time, pressing the crown back into its closed position causes the 
minutes hand to jump. Overcoming the play in the minutes 
hand requires a bit of patience. Not only must the hand be man¬ 
ually adjusted back and forth; the crown, too, has to be closed 
very carefully and along an exact vertical axis. 

The calfskin strap adds to the good fit; although its 
padding was a bit stiff at first, the strap soon became 
more flexible. The strap also keeps the clasp well 
away from the inside of the wrist, thus preventing 
scratching. The strap and clasp have a solid 
feel. They both work well, once you learn 
how to slide the end of the strap through 
the clasp correctly. The process isn’t 
intuitive, but it does assure a se¬ 
cure hold and a precisely ad¬ 
justed length. Screwed 
sprung crosspieces make 
it easy to remove one 
strap and insert 
another. The 
only criti¬ 
cism we 
had 
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about the craftsmanship of the strap was that we found a bit of 
excess glue on the leather of the lining. 

The craftsmanship of the dial is nearly flawless: the only 
drawback was the somewhat fuzzy printing on the day display. 
High contrast and ample space between the strokes on the scales 
ensure that the time can be read instantly and accurately. The in¬ 
ner ends of the markings follow the contours of the pillow¬ 
shaped case, and the minutes and hour hands have sharp points 
that contribute to good legibility. The tips of these hands glow 
in the dark, as do the hour indices, which are so widely spaced 
that the time can be estimated more or less to the nearest 
minute, except when the minutes hand is passing through the 
dark arc next to the power-reserve display. The small seconds, 
day, date and power-reserve display all disappear at night. 

The watch we reviewed always ran a bit fast. It gained be¬ 
tween 1 and 4 seconds per day during our wearing test. After 
leaving the watch unworn for nearly 24 hours, we found that 
the daily gain had increased to 7 seconds. The gain returned to 
its familiar low range the following day. 

Our timing machine test also showed that the watch ran a 
bit fast, but its maximum gain was just 4.6 seconds (in the 
crown left position) after being allowed to run for 24 hours 
without winding. We were less pleased with the balance’s am- 
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plitude; when the watch was fully wound and measured in the 
“dial down” position, the amplitude was 316 degrees, i.e., on 
the threshold of knocking. 

Nevertheless, the Patravi’s rate values were all very good. 
Although the movement is not a chronometer, it ran accurately 
enough to earn COSC certification. The mean daily rate was 
+3.3 seconds, the mean deviation of rate was 1.8 seconds, the 
difference between vertical and horizontal positions was -0.9 
seconds, and the greatest difference between the average daily 
rate and one of the other rates was 3.3 seconds. All of these val¬ 
ues are within the tolerances specified by COSC. 

For a look at caliber A1002, flip the Patravi over. The trans¬ 
parent caseback reveals shimmery metal, handsome alternating 
satiny, matte and sunburst-brushed surfaces, and brightly pol¬ 
ished screws that provide attractive accents. 

The movement has no ornamentation such as bluing and 
wavy patterns. This results in a clean look that’s furthered by the 
straight lines of the bridges. Except for a scratch and a tiny dent, 
the processing was immaculate. The base caliber is identified 
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CLOSE-UP 

Carl F. Bucberer Patravi EvoTec PowerReserve 
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power and safeguarding the circular bearing against shocks 
were also concerns. 

These two requirements literally intermesh. The inner side of 
the circular rotor has a serrated edge. These inwardly oriented 
teeth enable the oscillating weight to mesh in every position 
with a transmission wheel that conveys kinetic energy to the 
gear train to wind the mainspring. The transmission wheel is 
recognizable because it’s equipped with Incabloc shock absorp¬ 
tion, which is borne in the wheel’s pivots. Its counterpart is hid¬ 
den from view beneath the wheel. The shock absorbers enable 
the transmission wheel to follow the rotor in case a lateral blow 
causes the oscillating weight to shift toward the side. 

The rotor itself is protected against impacts by Dynamic 
Shock Absorption (DSA), which was developed by Carl F. 
Bucherer Technologies. This shock-absorption system is based 
on three bearings that operate with ceramic balls. In each bear¬ 
ing is a pin, around which runs a notch shaped like a leaning V, 
which serves as the surface along which the rotor moves. The 
ball bearings can readily shift laterally and, most importantly, 
vertically toward the plate, thereby compensating for shocks 
whenever the oscillating weight is pressed toward its running 
surface. 

Another in-house invention is the patented safety system for 
finely regulating the balance. The Central Dual Adjusting Sys¬ 
tem (CDAS) holds the regulator and the hairspring stud in 


below the balance rim: caliber A1000 was developed to serve as 
the basis for an assortment of manufacture calibers by Carl F. 
Bucherer Technologies SA, which has been the brand’s in-house 
movement manufacturer since 2007. The various calibers differ 
according to their added modules, i.e., their complications. 

The A1000 was designed to drive an hour hand, a minutes 
hand and a small seconds hand. The A1002 has been upgraded 
with a module to display the day of the week, the date and the 
power reserve. 

Like the A1000, the A1002 has a peripheral rotor that cir¬ 
cles around the center of the movement along the outer edge of 
the sapphire window in the Patravi’s caseback. This rotor offers 
a complete view of the movement, similar to that seen in hand- 
wound watches. To devise this peripheral rotor, the movement 
designers at Carl F. Bucherer had to think differently than if they 
had been creating a conventional central rotor. Conveying 
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SPECS 

CARLF. BUCHERER 

PAT RAVI EVOTEC POWER RESERVE 


Manufacturer: Carl F. Bucherer Montres 
S. A., Langensandstrasse 27, CFI-6002 
Lucerne, Switzerland 
Reference number: 66.10627.i3.33.01 

Functions: Hours, minutes, small seconds, 
day, large date, power-reserve display 

Movement: In-house movement CFB 
A1002, automatic, (base caliber CFB 
A1000); 21,600 vph; 33 jewels; diameter 
= 32 mm; height = 6.3 mm; Incabloc 
shock absorber; flat Nivaflex hairspring, 
Glucydur balance; 55-hour power reserve 

Case: Stainless-steel case with rubber 
bezel; curved sapphire crystal in front is 
nonreflective on both sides, sapphire 
caseback; water resistant to 50 meters 

Strap and ciasp: Calfskin strap with 
folding clasp 

Dimensions: 44.14 mm by 45.14 mm; 
height = 14.34 mm; weight = 139 grams 

Variations: Stainless-steel case and bezel; 
stainless-steel bracelet, $12,100; rose- 
gold case with brown dial and rubber 
bezel on brown calfskin strap, $35,200 

Price: $11,266. 




The dial gains points thanks to appliques and 
a brushed pattern, but loses points due to fuzzy 
printing on the day display. 


position, even when the movement is subjected to strong force. 
This system is also used in caliber A1002. 

The inventiveness of Carl F. Bucherer, the distinctive periph¬ 
eral rotor and the smooth functioning of the A1002 in everyday 
use lead us to give this movement a very positive review. The 
movement’s only shortcomings, and admittedly very minor 
ones, were the two small blemishes in the processing of the 
movement. 

The entire watch did very well on all fronts: high user friend¬ 
liness and wearing comfort, excellent craftsmanship and quality 
in the case, an elaborately and cleanly crafted dial and good 
daytime legibility. Its only flaws were fuzzy printing on the day 
display, the absence of luminosity in one arc along the hour 
scale, remnants of glue on the strap, a rubbery smell from the 
crown, and too much play in the minutes hand. However, all of 
these details are far outweighed by positive features. O 
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PROFILE 

CFB’s Sascba Moeri 



W 

hen you take the train from the Swiss town of Yverdon, on the 
edge of Lake Neuchatel, up into the Jura Mountains to the vil¬ 
lage of Sainte-Croix, you climb past splendid vistas of the Jura 
pine forests and, in the distance, the mighty Alps. But if it’s ear¬ 
ly morning, you quite likely won’t see them, because they will be 
shrouded in fog. 

And so they were when WatcbTime rode up to Sainte-Croix, 
population approximately 4,500, to visit the Carl F. Bucherer 
factory and meet with the brand’s CEO, Sascha Moeri. 

In the 19th century, Sainte-Croix was the music-box capital 
of Switzerland, its music-box industry fed by the manufacturing 
skills flourishing in the Jura watch industry. Today, it’s mostly a 
resort for skiers and hikers (although the high-end music-box 
company Reuge is still there). 

Carl F. Bucherer arrived in Sainte-Croix in 2007, when it ac¬ 
quired the movement-making company THA (Techniques Hor- 
logeres Appliquees). THA had been founded in 1989 by 
Frangois-Paul Journe, Vianney Halter and other now-promi¬ 
nent watchmakers. Several of them went on to start their own 
brands. The marquee names who once worked at THA include 
not only Journe and Halter, but also Denis Flageollet, who, with 
David Zanetta, founded De Bethune, and Felix Baumgartner, 
founder of Urwerk. 

By 2007, though, THA’s glory years were behind it. The 
company employed just a handful of people. CFB, a longtime 
THA customer, bought the company for a song, invested in new 
machines, doubled the factory’s floor space, to 2,000 square me¬ 
ters, and hired more than two dozen new employees. It renamed 
the company Carl F. Bucherer Technologies and set it to work 
making CFB’s in-house movement, the A1000, and, later, the 
movement’s A1001, A1002, A1003 and A1004 variations. The 
factory, under the aegis of executive vice president for technolo¬ 
gies Albrecht Haake, also makes the day/date module (paired 
with an ETA base) for CFB’s Patravi TravelTec. 

We get off the train and, after a short walk through the lin¬ 
gering mist, find the factory and, inside, Moeri. 

MOERI BECAME CEO in 2010, succeeding Thomas Morf, 
who had headed the brand since 2002. Carl F. Bucherer, found¬ 
ed in 2001, is owned by the Bucherer Group, parent of the 
Bucherer chain of retail stores, Switzerland’s biggest jewelry re¬ 
tailer. The watchmaking division, called Bucherer Montres, is 
headquartered in Lucerne. The company has another watch- 
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making facility, for watch assembly, in Lengnau. Gem-setting 
takes place at the company’s facility in Lucerne. Carl F. Bucher- 
er, which is named for Bucherer Group founder Carl-Friedrich 
Bucherer, makes about 16,500 watches a year. 

Moeri, 39, was born and raised in the watchmaking town of 
Bienne, at the foot of the Jura Mountains. He studied econom¬ 
ics and marketing in school and, in the early 1990s, joined the 
Swatch brand’s finance department. Moeri went on to work for 
the Zurich-based subsidiary of the advertising agency Young 
and Rubicam before joining the watch companies Michel Jordi 
and then Milus. 

When Moeri arrived at CFB, Bucherer Group Chairman 
Jorg Bucherer, grandson of Carl-Friedrich Bucherer, handed him 
some instructions, he recalls. Number one among them was to 
make the brand more profitable: much more profitable. 

One of the first things he looked at was the A1000 move¬ 
ment. It had been introduced with much fanfare in 2009; its 
most noteworthy feature was a winding rotor (CFB calls it a 
“peripheral” rotor) that leaves the entire back of the movement 
open to view. The movement is used in some models in the Pa- 
travi collection. 

CFB made much of the A1000 at the launch and was re¬ 
warded with a flood of publicity. But sales barely reached a 
trickle. The reason was that the EvoTec was simply too ex¬ 
pensive. The square Patravi EvoTec DayDate, for exam¬ 
ple, was at first priced at 13,500 Swiss francs, or 
roughly $15,000. That was more than some much 
better-known brands were charging for watches 
containing in-house movements. 

Moeri lowered the price to just under 
SF10,000. Sales increased, putting CFB 
on a path to a much-improved bot¬ 


tom line. The lower price will serve as a benchmark for all the 
brand’s prices. 

But the Patravi collection, although spot on for some mar¬ 
kets like the United States, is not right for all countries or all 
consumers. To round out the brand’s product range, Moeri is 
launching internationally a collection that until recently was 
sold only in mainland China and Hong Kong. It’s called 
Adamavi, and is composed of mechanical models, for men and 
women, with sedate, simple dials and gold cases. Prices are high: 
SF5,000 to SF15,000. (CFB is not alone in selling watches in 
China that are very different from those it offers in Europe and 
the Americas: other Swiss brands do the same.) By expanding 
Adamavi beyond China and Hong Kong, and making it an “of¬ 
ficial” collection in the CFB brand, Moeri plans to use it to lure 
Asian tourists traveling abroad and any other consumers for 
whom the hefty, complicated Patravi is just too much watch. 

These include many European consumers. It was the 
Adamavi collection that persuaded CBF’s new distributors in 
Spain and France to take on the CFB brand last year, Moeri 
says. Before that, CFB had no representatives there. And, since 
Adamavi was launched in Germany in 2010, it has become the 
most popular Carl F. Bucherer collection there. 

He sees no reason to hide the collection under a barrel just 
because it features simple automatic movements. “These prod¬ 
ucts are Carl F. Bucherer. We don’t have to be ashamed of them. 
If I sell something, I stand behind it. If not, I don’t sell it,” he 


says. 

Adamavi is one of what will soon be five Carl F. Bucherer 
collections. The Patravi collection, the first to be introduced, 
contains the in-house-movement models as well as other high- 
mech watches like the TravelTec. The Manero, a more elegant 
group consisting of round, complicated models, was launched 
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PROFILE 

CFB’s Sascba Moeri 



in 2006 and is the focus of this year’s marketing campaign. 
Alacria, a women’s collection featuring rectangular cases, came 
out in 2003. It will be supplemented next year by a round 
women’s watch called Pathos. 

Moeri says he wants the brand to serve as an umbrella for a 
diverse array of watches. “We need to create a rooftop under 
which we can sell all our products,” he says. 

In marketing all the collections, Moeri plans to emphasize 
the Bucherer parent company’s watchmaking heritage. Bucher- 
er made its first watches in 1919 (the first Bucher er store opened 
in 1888). In its watchmaking heyday, Bucherer made about 
80,000 watches per year, which it sold in its own stores (for 
decades, Bucherer stores sold only two brands, its own and 
Rolex). For nearly a decade spanning the 1960s and ’70s, 
Bucherer was Switzerland’s third-largest maker of chronometer 
watches, surpassed only by Rolex and Omega. The company 




was also a member of the consortium of Swiss watch companies 
that developed the world’s first Swiss quartz watch movement, 
the Beta 21. The company’s watchmaking history is laid out in 
a museum in the CFB facility in Lengnau. 

The CFB watch brand, on the other hand, is just a baby. 
“Carl F. Bucherer is a young brand with a long history, the his¬ 
tory of Bucherer,” Moeri says. That’s why he wants to make 
sure consumers know about Bucherer’s watchmaking pedigree. 
He’s not yet willing to reveal precisely how he’ll do that, but vis¬ 
itors to Baselworld next year will get a first taste of the new mar¬ 
keting theme. It will be the inspiration for the new CFB booth, 
which will not only have a new look but a new size: three times 
as big as before. O 
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• An easy-to-use, one-stop 
information resource for the 
sophisticated gift-giver or 
watch buyer! 

• Over 1,000 watches! 

• More than 150 watch brands! 

• 12 price categories: 

from under $500 to over $50,000! 

• Now available on newsstands 
for only $14.95 


Now available: 


BUYER’S GUIDE 2012! 


Call now toll-free in the U.S. and Canada: 

1 - 888 - 289-0038 

Or order online: 

www.watchtime.com 

International Orders: +1-973-627-5162 
Fax: +1-973-627-5872 • email: custsvc_watch@fulcoinc.com 

THE MAGAZINE OF FINE WATCHES 
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BY ALEXANDER KRUPP 
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GIRARD-PERREGAGX 























TEST 

Girard-Perregaux Vintage 1945 XXL 



s its name suggests, the Girard-Perregaux 
Vintage 1945 XXL is a jumbo-sized ver¬ 
sion of a watch that G-P launched in 
1945. With a width of 35 mm and a 
length of 36 mm (not including the lugs), 
the case is so big that it would extend be¬ 
yond the curvature of most people’s 
wrists if the sides of its case did not arch 
downward. The clumsy feeling would be 
magnified when you tried to slip the 
watch under your shirt cuff. 

But, in fact, our tested watch is ex¬ 
tremely comfortable to wear. It positive¬ 
ly wraps itself around your wrist, be it 
thick or thin. Considering how well the 
watch fits, it’s surprising to see that the 
rectangular caseback is flat, although it’s 
beveled on the long sides. The two pairs 
of downwardly curved lugs enhance the 
good fit. The leather strap follows the arc 
begun by the lugs, and has very little 
give, conforming well to the shape of 
your wrist. 

This new watch is more elegant than 
its predecessor thanks to its dial, which 
has a satin finish, arching applied hour 
indices and dauphine hands. The original 
model had sportier, luminous hour and 
minutes hands. 

The hands on the new model are 
slightly faceted. The tip of the minutes 
hand curves downward to minimize 
parallax. 

Girard-Perregaux spared no expense 
giving this watch its dramatic, three-di¬ 
mensional appearance. The unusual 


shape of the case, with its triangular lugs 
and mid-section curved in both the north- 
south and east-west directions, makes it 
difficult to manufacture. The crystal, 
which is made of sapphire and, like the 
case sides, is curved in both directions, is 
also hard to make. Many companies that 
manufacture highly curved watches use 
Plexiglas or other plastics for their watch 
crystals because it is easier to work with. 
G-P ends up rejecting many of the crystals 
because of imperfections. 

The watch contains the manufacture 
caliber GP3300, which has automatic 
winding, a Glucydur balance that won’t 
react to temperature changes and a 
height of just 3.2 mm. The movement is 
quite traditional in its structure but it has 
very attractive embellishments: the rotor 
is adorned with a snail-shaped pattern 
and the engraving is inlaid with gold; 
fine circular graining decorates the 
bridge of the automatic winding mecha¬ 
nism; the surrounding bridges have 
Geneva waves and golden engravings; 
and circular graining can be seen on the 
movement’s lower levels. All screws (but 
for the two at the outer edge that hold 
the movement) are blued, except for the 
slits in their heads. And nearly all the 
edges of the flat components are both 
beveled and polished. 

All of these rich embellishments can 
be seen through a perfectly sized pane of 
sapphire in the caseback. Just large 
enough to reveal the entire movement, 
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Pros 

♦ Wei I-crafted manufacture 
wristwatch 

♦ Appealing design 

♦ Very comfortable to wear 

Cons 

- The time cannot be read 
with to-the-minute accuracy. 

-Varying rate results 

- High price 

















SPECS 

GIRARD-PERREGAUX VINTAGE 1945 XXL 


Manufacturer: Girard-Perregaux, Place 
Girardet 1, CH-2301 La Chaux-de-Fonds, 
Switzerland 


Reference number: 25880-11 -121-BB6A 


Functions: Hours, minutes, small seconds, 
stop-seconds function 

Movement: GP3300, automatic; 28,800 
vph, 32 jewels, fine adjustment via lateral 
screw, Kif shock absorption, Glucydur 
balance, 48-hour power reserve; diameter 
= 26.2 mm, height = 3.2 mm 

Case: Stainless steel; highly curved 
sapphire crystal is nonreflective on its 
inner surface; four screws hold caseback 
with pane of sapphire; water resistant to 
30 meters 
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Strap and clasp: Alligator strap with 
stainless-steel folding clasp 

Rate results: 

(Deviations in seconds per 24 hours) 


Dial up 

+6 

Dial down 

+8 

Crown up 

-2 

Crown down 

+3 

Crown left 

-1 

Crown right 

+3 

Greatest deviation 

10 

Average deviation 

+2.8 

Mean amplitude: 

Flat positions 

285° 

Hanging positions 

257° 


Dimensions: 35 by 36 mm, height = 10.8 
mm; weight = 77 g 


Variations: Rose gold, $22,950 


Price: $9,860 


this window extends ex¬ 
actly to the lateral bevels 
on the back of the case. 

A Witschi timing ma¬ 
chine showed varying re¬ 
sults for the watch’s rate. 
The average daily rate 
was nearly perfect, with 
a gain of just 2.8 sec¬ 
onds. (For safety’s sake, 
a well-regulated watch 
should run about 2 sec¬ 
onds fast.) The greatest 
deviation among the var¬ 
ious positions was less 
satisfactory: there was a 
full 10 seconds’ differ¬ 
ence between the “dial 
down” and “crown up” 
positions. Depending on how the watch 
is actually worn, such a large discrepancy 
could result in big timing errors. 

During our wearing test, the watch 
lost 4 seconds per 24 hours when left 
overnight in the usual position, with its 
crown pointing upward, but it remained 
perfectly in sync with our radio-controlled 
clock when we placed it on the nightstand 
with its crown down. It also remained 
completely in sync with the clock when 
worn overnight, which is an option given 
how comfortable it is to wear. 

One more note on comfort: the fold¬ 
ing clasp scarcely rubs at all yet is sturdy 
enough to feel secure. Its drawbacks are 
that it has no buttons to open it with and 
that the GP logo is only superficially 
laser-cut into its outer stirrup. A jeweler 


TEST 

Girard-Perregaux Vintage 1945 XXL 


THE AVERAGE DAILY 
RATE WAS NEARLY 
PERFECT BUT THE 
DIFFERENCE BETWEEN 
THE VARIOUS POSITIONS 
WAS A FULL 10 SECONDS. 


The alligator 
strap is very 
comfortable but 
rather simply 
made. 

























we consulted with for this test comment¬ 
ed that the clasp isn’t quite on a par with 
the elaborately manufactured case, dial 
and movement. 

The watch’s strap was acceptable, but 
rather simply made. It’s a cut strap with 
neatly lacquered edges and fully glued 
leather layers. 

The crown, which is very small, can 
only be pulled out by using your finger¬ 
nail. Setting the time is no problem, and 
the task becomes even easier because a 
stop-seconds function lets you synchro¬ 
nize the watch with a radio-controlled 
clock. The only problem that you notice 
when setting the time is that the minutes 
hand isn’t long enough to reach its corre¬ 
sponding scale all the way around the di¬ 
al; it does so only from 11 to 19 and from 
41 to 49 minutes. 

This shortcoming can also be seen 
when reading the time, but the Vintage 
1945 XXL was never intended to be an 
instrument-style watch whose time can 
always be read with to-the-minute accu¬ 
racy. Its legibility also suffers because of 
low contrast among the hands, the dial 
and the hour numerals. 

But anyone who has fallen in love 
with the classically elegant, historically 
inspired design of the Vintage 1945 XXL 
won’t see its less-than-perfect legibility as 
a serious flaw. Any change in the dial’s 
design, such as adding colored hour nu¬ 
merals or luminous hands, would jeop¬ 
ardize the overall look of this timepiece. 
First and foremost, the beauty of this 
watch makes a statement. And that state¬ 
ment is backed by the watch’s high quali¬ 
ty and wearing comfort. O 



SCORES 

GIRARD-PERREGAUX VINTAGE 1945 XXL 


Strap and clasp (max. 10 points): The 

cut alligator strap and the folding 
clasp are more simply made than the 
other components. 7 


Operation (5): You need to use your 
fingernail to pull the crown out, but 
the crown works well. The watch has a 
stop-seconds function. 4 


The handsome 
GP3300 automatic 


Case (10): The case is very well made, 
but its many polished surfaces become 
easily smudged with fingerprints. 9 


movement is visible 
through a perfectly 
sized sapphire 


window. 


Design (15): Classical, elegant, 
beautiful 15 


Legibility (5): The contrast is inade¬ 
quate in many lighting situations, and 
the rectangular minutes track makes it 
difficult to read the time to the nearest 
minute. However, the absence of 
luminous material contributes to the 
elegance of the design. 3 


Wearing comfort (10): The case fits 
perfectly around the wrist and the 
folding clasp is also very comfortable. 9 


Movement (20): Fine embellishments 
adorn the very slim (3.2 mm), in-house 
GP3300 automatic movement. 15 


Rate results (10): The average rate is 
nearly perfect, but the maximum 
difference among the positions is too 
high. 7 


Overall value (15): Despite the 
beautiful manufacture movement and 
the good craftsmanship, the price is 
somewhat high. 11 

TOTAL: 80 POINTS 
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NEW MATERIALS 

Magic Gold 


BY CISBERTL. BRUNNER 


The Big Bang 
Magic Gold, 
launched at 
Baselworld 


Hublot is using a new, very hard gold 
alloy to make some of its watch cases. 


T he Hublot brand is known for 
its use of unusual materials, 
including cermet (a mix of ce¬ 
ramic and metal), tungsten, 
and something the brand 
named “Hublonium” (an alloy of magne¬ 
sium and aluminum). Now the company 
has unveiled one more: a very hard and 
therefore scratch-resistant alloy of gold 
Hublot has dubbed “Magic Gold.” 

Despite all the excellent properties of 
conventional gold, it is very soft. Measured 
on the Vickers scale, 18k gold has a hard¬ 
ness of 140. By comparison, the steel alloy 
that’s commonly used for watch cases and 
bracelets, 316L stainless steel, ranges be¬ 
tween 200 and 240 on the Vickers scale. 
Rose gold is slightly harder than yellow 
gold because there’s more copper in rose 
gold. Magic Gold, however, scores nearly 
1,000 on the Vickers scale. 


Hublot is not the first to introduce a 
harder form of gold. In 2010, A. Lange & 
Sohne developed a gold alloy for its 
165th Anniversary Homage to F.A. 
Lange watch. It refers to this alloy, which 
measures 300 to 320 Vickers, as “honey- 
colored” gold. 

Developing Magic Gold involved tak¬ 
ing advantage of the minuscule pores in ce¬ 
ramic, an extremely hard substance. The 
manufacturing process, for which Hublot 
has received a patent, begins with ceramic 
powder. In this instance, the material is 
boron carbide, which is pressed into the de¬ 
sired shape under a pressure of about 
30,000 lbs./sq. inch. The pre-formed pieces 
are then “baked” in a sintering furnace at 
2,200 C: this heat treatment gives them a 
hard and porous structure, but doesn’t 
change the exterior shape. Next the techni¬ 
cians heat 24k gold, i.e., pure gold, to a 
temperature of 1,100 C and introduce the 
molten metal into an ultramodern ma¬ 
chine. There, the liquid gold infiltrates the 
pores in the ceramic blank under a pressure 


of about 3,000 lbs./sq. inch and a tem¬ 
perature of 1,400 C. The liquefied gold 
fills the capillaries in the ceramic - and a 
new material is born. 

You may wonder whether this new 
alloy is actually 18k gold, which must 
be composed of 750 parts pure gold out 
of 1,000. The answer is yes. After thor¬ 
ough research, the Swiss Central Office 
for Precious Metals Control determined 
that it does in fact consist of 75 percent 
pure gold. 

In the next step, the piece is milled 
from the block of Magic Gold into the 
desired shape. The part is then further 
processed so it can be used for a Big 
Bang or King Power watch. Because the 
metal is so hard, diamond-tipped tools 
must be used to shape the piece. The 
surfaces are polished and then exposed 
to high-frequency ultrasound (50,000 
hertz), which gives them an understated 
gleam. Watch cases made from Magic 
Gold components are assembled in the 
normal way. 
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The Big Bang Chrono Magic Gold, in¬ 
troduced at Baselworld in March, was the 
first Hublot watch made from the new 
material. The watch has an ETA 7753 
movement and an entirely black dial. 

Hublot found the team to create Mag¬ 
ic Gold at Switzerland’s Federal Institute 
of Technology in Lausanne (EPFL), head¬ 
ed by Andreas Mortensen. On 
Mortensen’s team was a young metallur¬ 
gical engineer, Senad Hasanovic, who 
joined the group as a doctoral candidate. 
After the project was completed, Jean- 
Claude Biver, Hublot’s former CEO and 
now its chairman, hired Hasanovic to 
work at Hublot and to produce the new 
material entirely in Hublot’s factory. 
Now 30, Hasanovic directs the manufac¬ 
ture of Magic Gold at a high-tech 
foundry that is part of Hublot’s watch 
factory in Nyon, Switzerland. 

This new technology may be applied 
to some other metals, too. According to 
Hasanovic, aluminum and other metals 
can be melted and pressed into porous ce¬ 
ramic, but only if the metal’s melting 
point is below 1,500 C. Even carbon is 
suited to this process, a fact that especial¬ 
ly interests Biver because Hublot recently 
formed a partnership with the Italian car- 
maker Ferrari. Hublot presented its Big 
Bang Ferrari Magic Gold watch at Basel- 
world. O 


1. To make Magic Gold, powdered 
boron carbide is first poured into 
a mold, then pressed, and finally 
hardened in a sintering furnace. 

2. The next step in the process 
involves melting pure gold. 

3. Pure molten gold is poured into 
the center of the ceramic cylinder. 

4. Under tremendous pressure and 
extreme heat, a machine presses 
the gold into the pores of the 
surrounding ceramic. 

5. The blank doesn't yet look like 
precious metal, but it nonetheless 
consists of genuine 18k gold. 

6. Finished milled parts such as this 
bezel must now be polished to 
give them a metallic sheen. 
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Captain “Sully” Sullenberger, left, and Captain Jim Leslie sharing flying 
stories at Oshkosh Air Adventure last July. Sullenberger, pilot of US Airways flight 
1549, which he safely landed in the Hudson River in 2009, sports his Rolex Datejust. 
Leslie wears his Bremont MB/. 




Retired Deputy Fire Chief Jim Hall relaxes by the pool with his Kobold watches, from 
left: Comanche Chronograph, Soarway GMT, Soarway Diver Sopranos Special Edition 
and Arctic Diver. 


Glenn Garnsey 
with his 
Breitling Super 
Avenger and 
Deborah 
Garnsey with 
her Breitling 
Flying B Jump 
Hour celebrate 
New Year’s 
2012 in St. 
Thomas, 
Virgin Islands. 



John Denton, wearing his white-gold Patek Philippe 
5036 in January on the northwest rim of the Grand 
Canyon, is trying to keep from getting blown into the 
Colorado River below as the wind gusts up to 70 mph. 



Jim Sikora, wearing his Omega Speedmaster in 
Toronto, Ontario, after building a snowman with his 
daughter Taylor 
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Craig Payne in Afghanistan, with his Tavannes Ocean 
Edge Automatic, where he and his restaurant group 
traveled to feed 40,000 American troops on several 
Forward Operating Bases. 




Myron Buchman in Boston, wearing his 
Panerai Luminor GMT and holding his one-day-old 
grandson Tal Levi Buchman. 


Watch lovers meet in Tulsa, Okla., from left: 
Danny Christner, who forgot to wear his Rolex 
President; John Christner with his Panerai 
Luminor; Darryl Christner with his two-tone 
Rolex Submariner; and Tom Ritchie with his 
Patek Philippe S120 Calatrava. 




Ron Abbott, in the pit area of the 
Rolex 24 Hours at Daytona in 
January, sports his Rolex 50th 
Anniversary Submariner with 
green bezel. 


To submit a photo, please 
send your image to 
photo@watch ti me.com 
with a short description 
identifying each person in 
the photo and the watch 
i each one is wearing. Please 
give the first and last name 
of the wearer and the 
brand and model of the 
i watch. If the photo was 
taken at an event, please 
i specify when and where it 
was held. Only clear images 
in which both the face of 
the watch and the wearer 
are visible will be con¬ 
sidered for publication. 
Images must be in JPEG for¬ 
mat, no smaller than 1 MB. 

i 

j Only the best-quality and 
most interesting photos 
will be considered. 
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BY JOE THOMPSON 
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More brands spending more on advertising is a sure 
sign that the American watch market is recovering. 


I f watch advertising is a barometer of 
the health of a market - and it is - then 
the U.S. watch market is bouncing 
back after the catastrophe of 2009. 
Spending on watch advertising in the 
United States jumped 16 percent in 2011 
to $365.8 million, indicating that the 
watch market here is improving. The fig¬ 
ure is an estimate by Kantar Media, which 
monitors brand advertising for a range of 
products across all advertising channels, 
including the Internet. The increase is in 
line with the 18-percent jump in Swiss 
watch exports to the U.S. last year. (Swiss 
watch brands make up the vast majority 
of watch advertisers. Of the top 25 watch 
advertisers last year, 21 were Swiss watch 
brands.) 

While the total is still short of the 
record $387.6 million spent in 2007, it is 
a big jump from the anemic $250.3 mil¬ 
lion spent in 2009. Last year, 54 brands 
spent more than $1 million on advertis¬ 
ing, up from 48 the previous year. What’s 
more, to make the Top 25 list, a brand 
needed to spend at least $3.4 million last 
year; in 2010, $2.5 million made the cut. 

Several brands upped their advertising 
expenditure dramatically in 2011. Chanel 
nearly doubled its total to $17.7 million 
and moved into 7th place on the list. 
Cartier moved from #6 to #4 with an in¬ 
crease of more than $5 million. Three 
brands came from ad oblivion to make 
the list: Louis Vuitton, from $660,000 in 
2010 to $7.25 million in 2011; Baume 6c 
Mercier, barely a blip in 2010 at $63,000, 
spent $4.27 million last year; and Techno- 
Marine went from $778,000 in 2010 to 
$3.65 million. 

Rolex led the list of big spenders, as al¬ 
ways. The Swiss watch sales king added 
$3.5 million to its 2010 outlay for a total 
of $47 million. That’s $20 million more 
than Breitling, the traditional #2 brand, at 


$26.5 million. Notice that Bulova, which 
has raced up the chart since its acquisition 
by Japan’s Citizen Group in 2008, chal¬ 
lenged Breitling for the #2 spot. In 2007, 
Bulova ranked #11 ($9.25 million). Other 
items of note in the 2011 data: 

•Bell 6c Ross increased its ad spend by 
66 percent to $7.77 million to move into 
the top 10 ranking for the first time. 

•Patek Philippe jumped from #17 to 
#12 last year with an 80-percent increase 
to $7.03 million. For an haute de gamtne 
brand that produces just 50,000 watches 
a year to be knocking on the door of the 
top 10 is remarkable. Only one other 
haute de gamme brand ranks among the 
top 25 - Ulysse Nardin at #24. 


Top 25 Watch Advertisers 


(U.S. market, 2011) 

Amount 

Rank 

Brand 

($ millions) 

1 . 

Rolex 

46.96 

2. 

Breitling 

26.52 

3. 

Bulova 

26.42 

4. 

Cartier 

21.16 

5. 

TAG Heuer 

19.82 

6. 

Citizen 

18.48 

7. 

Chanel 

17.72 

8. 

Movado 

12.64 

9. 

Omega 

9.80 

10. 

Bell 8c Ross 

7.77 

11. 

Louis Vuitton 

7.25 

12. 

Patek Philippe 

7.03 

13. 

Montblanc 

6.47 

14. 

Seiko 

6.35 

15. 

Raymond Weil 

5.39 

16. 

Dior 

5.38 

17. 

Longines 

4.46 

18. 

Ball Watch 

4.33 

19. 

Baume 8c Mercier 

4.27 

20. 

Timex 

4.15 

21. 

Victorinox 

3.87 

22. 

TechnoMarine 

3.65 

23. 

Tissot 

3.62 

24. 

Ulysse Nardin 

3.55 

25. 

Casio 

3.43 


Source: Kantar Media 


•Timex, which ranked #11 in 2009, 
fell off the list in 2010 but reappeared on 
it in 2011 by doubling its total to $4.15 
million. 

•Only two of the traditional big 
spenders cut their budgets in 2011. 
Omega spent $5 million less than in 2010 
and fell from #7 to #9. TAG Heuer spent 
just under $3 million less, but remained 
among the top 5 at $19.8 million. 

•As mentioned, four brands on the 
2011 Top 25 list were not there in 2010 
(Louis Vuitton, Baume 6c Mercier, Timex 
and TechnoMarine). The four brands 
from 2010 not on the 2011 list are Rado 
(#12 in 2010), Ebel (#14), Hublot (#15) 
and Chopard (#22). O 


To see the list of the 54 watch 
brands that spent $1 million or 
more on advertising in 2011, go to 
www.watchtime.com/2012/05/ 
million-dollar-club. 
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A high-octane 
mechanical tribute to the 
automobile spirit 




L.U.C Engine OneTourbillon. High-end mechanical 
watchmaking and the best of motor sports meet 
and mingle in a handsome and powerful timepiece. 
This limited-edition model celebrating Chopard's 
150 th anniversary vividly embodies the spirit of 
automobiles, a world with which the brand has 
enjoyed strong ties over several decades. It is driven 
by a hand-wound tourbillon movement machined 
- and signed - like an engine block and mounted 
on shock-absorbing silent-blocks. Beating at 28,800 
vibrations per hour and endowed with a 6 o-hour 
power reserve, this mechanical L.U.C Calibre iTRM 
was designed, developed and produced by Chopard 
Manufacture and its impressive precision is chrono¬ 
meter-certified by the Swiss Official Chronometer 
Testing Institute. Other subtle nods to classic motor 
racing include the gleaming titanium “bodywork” 
of the case, curving lugs shaped like aerodynamic 
car wings, as well as four reinforced inserts on the 
strap reminiscent of historical car seats. 








* 5 ^ 


L.U.C 

Manufacture de Haute Horlogerie 
Louis-Ulysse Chopard 

L.U.C Engine One Tourbillon: available in a limited 
numbered series of 150 in titanium, in honour of 
Chopard’s 150th anniversary, ref. 168526-3001. 


New York - Palm Beach - Bal Harbour Shops - South Coast Plaza - Las Vegas - Old San Juan 
1.800.CHOPARD - www.chopard.com 







ROTOXDE DE CARTIER 

ANNUAL CALENDAR 9908 MC 

TRUE TO ITS STATUS AS A FINE WATCHMAKER, CARTIER HAS RENEWED A MAJOR COMPLICATION: THE ANNUAL 
CALENDAR. THE CARTIER AUTOMATIC CALIBRE 9908 MC DISPLAYS THE DATE, THE DAY AND THE MONTH. 
THIS INGENIOUS SYSTEM ENABLES THE RESETTING OF ALL FUNCTIONS VIA THE WINDING CROWN JUST ONCE 
A YEAR, IN THE MONTH OF FEBRUARY. THE ELEGANT 45MM ROTONDE DE CARTIER CASE SURROUNDS 
A SINGLE DIAL UPON WHICH THE DAYS AND MONTHS ARE CREATIVELY AND INNOVATIVELY DISPLAYED, 
AND OFFERS EXCEPTIONAL CLARITY OF THE LARGE DATE THROUGH A DOUBLE APERTURE. 

I8K PINK GOLD CASE, BEADED CROWN SET WITH A CABOCHON SAPPHIRE, MANUFACTURE MECHANICAL 
MOVEMENT, SELF-WINDING, ANNUAL CALENDAR CALIBRE 9908 MC (32 JEWELS, 28,800 VIBRATIONS 
PER HOUR, DOUBLE-BARREL, APPROXIMATELY 48 HOUR POWER RESERVE), DAYS AND MONTHS INDICATED 
BY TWO HAMMER-SHAPED HANDS, LARGE DATE AT 12 O’CLOCK. 


THE CARTIER MANSION, FIFTH AVENUE AT 52ND STREET 
370 NORTH RODEO DRIVE, BEVERLY HILLS - SOUTH COAST PLAZA - CRYSTALS AT CITYCENTER 

I -800-CARTIER 


ALSO AVAILABLE AT THE FOLLOWING AUTHORIZED CARTIER PARTNER: 

CELLINI • HOTEL WALDORF-ASTORIA • 301 PARK AVENUE, NEW YORK, NY • (800) CELLINI • WWW.CELLINIJEWELERS.COM 


